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.  .  .  that's  what  printers  are  say¬ 
ing  about  Glowtone  Color  Kit 
No.  5,  just  off  the  press. 

It  features  envelopes/  enclosures 
and  inks  for  use  with  regal 
ORCHID  letterheads.  It  includes 
layout  samples  for  selling  cus¬ 


tomers.  It, explains  the  proper 
adaptation  of  orchid  to  specific 
types  of  promotion.  It's  the 
LAST  OF  A  SERIESI 

Send  for  your  copy  of  Glowtone 
Color  Kit  No.  5  TODAY!  It  may 
mean  many  extra  sales  for  you. 


Use  the  coupon  at 
the  right  for  conre- 
nience  in  ordering. 
If  you  would  like 
Color  Kits  No.  1  to  4 
featuring  GREEN. 
YELLOW.  PINK  and 
GOLDEN  AUTUMN 
coordinations  please 
check  next  to  com¬ 
plete  set. 


WESTERN  STATES  ENVELOPE  CO. 

Milwaukee,  Wisconsin 

Please  send  the  following  at  no  cost  or  obligation  to  me: 

□  Glowtone  Color  Kt  No.  5. 

□  Complete  Set  of  Glowtone  Color  Kits. 

Name . . . . . . . . . . . 


Address 


WESTERN  STATES  ENVELOPE  CO. 


MILWAUKEE 


1616  WEST  PIERCE  STREET 


WISCONSIN 


'MS 


i  p 


I 
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tf  the  6(r  Seybold  Electric  Auto  Spacer 
it  Penn  Lithographing  plant.  This  ma> 
leader  of  the  Seybold  line,  provides 
id,  accurate,  automatic  spacing  to  any 
>jet«nr.inedwidths.The  back  gauge  moves 
d  automatically  after  each  cut  and  a 
flashes  when  the  pile  is  ready  for  the 
(St.  Unexcelled  for  multiple  and  repeat 
the  Spacer  is  an  all-purpose  unit,  as 
nap  of  a  switch  converts  it  into  a  stand- 
eatter  with  power-operated  back  gauge. 


SEYBOLD  SPACER  CUTTER  IS 
BEST  rVE  SEEN  IN  35  YEARS 


'have  been  running  a  cutting  machine  for 
i  years  and  the  new  Seybold  Electric  Auto 
l^cer  for  over  a  year.  It  helps  a  man  in 
:dt  he  does  not  have  to  lift  as  much  paper. 
Nts  faster  and  much  more  accurately.  I 
link  it’s  the  best  thing  that  has  been  de> 
[doped  for  the  cutting  department  in 
y  years.”  These  are  the  words  of  Thos. 
trguson,  Head  of  the  Cutting  Department 
^e  Penn  Lithographing  Co.,  Inc.,  color 
lithographers,  of  Philadelphia,  Pa. 
Mr.  Ferguson’s  opinion  is  representative 
ddie  shopman’s  attitude.  Ask  any  foreman 
?  cutter  operator  in  the  several  hundred 
idiflts  where  Seybold  Auto  Spacers  are  now 


in  use  and  you  will  get  the  same  enthusiastic 
testimony— it  cuts  more  accurately,  cut 
faster,  is  easier  to  runl 

The  Seybold  Auto  Spacer  Cutter  demon 
strates  its  greatest  efficiency  on  large-vol 
ume,  small-form  work— pamphlets,  circulars 
letterheads,  etc.  It  is  a  companion  machim 
to  the  modern  high  speed  press  and  auto 
matic  folder.  It  is  also  used  successfully  oi 
many  other  types  of  multiple  and  repea 
cutting— wherever  exactness  and  accurac 
with  speed  are  important. 

It  may  pay  you  well  to  investigate  : 
new  Seybold  Cutter.  Tell  us  your  cuttinj 
problems  when  you  write. 

SEYBOLD  SALES  AND  SERVICE: 


SEYBOLD 

HAS  THE  EDGE 


NEW  YORK:  E.  P.  Lawson  Co., 
Inc.,  426-438  West  33rd  Stroot 
CHICAQOt  Chas.  N.  Stovons  Co., 
Inc.,  110-116  Wast  Harrison  St. 
DAYTON:  Central  Sales  District, 
831  Washiiwton  Street 

SEYBOLD  DIVISION,  Harris 
831  Washington  Street 


ATLANTA,  OA.  t  Harris-Seybol 
Sales  Corp.,  120  Spring  St.,  N.V 
SAN  FRANCISCO.  LOS  ANGELEi 
SEATTLE:  Harry W.BrintnallCr 
TORONTO,  MONTREAL:  H 
Soybold-Pottor  (Canada) 

-Seybold -Potter  Compa 
•  •  •  Dayton,  Oh 


PAPER  CUTTERS  •  BOOK  TRIMMERS  -  DIE  PRESSES 
KNIFE  GRINDERS*DRILLS*WIRE  STITCHERS 


. . .  to  Huber's  StandardTBui  Line  id  Poppy 
Ited,  a  vivid,  dense  red  that  has  been  a 
popular  "special"  for  years.  Ask  your 
Huber  Representative. 


When  there  were  no  printing  ink  manufacturers  as  we 
know  them  today,  Hiiber  specialized  in  the  manufacture 
of  dry  colors  for  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  half  later, 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  every  step  in 
the  production  of  its  inks  from  the  ground  up. 


IJTHORW^® 


hbber  distributors 


H.  Robinson  Company  .  Portland 
/,  HAMPSHIRE 

|S|«  H.  Robinson  Company  Manchester 
YORK 

.  &  F.  B.  Garrett  Company  ,  Syracuse 
HIO 

The  Ohio  &  Michigan  Paper  Co.  Toledo 
PENNSYLVANIA 

Donaldson  Paper  Co.  .  .  Harrisburg 
H.  A.  Whiteman  &  Co.,  I  nc.  Wil  Ices-Barre 
H.A.Whiteman&Co.,  Inc. Williamsport 

MIDDLE  WEST  and  WEST 
COLORADO 

A.  E.  Heinsohn . Denver 

ILLINOIS 

Economy  Printers  Products  Co.  Chicago 


Ppo.  .  Green  Bay 

and  SOUTHWEST 

ALABAMA 

Strickland  Paper  Co.  .  Birmingham 
Strickland  Paper  Co.  .  .  .  Mobile 

ARKANSAS 

Arkansas  Paper  Co.  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  .  .  .  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  .  •  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Charlotte 
Dillard  Paper  Co. .  .  .  Greensboro 


Little  Rock 


Atlanta 


Shreveport 

.  Jackson 

Charlotte 

Greensboro 


OKLAHOMA 

Butler  Paper  Co . Tulsa 

SOUTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Greenville 
TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 
Southern  Paper  Co.  .  .  .  Knoxville 

T.  David  Tomlinson  .  .  .  Memphis 

TEXAS 

Natho-Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  Dallas 
Southwestern  Paper  Co.  .  Fort  Worth 

VIRGINIA 

Roanoke  Paper  Co.  •  •  .  Roanoke 

J.  M.  HUBER,  INC. 


NEW  YORK  •  CHICAGO  •  ST.  LOUIS  •  BOSTON 


J  I 


Newhouse  Paper  Co.  .  .  .  Moline 
INDIANA 

Butler  Paper  Co.  .  .  .  Fort  Wayne 
Century  Paper  Co.  .  .  Indianapolis 
IOWA 

Newhouse  Paper  Co.  .  .  Des  Moines 
Newhouse  Paper  Co.  .  .  Dubuque 
MICHIGAN 

Central  Trade  Plant  .  Grand  Rapids 
MINNESOTA 

John  Boshart  Paper  Co.  .  .  Duluth 
The  Paper  Supply  Co.  Minneapolis 
MISSOURI 

Butler  Paper  Co.  .  .  .  Kansas  City 
Butler  Paper  Co . St.  Louis 


PONY  EXPRESS 


10NG  before  the  civil  War  and  until  the  building  of  the  Union  Pa- 
^  cific  linked  the  two  oceans  the  romantic  and  hazardous  journeys 
of  the  pony  express  riders  alone  linked  America  with  its  western  out¬ 
posts.  The  year  before  the  lure  of  gold  inaugurated  the  rush  to  Gil- 
ifomia  The  Beckett  Paper  Company  was  founded,  and  paper  made  by 
us  was  carried  in  saddle  bags  of  express  riders. 

After  nearly  a  century  of  honest  paper  making  we  have  developed  Text 
Papers  retaining  something  of  the  charm  of  fine  old  papers,  yet  set  to 
the  modern  tempo  in  style  and  praaicability.  The  result  has  been: 

BUCKEYE  TEXT  BECKETT  TEXT  TWEED  TEXT 


All  are  of  moderate  cost,  the  prices  descending  in  the  order  of  the  pa¬ 
pers  above.  Buckeye  Text,  a  rag  content,  deckle  edge  paper,  is  strikingly* 
beautiful  and  enduring,  making  even  the  simplest  folder  impressive. 
Beckett  Text  is  still  lower  in  cost,  but  notable  for  fine  appearance  and 
ease  of  printing.  Tweed  Text,  falling  in  the  ordinary  book  paper  price 
class,  will  through  its  interesting  surface  lift  your  printed  matter  out 
of  the  commonplace.  These  papers  are  obtainable  through  Buckeye  and 
Beckett  agents  in  all  centers. 


THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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•  •  •  stands  for  Insight 
The  needs  of  the  job 
Built  into  each  KIMBLE 
Saves  many  a  sob. 


Motors  6y  KlMhLE 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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HELPFUL  BOOKS 


PHOTOLITHOGRAPHY  f\r\ 

and  OFFSET  PRINTING 

by  J,  S.  Mertle  and  Harry  Keusch 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Size  Selection  Simplified _ Price  $12.75 

by  W,  /.  Blackburn 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Photography  and  Platemaking  for  Photo- 

Lithography  _ Price  $  5.00 

by  /.  H,  Sayre 

Advertising  and  Publishing  Production  Year 

Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W.  Hoch 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C.  Cooper 

Pressman's  Pocket  Manual _ _ _ Price  $  1.00 

by  /.  iV.  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 
PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


ANOTHER  ATTRACTIVE  LYDIAN  MAKES  ITS  BOW  I 


Sparkling  new  Cursive  harmonizes  with  the 
eariier  Cydians,  yet  affords  attention-getting 
contrast.  Jts  smart  design  wiii  find  wide  favor 
wherever  words  must  be  seen  quiekiy  and  read 
easiiy.  Sizes  18  to  72  pt.  Specimen  on  request, 

AMERICAN  TYPE  FOUNDERS,  ELIZABETH.  N.  J. 
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^ke  iiJonicii  Modi  ii/ideltf^  Read  Qna^Juc  McUfO/^i^ 

Monthly  Circulation:  Close  to  68,000  Copies 


Volume  12 


December,  1940 


Number  12 


Publication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
tent  every  issue  into  every  known 
graphic  arts  plant  in  North,  Central 
and  South  America,  and  to  thousands 
of  executives  at  their  homes. 

Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  U.  S. 
and  Canada;  $2.00  per  year  outside  of 
the  U.  S.  and  Canada. 
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^  SURE  WAY  TO  IflEDUCE 


Plates  inaccurate  in  type  height, 
or  not  level,  are  inevitable.  The 
only  remedy  is  check  and  cor¬ 
rection  immediately  before  they 
are  placed  in  the  forms. 

The  NEW  No.  10  Vandercook 
Block  Leveller  makes  this  cor¬ 
rection  easy.  A  dial,  set  by  a 
turn  or  two,  accurately  gauges 
the  depth  of  cut.  No  figuring  or 
guessing  is  necessary.  Blocks 
measuring  up  to  12li”xl8" 
can  be  planed  in  a  few  seconds. 

The  NEW  No.  10  Vandercook 
Block  Leveller  has  many  time¬ 
saving  features  never  before 
available.  Complete  informa¬ 
tion  and  price#  will  be  sent 
upon  request,  alnd  without  ob- 

1*  •  •  «  arsv  •  .  .  y 


VANDERCOOK  &  S 

Main  Offie*  and  Factory  '  Easdiim 

906  N.  Kilpatrick  Ave.,  Chicago  21 8  £.  45ih  St,  Now  York  Cit^ 

Canada:  SEABS  UMJ^ED.  Toronto^ 


Have  the  Courage 

to  make  a  profit ! 


★  “Times  change,  but  business  funda¬ 
mentals  do  not.  From  the  day  this  busi¬ 
ness  was  founded  in  1886,  it  has  stead¬ 
fastly  adhered  to  its  policy  and  purpose 
to  produce  fine  work  at  a  fair  price. 
Its  history  has  been  one  of  steady 
growth  and  progress  for  50  years,  of 
high  and  honorable  traditions.  Today, 
our  company  does  business  in  thirty- 
two  states  and  enjoys  the  confidence 
and  good  will  of  an  ever-widening  cir¬ 
cle  of  patrons. 

“Our  huge  modern  plant,  equipped 
with  the  latest  and  finest  labor-saving 
machinery  is  strategically  located  in 
the  heart  of  America,  and  in  the  sec¬ 
ond  largest  railroad  center  in  the  world. 
This  enables  us  to  serve  efficiently,  this 
great  western  territory.” 

Thus  sjioke  L.  J.  Navran,  president. 
The  Burd  &  Fletcher  Company,  Kansas 
City,  Mo.  He  added:  “We  sold  quality 
during  depression  and  recession  days 
when  quality  was  out  of  style.  Yet  we 
never  have  failed  to  show  a  si/eable 
profit  each  year  we’ve  been  in  busi¬ 
ness.” 

Where  small  and  even  some  larger 
printers  in  the  desperation  of  the  times 
catered  to  price  buyers,  sputtered  like 
a  candle  and  then  went  out  of  the  pic¬ 
ture.  Burd  &  Fletcher  continued  to 
vault  to  new  volumes  over  the  purging 
fires  of  competition. 

“We  believe  in  continually  synchro¬ 
nizing  our  business  activities  with  the 


by  Dev  Thatcher 


circumstances  of  this  new  era,”  con¬ 
tinued  Mr.  Navran,  “This  involves  two 
main  factors:  physical  equipment  by 
which  we  can  do  the  work  faster  and 
better,  and  a  selected  clientele  to  do 
it  for.  A  concrete  example:  Recently, 
our  firm  has  invested  in  over  $50,000 
in  high  type  printing  machinery.  An- 


L.  J.  Navran,  pmident 
The  Burd  &  Fletcher  Co. 
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Please  send  Rouse  Catalog  of  Time  Savers  and  com* 
plete  information  on  the  Rouse  Band  Saw. 

Name _ _ _ 


other  proof  that  merchandising  fine 
printing  pays:  the  addition  of  another 
20,000  square  feet  of  space  in  1939 
brought  the  total  floorage  to  over 
130,000  square  feet.  It  was  only  a 
year  previous  that  a  bridge  was  built 
connecting  the  plant  occupying  the  en¬ 
tire  six-story  building  with  the  fourth 
floor  of  another  adjoining  building.  At 
that  time,  the  company  added  20,000 
square  feet  of  space.  The  history  of 
the  organization  has  been  punctuated 
by  a  continuous  series  of  such  expan¬ 
sions.” 

Asked  to  explain  the  chief  ingredi¬ 
ents  of  the  company’s  achievement 
code,  Mr.  Navran,  who  has  been  asso¬ 
ciated  with  the  firm  for  over  thirty 
years,  told  a  story  that  should  be  an 
inspiration  to  everyone  engaged  in  the 
printing  industry. 

The  two  main  factors  of  the  firm’s 
merchandising  policy — complete  equip¬ 
ment  and  selected  accounts — are  irre¬ 
vocably  interlocked  with  and  really 
pivot  on  the  axis  of  a  practical  cost 
accounting  system. 

Before  a  printer’s  national  cost  sys¬ 
tem  was  instituted,  B  &  F  sptured  no 
effort  to  know  every  job  from  all  an¬ 
gles — and  its  exact  cost.  Thirty-five 
years  ago  cost  finding  was  considered 
highbrow  and  too  involved  for  ordinary 
use.  Printers  did  a  good  job  of  guess¬ 
ing  and  hoped  to  get  hy  all  right.  But 
in  1910,  a  committee  representing  the 
national  printers  organization,  Typo- 
thetae,  after  investigating  B  &  F’s  cost 
system  as  well  as  others  in  a  national 
survey,  decided  B  &  F’s  was  the  best. 
There  is  very  little  difference  today  be¬ 
tween  the  national  system  used  and  the 
B  &  F  system  used  then  and  now. 

L.  J.  Navran  may  be  considered  an 
authority,  inasmuch  as  his  firm  has 
paid  out  over  ten  million  dollars  in 
wages;  and  only  recently  added  two 
new  branches,  one  in  Omaha  and  the 
other  in  St.  Louis,  bringing  the  total 


number  of  branches  to  eleven,  serving 
forty-two  states.  B  &  F  has  a  payroll 
of  $350,000  and  employs  275  persons. 
Over  twenty  salesmen  call  on  the  trade! 

As  for  machinery :  complete  Linotype 
and  Monotype  equipment  meet  every 
need  of  the  smallest  to  the  largest 
job;  seventeen  large  cylinder  presses; 
twenty-seven  Kelly  and  Miehle  high 
speed  presses;  a  rotary  press  with  a 
100,000  catalogues  a  day  capacity, 
power  cutters  and  trimmers,  etc.,  plug 
a  large  bookbinding  department  whose 
machines  require  over  15,000  square 
feet  of  floor  space. 

By  confining  their  endeavors  in  the 
sales  field  to  accounts  especially  se¬ 
lected  to  appreciate  speed  and  quality 
as  against  those  interested  mainly  in 
price,  and  by  making  these  chosen  cus¬ 
tomers  easy  to  sell  because  of  these 
factors,  volume  mounted  along  with 
profits.  The  bigger  the  buyer,  the  more 
anxious  he  is,  as  a  rule,  to  consider  and 
prefer  speed  and  quality  over  price. 
He  has  no  disposition  to  quibble  over 
pennies  with  thousands  of  dollars  ai 
stake  and  with  time  as  an  important 
item. 

“We  have  grown  and  prospered  b^ 
cause  of  our  permanent  policy  which 
precluded  auction  selling,”  said  Presi¬ 
dent  Navran.  “Jobs  from  our  special 
accounts  were  generally  always  of  such 
a  nature  that  they  required  the  utmost 
skill  and  handling  plus  top  speed  in 
every  phase  of  production. 

“Quality  printing  must  be  accom¬ 
plished  with  rare  ability  and  accurate 
understanding  of  customer  require¬ 
ments.  This  necessitates  salesmen  who 
know  printing  and  understand  how  to 
gear  our  business  to  suit  their  cus¬ 
tomers’  particular  requirements.  It 
means  machines  that  work  fast  and 
precisely — that  never  or  seldom  break 
down,  making  it  unnecessary  for  us  to 
alibi  instead  of  delivering  the  goods  as 
promised,  and  it  means  no  labor  trou- 
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CHAMPION  PAPER 


Good  advertising  attains  its  greatest 
results  when  the  paper  which  car¬ 
ries  it  to  its  destination  is  on  a  par 
the  train  of  thought  behind 
the  idea.  In  today’s  intense  compe¬ 
tition,  nothing  less  than  a  combi¬ 
nation  of  unusual  copy  and  good 
plates,  with  fine  printing  on  quality 
paper,  can  do  a  powerful,  swift,  and 
profitable  job  for  your  customers. 
Sell  the  better  class  of  printing,  and 
put  it  on  Champion,  the  greatest 
value  anywhere  available  in  coat¬ 
ed  and  uncoated  hook,  postcard, 
offset,  cardboard,  and  envelope. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers '  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  ,  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

7  YORK,  CHICAGO.  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


I 


ble.  Briefly,  to  produce  fine  work,  we 
guard  every  point  of  production  with 
quality  materials  and  producing  agents. 
Naturally  with  this  set-up,  we  do  insti¬ 
tutional  selling.  Burd  &  Fletcher  has 
come  to  he  known  synonymously  with 
highest  quality  along  with  mass  pro¬ 
duction.  You  wouldn’t  go  shopping  for 
a  Rolls-Royce  at  a  Ford  dealership. 
Our  class  clientele  expect  to  pay  prices 
fair  with  the  quality  of  work  received. 
We  thus  have  eliminated  price  compe¬ 
tition  in  one  stroke.  We  never  have 
changed  our  attitude  regardless  of  the 
economic  flux  and  as  a  result  we  never 
lost  customer  confidence.” 

There  is  plenty  of  room  at  the  top. 
And  once  you  get  there,  it’s  compara¬ 
tively  easy  sailing.  Staying  properly 
geared  with  the  changing,  prevailing 
conditions  and  keeping  their  enterprise 
squared  continuously  has  stimulated  a 
high  reading  on  the  B  &  F  sales  barom¬ 
eter,  year  after  year. 

The  firm’s  every  expansion  has  been 
made  on  a  basis  of  a  warranted  in¬ 
crease  in  permanent  volume.  Although 
general  overhead  was  increased  with 
expansion  it  did  not  increase  cost  per 
unit  sold  because  the  additional  busi¬ 
ness  provided  for,  in  each  case,  more 
than  absorbed  the  additional  expense 
incurred.  New  and  faster  equipment 
has  been  installed  regularly  to  replace 
machinery  which  has  grown  antiquated 
and  obsolete. 

“We  believe  in  spending  money  on 
proper  equipment  to  handle  our  vol¬ 
ume  and  type  of  business,”  Navran  re¬ 
lated.  “An  example  of  this  is  the  fact 
that  our  plant  has  been  appraised  at 
$800,000 — the  replacement  value  of 
equipment  and  raw  material.” 

Asked  if  he  would  give  one  definite 
thought  of  positive  practical  value  to 
readers  of  GAM,  Navran  replied:  “My 
suggestion  is  to  develop  an  estimating 
method  based  on  an  hour  cost  basis. 
Our  office  force  suggests  and  recom¬ 
mends  improvements  constantly.  These 


findings  are  frequently  placed  into  ef. 
feet  in  our  cost  estimating  system  and 
are  of  inestimable  value  to  the  busi¬ 
ness. 

“Most  printers  fail  because  of  bid- 
ding  too  low.  The  price  on  every  job 
is  influenced  by  special  conditions  sur¬ 
rounding  that  job.  The  cost  of  the  spe¬ 
cial  and  the  usual  operating  conditions 
must  be  taken  into  consideration  be¬ 
fore  an  accurate  estimate  can  be  given. 
This  enables  a  printer  to  make  a  profit 
on  every  job  he  undertakes — because 
he  knows  his  exact  cost  in  advance. 
Have  the  courage  to  make  a  profit! 
Set  a  high  standard  of  service  and  quote 
prices  so  you  can  maintain  it. 

“We  have  spent  a  great  deal  of  pro¬ 
motional  money — at  one  time  $8,000 
on  a  billboard  campaign,  but  we  think 
that  this  advertising  money  is  best 
spent  on  the  personnel.  For  instance, 
at  our  own  expense  we  develop  intelli¬ 
gent  young  men  in  order  to  constantly 
build  up  our  sales  and  executive  de¬ 
partments.  We  believe  in  youth’s  great 
capacity  to  do  a  tremendous  amount 
of  detail  work  with  untiring  enthu¬ 
siasm.  We  believe,  too,  that  the  crea¬ 
tive  requirements  of  this  business  will 
keep  any  man  young  mentally!” 

»  <€ 


Would  your  advertisement 
in  The  Graphic  Arts  Monthly 
bring  you  results? 

Bear  in  mind  that  this  issue  of  GAM 
has  been  sent  to  67,000  names.  Bear 
in  mind  also  that  an  advertising  au¬ 
thority  once  stated  that  there  was  an 
average  of  three  readers  to  every  re¬ 
cipient  of  a  publication.  That  means 
that  this  issue  of  GAM  will  have  been 
read  or  looked  through  by  approxi¬ 
mately  three  times  67,000  or  201,000 
persons. 

With  such  a  large  circulation,  GAM 
cannot  fail  to  bring  returns  to  you  as 
a  result  of  your  advertisement. 
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SAVE  TIME 


tUai  a  LOST  in  • 


DISTRIBUTING  USED  TYPE,  rules,  leads  and 
slugs  back  into  cases  and  racks. 


BREAKING  UP  FORMS  for  distribution. 

DISTRIBUTING  USED  TYPE,  rules,  leoc 
slugs  back  into  cases  and  racks. 

"PICKING**  TYPE  from  standing  jobs. 

i.  HUNTING  FOR  SORTS  and  looking  for 
leads  and  slugs. 


HUNTING  FOR  SORTS  and  looking  for  rules, 
leads  and  slugs. 

MAKING  READY  on  old  used  type  and  in 
piecing  rules. 

'* SQUARING**  YOURSELF  with  customers 
because  used  type  and  rules  spoiled  the  job. 


Make  your  own  TYPE,  RULES,  LEADS  and  SLUGS  on  a 

MONOTYPE  TYPE-&-RULE  CASTER 

Write  for  full  information  and  our  Special  Proposition 


LANSTON  MONOTYPE  MACHINE  COMPANY 

Monotype  Buildinq,  2ith  at  Locust  St.,  Philadelphia,  Penna. 
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How  Much 


is  a  customer  worth? 


by  George  M.  Dodson 


★  A  basic  principle  of  the  printing  busi¬ 
ness — and  one  which  many  accept  in 
theory  but  not  fully  in  practice — is  that 
it  is  easier  and  more  profitable  to  hold 
an  old  customer  than  to  get  a  new  one. 

Yet  not  until  lie  places  a  dollar  and 
cents  value  on  each  customer  is  the 
printer  in  position  to  know  precisely 
how  far  it  is  good  business  for  him  to 
go  in  retaining  trade.  Otherwise,  his 
efforts  are  based  on  guesses,  and  some¬ 
times  he  may  actually  expend  more  to 
hold  a  customer  than  that  customer’s 
trade  is  worth.  More  often,  the  printer 
may  underestimate  the  value  of  con¬ 
tinued  patronage,  and  so  do  less  than 
he  should  to  make  it  secure. 

By  any  line  of  figuring,  the  printer 
will  likely  find  he  has  valued  his  trade 
too  lightly.  Digging  out  the  facts  will 
not  only  strengthen  his  resolve  to  hold 
his  business,  but  will  show  how  much 
he  should  be  willing  to  do  to  protect 
his  trade  from  any  influence  tending 
to  take  it  away  from  him. 

How  much  is  a  customer  worth? 
The  following  thoughts,  purposely  cal¬ 
culated  on  the  conservative  side,  are 
offered  as  sign  posts  to  aid  the  printer 
in  arriving  at  a  working  figure,  rather 
than  as  hard  and  fast  rules. 

Certainly  no  one  will  argue  this 


point:  the  trade  of  an  old  customer  is 
worth  as  much  as  it  would  cost  to  re¬ 
place  him.  When  this  has  been  reduced 
to  actual  money  value,  including  adver¬ 
tising  expense  and  personal  sales  ef¬ 
fort,  it  becomes  clear  that  even  several 
days  of  work  and  from  $10  upward  in 
expense  is  little  enough  to  snend  in 
holding  a  customer  of  any  importance. 
Fortunately,  it  will  seldom  be  neces¬ 
sary  to  go  so  far  if  the  matter  is  taken 
in  hand  early.  It  does,  however,  indi¬ 
cate  how  much  the  printer  can  reason¬ 
ably  do,  if  he  must.  Furthermore, 
since  the  number  of  quantity  buyers 
in  this  field  represents  a  more  narrow 
range  from  which  to  select,  the  printer 
may  safely  and  profitably  expend  as 
much  as  25%  more  in  expense  and  ef¬ 
fort  to  hold  his  trade,  as  compared  to 
merchants  in  other  lines. 

Then,  approaching  the  problem  from 
another  angle,  we  may  quickly  figure 
the  approximate  net  profit  derived  from 
the  purchases  of  any  customer  over  a 
period  of  time.  Roughly  speaking,  his 
value  to  the  printer  while  his  name  re¬ 
mains  on  the  books  should  be  equal 
to  twice  or  three  times  the  annual 
profit  he  brings  in.  We  must  remem¬ 
ber  he  is  a  form  of  investment,  paying 
regular  profit-dividends  which  stop 
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LAST  CHANCE! 

OFFER  EXPIRES  JANUARY  I,  1941 
$1.00  Allowance  on  all  Model  "D”Redington  Counters 
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when  he  takes  his  patronage  elsewhere. 
Most  investments  are  worth  from  fif¬ 
teen  to  fifty  times  their  yearly  income 
or  dividend  schedule.  Figuring  the 
value  of  a  customer  as  only  two  or 
three  times  his  yearly  profit  leans  heav¬ 
ily  on  the  conservative  side. 

In  addition  to  this,  the  word-of- 
mouth  advertising  of  every  buyer  in¬ 
creases  his  worth.  If  the  buyer  goes 
to  some  other  printer,  that  goodwill 
publicity  vanishes.  In  its  place  may 
even  appear  a  distinctly  destructive 
attitude,  especially  if  he  left  because 
of  any  real  or  imagined  wrong. 

The  third  method  of  figuring  the  cus¬ 
tomer’s  worth  is  based  on  the  thought 
that  without  customers  a  printing  busi¬ 
ness  consists  only  of  its  stock  and  fix¬ 
tures.  If  the  printer  will  set  down  the 
amount  he  would  accept  for  his  entire 
business  (including  his  trade  and  pres¬ 
tige),  subtract  from  it  the  cost  of  his 
stock  and  fixtures,  and  divide  the  re¬ 
mainder  by  his  total  number  of  active 
customers,  he  will  know  the  average 
worth  of  each.  Naturally,  not  all  cus¬ 
tomers  have  an  equal  actual  worth  at 
the  present  moment;  with  each  it  will 
fluctuate  over  a  period  of  years.  Yet  in 
many  ways  the  potential  worth  of  each 
customer  comes  near  enough  the  aver¬ 
age  to  make  this  method  of  calculation 
worth  considering. 

Now  all  this  putting  a  dollar  and 
cents  nrice  on  the  trade  does  no  good 


so  long  as  it  stays  in  the  theory  stage.  I 
But  when  it  becomes  a  working  gauge,  I 
then  the  printer  finds  it  a  ready  means 
of  deciding  what  effort  and  expense  can 
reasonably  be  devoted  to  holding  a 
present  account.  Th  three  methods  out-  • 
lined  above  prevent  his  wasting  money  § 
and  time  on  accounts  beyond  their  ex¬ 
pected  future  returns.  Far  more  impor¬ 
tant,  they  keep  him  from  dropping 
business  worth  several  times  the  cost 
of  retaining  it. 

When  the  customer  demands  special 
service,  when  adjustments  are  to  be 
considered,  when  credit  problems  are 
involved,  when  it  means  adding  new 
stock  to  hold  him,  when  favors  of  the 
non-profit  kind  are  requested — at  such 
times  it  pays  to  know  whether  or  not  ; 
the  expense  and  effort  are  justified  by  I 
the  value  of  the  account.  i 

Guessing  is  useless:  not  one  guess  | 
in  five  will  be  accurate.  Even  worse 
are  rigid  policies  that  result  in  losing  | 
customers  rather  than  granting  special 
concessions,  or  the  opposite  attitude  of 
using  up  more  than  any  hoped-for 
profits  to  hold  customers  not  worth  \ 
meeting  their  demands  to  retain. 

How  much  is  a  customer  worth? 
When  you  know  the  answer  to  that 
question,  you  won’t  lose  profits  by  over¬ 
estimating  him,  nor  lose  business 
through  under-estimating  his  value  to 
you. 


»  « 
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spraying  evenly  over  the  printed 
sheet  certain  particles  of  a  cer- 
tain  pre-determined  size. 

The  Frazier  Process  is  based 
on  that  fact.  In  its  very  sim- 
pie  method  these  particles  are 
^  ground  to  the  proper  size  and 

kept  that  size.  This  insoluble 
powder  used  in  this  method  is 
agitated  in  water,  and  in  that 
condition  is  sprayed  upon  the 
printed  sheet.  The  fact  that  the  particle  size  is  rigidly  controlled 
and  that  it  remains  in  its  original  size  offers  the  basis  for  this 
CERTAIN  OFFSET  PREVENTION. 

The  growing  acceptance  by  many  printers  and  lithographers  of 
the  FRAZIER  OFFSET  SPRAY  GUN  indicates  the  true  value  of  this 
system.  We  now  have  a  new  gun  with  a  new  spray  head  which  is 
being  offered  to  the  trade.  The  head  illustrated  above  is  new  in  de¬ 
sign,  new  in  conception,  new  in  its  simplicity,  and  new  in  its  freedom 
from  mechanical  failure.  It  offers  an  improvement  in  spraying  as  it 
gives  better  atomization,  better  fanning  and  certain  action. 

If  your  pressroom  is  dirty  from  flying  spray  from  the  ordinary  off¬ 
set  solutions  used,  you  will  welcome  the  cleanliness  afforded  by  this 
method.  If  you  have  that  rough  sandpaper  feel  to  your  printed 
sheets,  you  will  then  welcome  the  absolutely  smooth  sheets  when 
sprayed  the  Frazier  way.  If  you  have  difficulties  with  gloss  inks, 
then  you  will  welcome  the  certain  offset  qualities  coming  from  con¬ 
trolled  particle  size  which  the  Frazier  process  offers.  If  your  expendi¬ 
tures  on  spray  solutions  are  too  much,  you  will  be  glad  to  know  that 
spray  material  for  spraying  the  Frazier  way  costs  about  8c  per  gallon. 

This  finely  ground  powder,  insoluble  in  water,  is  now  available  in 
liquid  form  for  use  in  other  types  of  spray  guns  than  the  Frazier; 
and  the  same  effectiveness  and  cleanliness  and  offset  prevention 
can  be  obtained.  This  powder  is  not  in  solution,  does  not  lose  its  par¬ 
ticle  size  and  is  held  in  suspension  in  water.  It  contains  no  wax, 
alcohol  or  gums.  It  caii  be  used  in  any  of  the  various  spray  guns. 

SAM’L  BINGHAM’S  SON  MFG.  GO. 


ATLANTA 
DALLAS 
8T.  LOUIS 


CLEVELAND 

HOUSTON 

MINNEAPOLIS 


-  CHICAGO 

NASHVILLE 

INDIANAPOLIS 

PITTSBURGH 


DES  MOINES  DETROIT 

KALAMAZOO  KANSAS  CITY 

SPRINQFIELD,  O.  OKLAHOMA  CITY 


Hundredth  Anniversary 

of  job  press 


★  The  500th  anniversary  of  the  inven¬ 
tion  of  printing  is  being  celebrated  this 
year. 

There  is  another  anniversary  which 
has  been  entirely  overlooked.  Exactly 
one  hundred  years  ago,  Stephen  P. 
Ruggles,  of  Boston,  patented  the  first 
successful  foot-power  jobber.  The  pat¬ 
ent  is  dated  November  10,  1840. 
Within  a  few  years  Ruggles  had  built 
a  number  of  his  “Engine  Presses,”  as 
he  called  them,  and  had  succeeded  in 
producing  a  machine  which  greatly 
speeded-up  the  printing  of  small  forms, 
or  job  work.  Previous  to  that  time  all 
job  work  had  been  done  on  hand 
presses  at  the  rate  of  about  250  per 
hour.  This  required  two  men.  The 
Ruggles  press,  with  a  10"xl4"  form, 
could  print  at  the  then  phenomenal 
rate  of  1200  per  hour  and  required  only 
one  man.  There  were  machine  presses 
in  those  days  for  newspapers  and  books, 
as  both  the  cylinder  and  “bed-and- 
platen”  power  press  appeared  gome  ten 
years  before,  but  nothing  had  been  pro¬ 
duced  to  ease  the  burden  of  the  job 
printer. 

The  Ruggles  Engine  Press  bore  very 
little  resemblance  to  the  Gordon,  which 
later  succeeded  it.  Both  bed  and  platen 
were  horizontal;  and  following  good 
old  hand  press  practice,  the  platen,  in 


its  motion,  remained  parallel  to  the  bed 
at  all  times,  and  separated  from  it  only 
far  enough  to  allow  the  rollers  to  pass 
over  the  form,  and  to  admit  the  tympan 
frame  which  carried  the  sheet  to  be 
printed.  The  revolutionary  character¬ 
istic  of  the  press  was  the  position  of 
the  type.  The  chase  and  bed  were  above 
the  sheet  to  be  printed,  and  the  platen, 
which  was  actuated  by  a  toggle  mechan¬ 
ism  in  the  lower  frame  of  the  press,  was 
below,  thus  reversing  the  usual  hand 
press  arrangement.  For  this  reason  the 


Ruggles*  Engine  Press 
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BUILT  FOR^ 

ACCURACY 


CHALLENGE  PAPER  DRILLS  will 
produce  200,000  to  600,000  holes 
per  hour,  depending  on  the  kind  of 
work  and  the  model  used.  But  that's 
not  all.  The  important  point  is  that 
they  produce  such  huge  volumes  with¬ 
out  sacrificing  quality.  Every  hole  is 
precisely  positioned,  clean  cut, 
and  in  perfect  alignment.  Slot¬ 
ting  and  cornering  attachments 

The  Challenge  Machinerg  Co. 

lain  Office  and  Factory:-GRAND  HAVEN,  MICH, 
intern  Sales  Office: — 50  Church  St.,  NEW  YORK 


are  available  for  all  SEVEN  models  of 
Challenge  Paper  Drilling  Machines. 
The  Challenge  line  is  complete,  and 
enables  you  to  select  the  type  of  ma¬ 
chine  and  equipment  that  fits  your 
needs  exactly.  Hand  lever,  foot  power, 
and  hydraulically  operated  machines 
are  included.  See  your  dealer  or  mail 
the  coupon  for  free  catalog — today. 


Free -DRILL  CATALOG 

Without  obligation,  send  new 
illustrated  catalog,  giving  full 
details  on  the  Challenge  line 
of  Paper  Drilling  Machines. 


NAME. 


o 


machine  was  later  called  “the  upside- 
down  press.”  The  principle  of  operation 
was  very  much  like  the  small  automatic 
card  press  of  later  years,  but  the  Rug- 
gles  press  was  hand  fed  and  had  a  large 
cylinder  for  supplying  ink  to  the  roll¬ 
ers  instead  of  a  disk.  To  keep  the  type 
securely  in  place,  with  the  wooden 
quoins  then  in  use,  must  have  been  a 
problem,  and  was  probably  the  cause  of 
much  profanity  in  the  job  offices  of  the 
forties. 

In  the  following  decade,  there  ap¬ 
peared  a  few  small  card  presses  with 
the  beds  placed  vertically,  but  they  too 
had  platens  which  moved  parallel  to 
the  bed  through  a  comparatively  short 
travel.  It  seems  strange  that,  until 
1851,  no  one  had  thought  of  placing  the 
bed  of  a  job  press  vertical  and  hinging 
the  platen  at  its  lower  edge,  to  allow 
it  to  open  wide  enough  for  feeding  to 
the  gauge  pins.  Evidently  the  hand 
press  tradition  was  strong,  and  the  in¬ 
ventors  couldn’t  get  away  from  the  idea 
of  a  horizontal  bed  and  platen.  A 
number  of  small  self-inking  presses 


Cordon  of  ISS2 


were  patented  in  that  decade  and  they 
were  all  on  the  old  hand  press  prin¬ 
ciple.  Even  George  P.  Gordon’s  first 
patent,  dated  March  26,  1850,  shows 
what  looks  like  a  cross  between  a  small 
hand  press  and  a  sewing  machine. 

However,  in  1851  a  number  of  inven¬ 
tors  seem  to  have  hit  on  about  the  same 
idea  at  the  same  time,  and  the  next  few 
years  brought  out  a  great  many  job¬ 
bers,  on  more  or  less  modern  lines, 
Ruggles  introduced  his  “Diamond” 
press,  Gordon  built  the  “Alligator,” 
Seth  Adams  patented  a  clumsy  looking 
brute  with  a  small  chase  size,  and  four 
or  five  others  made  presses  to  capture 
the  job  press  trade.  Most  of  these  fell 
by  the  wayside.  Gordon’s  second  pat¬ 
ent,  in  1851,  covered  the  fundamentals 
of  his  later  popular  “Franklin”  job 
press  and  combined  a  rotating,  recipro¬ 
cating  platen  with  a  vibrating  bed, 
supported  on  legs  hinged  at  their  lower 
ends.  The  mechanism  for  accomplish¬ 
ing  these  motions,  however,  was  quite 
complicated  and  required  three  sep¬ 
arate  cam  wheels.  A  few  years  later  he 
simplified  the  action  considerably  and 
in  1858  his  jobber  appeared  in  the  well 
known  old-style  Gordon  form,  which 
remained  unchanged  for  over  fifty 


vears. 


Gordon  had  many  competitors.  In 
the  last  one  hundred  years  there  have 
been  put  on  the  market  over  one  hun¬ 
dred  different  makes  and  styles  of  job 
presses.  Practically  all  have  disap¬ 
peared.  The  jobber  has  been  a  most 
important  factor  in  printing  history, 
as  it  has  been  the  indispensable  tool 
for  the  production  of  job  work.  It  has 
a  well  earned  place  in  the  annals  of 


printing  history. 


»  €< 


It  any  of  the  readers  have  an  old  relic  of  a 
job  press  and  would  be  interested  in  know¬ 
ing  its  age,  place  of  birth,  etc.,  write  Ralph 
Green,  Room  1114,  332  S.  Michigan  Ave., 
Chicago,  giving  a  brief  description  of  the 
press,  marking,  or  other  available  details. 
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''I/Vioter  Week-Sids 
used  to  be  a  pa/n  in  the  >* 
neck  to  me!"  ‘!V* 


NOW  YOU  ACT  like  a 
printer  who  really  be¬ 
lieves  in  Santa  Claus. 


WHY  NOT?  There's  no 
more  slow-motion 
Mondays  in  my  press¬ 
room  since  I  changed 
over  to  Dayco  Rollers. 


NO  “SLOW-MOTION”  MONDAYS  with  on  the  Joh 


Now,  hundreds  of  printers  enjoy  winter 
week-ends  because  Daycos  have  cured 
them  of  *‘slow-motion”  Mondays.  After 
cold  weather  shut-downs,  Dayco  Rollers 
are  away  in  a  flash  and  going!  Daycos 
need  no  nursing— no  coaxing— no  warm¬ 
ing  up!  What's  more,  Daycos,  the  original 
and  leading  synthetic  rubber  rollers  often 
last  four  times  as  long  as  ordinary  rollers 
while  outperforming  them  on  every 
turn. 

Long-lived  Daycos  retain  their  face  for 
millions  of  impressions  and  give  con¬ 
sistent  top  quality  work  at  lower-cost- 
per-month-of-use.  Perk  up  your  press¬ 


room  production  every  day— get  the 
genuine  Dayco  Roller  with  renewable 
surface  (Re-Daycoing)  feature  that*s 
typical  of  every  Dayco. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 
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HOW'S  y<u4^  APVERTISIHO 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ* 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en* 
close  adequate  postage. 


★  John  C.  King,  out  on  Rural  Delivery  5,  at  York,  Pennsylvania,  puts 
out  one  of  the  better  houseorgans  of  those  coming  to  me  regularly.  His 
“Type  and  Ink”  is  a  pleasant  looking  booklet,  and  usually  does  a  sensible 
editorial  job.  His  October-November  issue,  for  instance,  devotes  a  page 
to  the  wisdom  of  using  business  reply  cards  and  envelopes,  for  speeding- 
up  inquiries,  payments,  etc.  Always  a  good  subject;  he’s  also  written  a 
little  squib  about  the  fact  that  he’s  constantly  adding  new,  modern  type¬ 
faces.  I’d  say,  John,  it’s  a  good  idea  to  show  your  readers  exactly  what 
they  are.  Ad  Rating:  A. 


SCHAEFER  PRINTING  COMPANY, 
2817  Detroit  Avenue,  Cleveland,  Ohio. 
Schaefer’s  good-looking  “Quality  with 
Economy !“  blotter  is  especially  distin¬ 
guished  for  a  pressroom  photo  it  features ; 
taken  from  an  interesting  angle.  Ad  Rat¬ 
ing:  B. 

BILLY  BLUME,  Jr.,  70  South  Grove  St., 
Freeport,  New  York.  Your  “Press  Proofs” 
houseorgan  has  very  little  “house”  flavor 
to  it,  which  makes  me  believe  that  it  is 
probably  syndicated.  Unfortunately,  this 
column  comments  only  on  printers’  own 
advertising  efforts.  .  .  .  But  you’ve  done 
some  very  nice  stuffy  of  your  own  in  the 
past ;  keep  it  coming ! 

VERNELS  SERVICE,  7015  Euclid  Ave., 
Cleveland,  Ohio.  Yes,  I  remember  your 
door  folder ;  it  was  really  a  very  fine  execu¬ 
tion  of  a  good  idea.  I  wish  I  could  say  the 
same  of  your  slate  mailing  piece.  This  job 
might  have  had  good  possibilities,  too,  but 
several  glaring  errors  remove  it  from  the 
“hit”  class :  the  outside  illustration  of  the 
car  being  greased,  carries  very  little  con¬ 
tinuity  into  the  inside  pages ;  the  slate  idea 
would  have  been  a  good  one  if  you  hadn’t 
tried  to  put  so  much  copy  on  it,  especially 
in  a  not-too-easy  to  read  handwriting.  Why 
not  try  the  same  basic  idea  again,  with  less 
copy — a  few,  well-chosen  words,  set,  pos¬ 


sibly  in  a  type  similar  to  Cartoon.  Ad  Rat¬ 
ing :  C. 

GUMMED  TAPE  CORPORATION,  36 
West  25th  St.,  New  York,  N.  Y.  Printing 
a  promotional  folder  for  your  product  on 
the  product  itself  is  an  excellent  idea,  but 
it  is  my  belief  that  it  could  have  been  han¬ 
dled  much  more  dramatically  and  effec¬ 
tively.  Ad  Rating:  B. 

E.  C.  KROPP  COMPANY,  Inc.,  1830 
North  16th  Street,  Milwaukee.  Wis.  Mr. 
A.  J.  M.  Gee,  of  this  firm’s  Sales  Depart¬ 
ment  has  submitted  their  regular  letterhead 
as  a  promotional  piece.  The  house  spe¬ 
cializes  in  picture  postcards  and  it’s  done 
a  very  fine  job  of  emphasizing  that  fact  on 
its  letterhead.  To  quote  Mr.  Gee :  “Every 
letterhead  is,  of  course,  an  ad  in  itself,  and 
that  is  why  we  had  this  layout  created.” 
It  is  unfortunate,  Mr,  Gee.  that  more  print¬ 
ers  do  not  realize  the  wisdom  of  those 
words.  Ad  Rating :  A. 

AUTOMAT  PRINTERS,  Colquitt,  Ga. 
Your  little  “Call  to  the  Colors  1”  postal  is 
nicely  laid  out.  The  copy  angle  is  good, 
but  you  should  use  our  Flag  with  more 
discretion.  Ad  Rating :  B. 

THE  CAPITOL  PRESS,  141  East  5th 
St.,  St.  Paul,  Minn.  Glad  to  hear  that  your 
blotters  are  so  popular  that  people  tack 
’em  to  the  wall.  Those  you  sent  for  criti- 
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'Syj  «l  J’»»r 

HOW  YOUR  COMPOSING  ROOM 
CAN  PAY  DIVIDENDS 

This  booklet  contains  a  floor  dia¬ 
gram  and  templates  of  compos¬ 
ing  room  equipment  to  simplify 
your  layout  problems  .  .  .  plus 
many  helpful  ideas  on  compos¬ 
ing  room  arrangement.  Your 
copy  is  free. 


G.A.  12-40 


HAMILTON  MFG.  CO. 
Two  Rivers,  Wisconsin 


Send  by  return  mail  my  copy  of  "How  Your 
Composing  Room  Can  Pay  Dividends." 


Street  Address 
City  and  State 
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1$  This  Your  Composing  Room? 

Your  men  can  have  comfortable  working  conditions  .  .  .  like  those  shown  in  this  Hamilton 
equipped  composing  room.  Your  men  can  have  all  needed  materials  within  arm's  reach 
...  to  save  costly  minutes  for  you.  Proper  storage  facilities  for  reserve  supplies,  cuts, 
and  forms  locked  in  chases  speed  up  your  production.  Galley  storage  for  type  pages 
keeps  your  imposing  surfaces  clean  for  lock-up. 

You  can  have  a  Dividend-Paying  Composing  Room  like  this  by  careful  selection  of  equip¬ 
ment  and  planning  of  the  arrangement.  For  helpful  suggestions,  send  today  for  your 
copy  of  "How  Your  Composing  Room  Can  Pay  Dividends."  No  obligation. 

I  HAMILTON  MANUFACTURING  CO..  TWO  RIVERS,  WIS. 


L 


cism  cover  interesting  subjects.  Ad  Rat¬ 
ing:  B. 

PRODUCTION  PRESS,  307  East  Court 
St.,  Jacksonville,  Ill.  It  looks  as  if  Elmer 
Jacobs,  your  designer,  has  begun  another 
tine  series,  with  the  inauguration  of  your 
blotter  campaign.  The  simple  treatment 
and  design  technique  are  refreshing  after 
all  the  screaming  promotions.  I  agfree  with 
your  estimate  of  your  form  letter’s  ability 
to  pull  replies.  The  angle  is  not  a  particu¬ 
larly  good  one,  and  it’s  too  long,  anyway. 
Ad  Ratings :  for  the  blotter :  A ;  for  the 
letter :  C. 

JOSEPH  LOBEL,  48  West  2Sth  St.,  New 
York,  N.  Y.  Mr.  Lobel  sells  Linotype 
composition,  and  has  done  a  very  nice 
series  of  postcards  which  show  his  wares 
to  exceptional  advantage.  Nice  layouts, 
w  ell-set,  well-printed.  Ad  Ratings :  A. 
WILLIAM  E.  RUDGE’S  SONS,  Inc., 
225  Varick  St.,  New  York,  N.  Y.  In  co¬ 
operation  with  the  Graphic  Arts  Research 
Foundation,  which  comprises  several  first- 
rate  print  shops,  among  others,  this  house, 
which  is  no  slouch  itself,  has  prepared  a 
series  of  nine  Specimen  Portfolio  Studies, 
“desigrned  to  isolate  purchaser’s  objectives 
quickly.”  I  haven’t  yet  seen  the  actual 
portfolios,  though  I’d  like  to.  But  they 
have  done  a  forceful  job  of  promoting  this 
new’  service,  on  a  huge  (newspaper  size) 
broadside,  which  gives  excerpts  and  plenty 
of  reasons  why.  A  business-reply  card  that 
looks  like  no  other  you  ever  saw,  accom¬ 
panies  the  mailing.  Ad  Rating :  A. 

THE  GREENLEAF  PRESS,  334  North 
Main  St.,  Gloversville,  N.  Y.  Your  com¬ 
memorative  blotter  (500  years  of  printing) 
is  dignified  and  well  printed.  While  it  un¬ 
doubtedly  makes  a  fine  impression  upon  re¬ 
cipients,  I  don’t  see  how  it  can  bring  you 
a  great  deal  of  direct  returns.  It  is  always 
a  good  idea  to  supplement  institutional  ef¬ 
forts  of  this  character  with  something  pro¬ 
motional  and  dramatic.  Ad  Rating:  B. 
BEARING  PRINTING  COMPANY,  37 
Market  Sq.,  Chattanooga,  Tenn.  That 
young  man  in  your  shop  who’s  doing  the 
layouts  and  artwork  for  your  little  adver¬ 
tising  pieces  should  be  encouraged.  The 
blotter,  telephone  list,  and  business-reply 
cards  are  well-handled.  Ad  Rating:  B. 
HOPF-HARALSON  CO.,  700  S.  Fourth 
St.,  Minneapolis,  Minn.  This  compara¬ 
tively  new  shop  has  started  off  on  the  right 


foot,  with  a  house-organ  from  the  veryl 
beginning.  ‘‘Printing  Impressions”  boasti  T 
an  interesting  small  format,  and  an  edi¬ 
torial  content  designed  to  appeal  to  local  - 
business  people.  The  back  page  effectively  ‘ 
demonstrates  H-H’s  typographic  and  d^  J 
signing  skill.  Ad  Rating:  A.  m 

WATTS’  SPECIALTY  SHOP,  1204  W.*j 
California  Ave.,  Urbana,  Ill.  This  houael] 
does  a  really  unselfish  patriotic  service,  bylj 
distributing  small  American  Flag  cardi,|j 
without  advertising  or  credit  line.  AMER.l 
ICANISM  RATING:  A  plus!  ^ 

DAVID  H.  BROWN,  121  Lyman  Street, 
Springfield,  Mass.  Your  economical  letter¬ 
head  to  save  readers’  time  and  your  paper, 
is  a  provocative,  novel  stunt.  It’s  a  good 
idea,  too,  to  enclose  the  reply  card  offering 
scratch  pads.  Ad  Rating:  A. 

NEW  DEAL  PRESS,  19  South  Third. 
Dennison,  Ohio.  Your  ‘‘Exchange  of  Cour-  ; 
tesy  Pass”  is  a  clever  little  patriotic  r^  j 
minder.  Mr.  Nelson  simulated  circus  tech¬ 
nique  to  remind  Americans  of  their  duty 
to  Flag  and  Country.  AMERICANISM 
RATING:  A. 

SIMS  LETTER  COMPANY.  Wholesale 
Merchants  Building  Dallas,  Texas.  Thii 
firm  offers  a  wide  variety  of  graphic  arts 
services,  and  has  done  itself  proud  with  a  i 
very  handsome  portfolio  which  presents  all  ^ 
of  them  to  their  best  advantage.  A  sugges¬ 
tion  :  if  your  portfolios  were  distributed  by 
mail  or  messenger,  you  should  have  done  a 
better  job  of  merchandising  them  on  the 
outside  of  the  envelope — and  a  better  enve¬ 
lope  would  have  been  in  order,  too !  Ad 
Rating:  B  plus. 

THE  KLEIN  PRINTING  CO.,  121  No. 
Second  St.,  Vincennes,  Ind.  Your  four- 
page  houseorgan  with  its  interspersed  ads 
of  your  merchandise  and  services,  presents 
a  good  picture,  but  why  not  give  it  a  more 
appealing  name  than  ‘‘The  Klein  Press?” 
Ad  Rating:  B. 

PACKWOOD  PRINTING  CO.,  Calhoun, 
Missouri.  That  Smallpox  Sign  idea  is  a 
good  one ;  would  have  liked  to  see  a  more 
forceful  typographic  job.  Ad  Rating:  B. 

OAKLAND  PRINTING  AND  SUPPLY 
CO.,  306  12th  St.,  Oakland,  Calif.  Your 
new  equipment  announcement  is  well  print¬ 
ed,  but,  unfortunately,  also  very  dull.  How 
about  doing  another,  more  dramatic  piece 
on  the  same  subject?  Ad  Rating:  B. 
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A  SIZE  FOR  EVERY  PURPOSE 

I  coitrvr  -d  sej 

Coh^Closp  Envelope  fho»  fits 


•»5H) 


l»T>> 


if>V- 


to  a 


oci  < 


OJNMet  Orf«tS 


Brings  yon  on 
EXTBA  FBOFIT! 

You*ll  get  more  business  if 
you  ASK  FOR  THE  ORDER 
than  you  will  if  you  don*t! 

When  you  figure  on  that 
catalog,  booklet,  folder,  bul¬ 
letin— ^on*t  forget  the  enve¬ 
lopes,  too.  Suggest  Colum¬ 
bian  Clasps.  They  offer  the 
safest,  surest,  neatest  form 
of  closure — whether  sent 
through  the  mails,  delivered 
by  messenger,  or  handed 
out. 

Columbian  Clasp  Enve¬ 
lopes  are  always  ready — in 
34  stock  sizes — through 
your  paper  merchant.  And 
the  instantaneous  Size  Chart 
shown  here,  which  is  free  to 
you,  fits  the  envelope  to  the 
job  in  a  matter  of  seconds. 


Colombian  Clasp  Envdopes 
Fit  for  Every  lob 


FREEI — Attractive  Wall  Display 
Card  with  Size  Chart,  and  sam¬ 
ples  of  Columbian  Clasp  Enve¬ 
lopes,  sent  free — for  the  coupon. 


‘HUFACTURIN6  DIVISIONS  **"  5  SALES-SERVfCE  OFFICES 


U.  S.  ENVP:L0PE  CO.,  Dept.  G-12 
21  Cypress  St.,  Springfield,  Slass. 
Please  send  me  a  free  copy  of  the 
U.S.E.  Coliunbian  Clasp  Display  Card 
with  Size  Chart. 

Firm  Name . 

Address . . 

Attention  of . 

My  Paper  Merchant  or  Envelope  Sup¬ 
plier  is . 

(This  offer  is  limited  to  the  U.  ^.Y 


To  achieve  printing  neatness  and  ink- 
brilliance,  John  Baskerville,  famed 
(British  printer  and  papermaker 
foi  the  1770's,  pressed  each 
sheet  between  heated  polished 
.  copper  plates  the  instant 
\  lit  came  from  the  press — 

\\  Iwhile  both  paper  and  ink  / 
were  still  damp. 


Graphic  Arts  Oddities 


Among  the  reasons  given  io^  lack  of 
interest  among  early  Moslems  in 
Chinese  block  printing  is  that  the 
Arabs  suspected  that  hog  bristles 
were  used  in  the  making  of  block¬ 
cleaning  brushes  and  they  deemed 
it  blasphemy  to  touch  Allah's  name 
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Lithography,  it 
is  said,  is  the 
only  form  of 
printing  ever 
used  in  Moham¬ 
medan  countries 
to  duplicate  the 
Koran!  This 
probably  is  be¬ 
cause  the  Koran 
was  given  to  the 
Mohammedans 
in  written  form 
and  thus  always 
must  be  in 
script. 


s 


here  is  a  recent  Hammermill  ad  from  the  continu¬ 
ous  campaign  that  tells  printing  buyers:  “If  you  want 
the  most  for  your  money  in  printing  and  paper,  con- 
5olt  your  printer.”  To  cash  in  on  this  advertising, 
Hammermill  offers  a  new  sales  help,  “The  Most  for 
Your  Money,”  a  quick,  hard-hitting  presentation  that 
riiows  prospects  how  you  can  help  them  plan  their 
l^nting.  Send  for  details  now. 


j  Hammermill  Paper 
I  Co..  Erie.  Pa. 

/k.  I’d  liketo  know  about 
the  new  salesmaker, 
fv  *‘Ttae  Most  for  Tour 

Money.”  I  buy  Hammermill 

Bond  from: . 

Name. . 

Position . CAM-DK 

(Attach  to  business  letterhead) 


Sofnas  Automatic  MOUTHPIECE  WIPER 

for  ALL  Models  30-EM  LINOTYPES 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWEU 


Report  on  1st  Wiper  Installed  4  Years  Ago 

Took  20  minutes  to  install. 

No  holes  to  drill  or  tap. 

Improved  casting  operation. 

Haven't  touched  mouthpiece  for  any 
reason — no  hand  wiping — no  drill¬ 
ing  jets — no  reventing. 

Slugs  solid.  Type  face  clean-cut. 

No  back  squirts  (even  though  rapid 
changing  over  wide  range  type  sizes 
and  slug  lengths) . 

Took  4  minutes  to  replace  15c  wiping 
element  once  a  month. 

Had  no  other  parts  to  replace. 

Paid  for  itself  in  3  months. 

Cost  $34.50  complete,  ready  for  use. 

For  Literature  and  Free  Trial  write  to 

C.  &  J.  PRINTING  SERVICE,  INC. 

2101  E.  Wash.  St.  Indianapolis,  Ind. 


Modern  Methods 

by  Modern  Equipment 


The  UNIVERSAL 
MONO-TABULAR 
BROACH 

accurately  produces 
complicated  or  simple 
ruled  forms 
at  a  low  cost. 

e 

FAST 

ACCURATE 
SIMPLE  in 
OPERATION 

e 

Distribution 
eliminated 

e 

SavM  two 
thirds  of  your 
ruled  form 
composition 
costs 

WriU  for  full 
particulars 


2.153.890 


UNIVERSAL  MONO-TABULAR  CORP. 
1905  Bryan  8t.  Dallas,  Texas 


Spaceband  Adjustments 

Q/  am  a  constant  reader  of  your 
m  excellent  publicatwn  and  elimi¬ 
nate  many  of  my  machine  troubles  by 
reading  your  column  on  typesetting 
questions.  I  have  been  bothered  quite 
a  bit  lately  with  spaceband  trouble  on 
my  Linotype,  model  14. 

The  trouble  is  this:  Spacebands  fall 
on  top  of  mats  causing  them  to  jump 
ahead  one  mat.  But  more  trouble  arises 
from  the  fact  that  the  spacebands  ride 
on  the  rails  where  the  toes  of  the  mats 
rest  in  the  assembling  elevator.  They 
fall  forward  and  backward  causing  the 
delay  to  reach  up  and  touch  them  so 
they  will  go  on  down. 

There  is  fust  enough  room  to  allow 
the  spacebands  to  enter  the  assembling 
elevator  freely.  They  do  not  bind  on 
the  fiber  buffer. 

T.  C.  T.,  Americus,  Ga. 


A  Your  spaceband  assembly  prob- 
lem  is  so  universal  it  justifies  de¬ 
tailed  comment. 

1.  Adjust  spaceband  chute  plate 
(lower  left)  inward  so  band  wedges 
while  passing  freely  are  still  restricted 
to  a  vertical  drop. 

2.  Replace  worn  star  wheel,  main¬ 
tain  its  friction  spring  driving  action. 

3.  Maintain  uniform  assembler  slide 
brake  tension  and  response. 

4.  Adjust  horizontal  friction  buffer 
upward  in  the  band  wedge  center  slot 
to  absorb  enough  of  the  weight  of  the 
band  wedges  to  produce  a  slight  slant 
as  they  travel.  This  automatically  sta¬ 
bilizes  the  dropping  mats  into  the  same 
slant,  their  upper  ears  then  being  safely 
in  the  clear  to  left  of  dropping  band 
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MONOMELT  Increases  Prodaction 
Reduces  Downtime— Cuts  Costs! 


No  pigs  to  insert — no  temperatures  to  adjust — no  resetting  of  poor 
slugs!  An  operator  at  a  Monomelt-equipped  machine  has  more 
time  to  spend  at  the  keyboardt  produces  more  type!  Here's  the 
secret  of  increased  production  so  many  plants  have  been  looking 
for!  Here's  type  of  better  quality  at  lower  cost!  Equip  with  Mono- 


lONOMELT 

le  Single  Melting  System 
oi  Type  Metal  Control 


melt  the  single  melting  system!  Abolish 
the  metal  furnace  with  its  many  costly 
operations!  Put  yourself  time  and  money 
ahead! 


lONOMELT  COMPANY 


Sll  Polk  Street  N.  E. 


Minneapolis,  Minnesot 


OLD  SPACEBANDS 
HELP  ARM  D.  S. 

No  longer  are  old  spacebands  re¬ 
built  by  fitting  new  sleeves.  In¬ 
stead  we  will  help  armaments  pro¬ 
gram  by  accepting  the  old  bands 
regardless  of  condition  and  70c 
each  for  an  all-new  M  &  B  space- 
band.  Made  of  finest  steel,  of 
utmost  accuracy,  and  highest  fin¬ 
ish,  our  spacebands  are  in  use  in 
thousands  of  shops  throughout  the 
country.  Made  in  following  styles: 

Thin,  Regular  or  Thick,  Teletype  Taper, 
Teletype  Wide  Range,  Jumbo. 

Ask  for  free  catalog  of  other  replace¬ 
ment  parts  and  accessories,  such  as 
magazines,  liners,  molds,  rebuilt  fonts. 

MONTGOMERY  &  BACON 

Towanda  Pennsylvania 


Accommodations 
IN  THE 

MODERN  MANNER 

The  Newhouse  Hotel  is  complet¬ 
ing  a  $200,000.00  modernizing 
and  redecorating  program  that 
makes  available  the  most  out¬ 
standing  and  complete  accom¬ 
modations  in  the  West. 

400  OUTSIDE  ROOMS 
WITH  BATH  $2-$4 

NEWHOUSE 

HOTEL 

SALT  LAKE  CITY 


wedges,  eliminating  transpositions,  de¬ 
lays,  etc. 

5.  Older  band  wedges  with  a  wider 
horizontal  base  should  be  base-beveled 
or  rounded  back  like  newer  ones,  to 
eliminate  assembler  side  rail  interfer¬ 
ence  complained  of. 

The  above  adjustments  are  found  es¬ 
pecially  satisfactory  in  teletypesetter 
use,  with  their  heavier  and  thicker 
band  wedges. 

»  « 

Another  Study  in  Matrix 
Wear  Problems 

You  seem  pretty  adept  at  diag- 

•  nosing  Linotype  ailments  at  a 
distance,  so  I  thought  perhaps  you 
could  account  for  the  wear  on  the  en¬ 
closed  mats: 

The  10  pt.  mat  is  representative  of 
an  older  font  which  shows  quite  a  little 
wear  on  the  front  toes.  The  assembler 
cover  and  assembler  chute  cover  show 
no  indication  that  they  are  causing  the 
wear  and  I  haven  t  been  able  to  locate 
any  trouble  elsewhere. 

The  eight  point  mat  shows  wear  on 
the  flat  side  of  the  ears  (also  the  10 
pt.  to  a  lesser  degree)  which  appar¬ 
ently  is  caused  by  the  upper  screws 
but  on  the  opposite  side  from  that 
which  is  pushed  by  the  screws. 

The  mats  are  used  on  separate  ma¬ 
chines  about  two  years  old. 

F.  P.,  Columbus,  0. 

i>  « 

Both  mats  show  the  inevitable 

•  progressive  wear  or  bruise  where 
the  lower  front  toe,  contacting  the  in¬ 
side  surface  of  the  front  cover  in  drop¬ 
ping,  is  thereby  deflected  from  a  slant¬ 
ing  to  a  vertical  drop  to  the  assembler. 
The  front  cover  at  this  point  will  show 
hollows  and  grooves  worn  in  its  hard 
metal  by  dropping  mats,  which  natur¬ 
ally  will  bruise  their  lower  front  toes 
at  contact,  in  proportion  to  their  use. 

A  flexible  shock  absorber  of  soft  tin 
(Continued  on  page  79) 
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/  HELPED  MILD  THIS 
lEW  PIAST  ..JHAIVY  THANKS 


Hammond  Glider  and  Mercury  TrimOsaws,  EasyKasters  and  Routers  are  rolling  out  of 
this  new  daylight  plant  of  glass  and  steel  going  to  every  corner  of  this  broad  land  and 
to  many  parts  of  the  world. 

In  our  60th  year  with  additional  modern  machine  tools  and  more  than  twice  the  space, 
we  can  serve  as  never  before.  Many  sincere  thanks  go  to  our  twenty-five  thousand 
friendly  users. 

New  literature  on  Hammond  Products  is  now  ready.  We  will  gladly  send  it  upon  request. 

Hammond  Machinery  Builders,  Inc.,  Kalamazoo,  Mich. 

1612  DOUGLAS  AVENUE 

South  American  Representatives:  Eastern  Branch: 

National  Paper  and  Type  71  West  23rd  Street,  New  York  City 


MR.  PRINTER: 

EVER  READY  OFFERS  A 


25  TO  40%  01  LABELS. 

8000  PRINTERS  ARE  SELLING 
LABELS;  OPENING  NEW 
ACCOUNTS,  BUILDING  UP  OLD 
ONES,  EARNING  EXTRA  DOLLARS. 


GET  THIS 


PROFIT  PLAN 
TODAY! 
NO  OBLIGATION. 

PASTE  THIS  AD  ON  YOUR 
LETTERHEAD  AND  MAIL  TO 


Ever  Ready  LABEL  Corporation 

144  EAST  2Gth  STREET  NEW  YORK,  H.  Y. 


NEW  CATALOG  OF  ILLUSTRATIONS 


One-day  service.  If  you  need  a  cut  In  a  hurry 
— telegraph.  You  will  have  It  the  next  day. 

MAIL  THIS  AD 

Send  your  new  72-page  catalog  of  nearly  a  thou¬ 
sand  Illustrations.  Enclosed  find  $1.00.  1  under¬ 
stand  that  dollar  will  be  credited  on  my  first 
order  and  that  I  will  receive  bulletins  each  month 
FREE  containing  15  to  20  new  Illustrations. 

NAME . 

ADDRESS . 

CITY . CTATE . 

AMERICAN  TYPESETTING  CORPORATION 
547  So.  Clark  St.  Chicago.  Illinois 


LET  S  OPERATE 


ON  YOUR  CUT  COSTS' 


Wc  cut  out  the  high  cost  of  halftones  and  line  etchings. 
Electrically  etched  precision  printing  plates  completed  8 
houn  after  receiving  photograph  or  drawing.  6  sq.  in. 
copper  halftone  as  low  as  $1.57.  Same  size  acid  etched 
zinc  as  low  as  88c.  Free  F.ngraving  Buyers  Hand  Book 


LEADER  ENGRAVING  CO.,  ROCHELLE,  ILL. 


Monotype 

Questions 


answered  by 
CHARLES  BROAD 

Reducing  Moisture 

Qls  there  any  known  method  or 
m  attachment  that  positively  will 
remove  moisture  from  the  air  line? 

J.  H.y  Kansas  City,  Mo. 

A  Air  collected  by  the  compreseor 
fIf  contains  moisture  to  some  extent. 
The  quantity  is  contingent  on  a  num¬ 
ber  of  factors  such  as:  location  of  the 
compressor,  proximity  to  a  river  or 
body  of  water,  humidity,  and  type  of 
temptrolling  (air  conditioning),  if  any, 
installed  in  the  building. 

Compression  and  condensation  re¬ 
sults  in  droplets  of  water  forming;  the 
reeultant  moisture  seeks  escape;  and 
such  escape  is  possible  at  the  water 
trap  of  the  keyboard  only.  At  the  cas¬ 
ter  there  is  no  trap  and  often  the  mois¬ 
ture  is  of  such  quantity  as  to  dampen 
and  oftentimes  ruin  the  controller 
paper. 

Location  of  the  air  lines,  proximity 
to  cold  water  lines  parallel  with  it, 
sometimes  augments  and  increases  the 
ratio  of  condensation.  Many  storage 
tanks  are  located  above  the  equipment. 

Several  types  of  water  traps  have 
been  tried,  and  some  have  been  par¬ 
tially  successful.  The  solution  would 
be  to  “dehumidify”  the  air  before  it 
enters  the  compressor.  Pre-heating  the 
air  before  it  is  compressed  might  be 
the  answer.  Locating  the  storage  tank 
on  the  floor  below,  with  a  small  amount 
of  “bleeding”  at  the  pet  valve,  would 
reduce  the  moisture  content  of  the  air. 

These  suggestions  are  offered,  not  as 
cures,  but  methods  that  might  be  tried 
in  the  hope  that  they  would  be  of  aid 
in  reducing  moisture  at  the  source. 
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against ... 

TIME  LOST  by 
LINE-UP  and  REGISTER 


ERRORS 


ADDRESS-. 


CHECK  register  and  line-up  errors  at  their  source — the  imposing  stone 
— with  a  Craftsman  Line-Up  and  Register  Table — eliminate  costly 
press-shifts  and  waste  of  press  time!  A  Craftsman  pays  for  itself  within 
a  few  months! 


GAM  12-40 


CRAFTSMAN  LINE-UP  TABLE 
CORPORATION 

49  RIVER  ST.  WALTHAM,  MASS. 


Write 

for 

Literature 


SIZES 

(Working  Surface  of  Table) 
26*'x39"  46''x66*' 

Sr'xSl"  5r'x76" 


Use 

Coupon 

Below 


A  RELIABLE  $|r  ^50 
CASTING  BOX  D  O 


10x14 

BENCH 

MODEL 

Complete 

with 

Electric 

Preheated 

Platens 

Gas  Heated 
Metal  Pot 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-in 
Electric  platen  preheating  units. 


Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 


Manufactured  by 


STEREOTYPE  EQUIPMENT  CO. 
2815-21  IRVING  PARK  ROAD,  CHICAGO 


ing.  Since  this  does  not  happen  to  the 
other  matSy  I  don’t  think  the  trouble  is 
in  the  centering  pin.  Where  would  it 
he? 

A  Minor  annoyances  around  the 
caster  are  difficult  to  trace,  and 
here  is  an  example  of  just  such  a  case. 

You  had  a  recent  squirt  (see  page 
38  of  April  GAM)  and,  while  you 
“cleaned”  the  mold,  die  case  and 
bridge,  you  probably  miesed  a  tiny 
speck  of  metal  just  under  the  shoulder 
of  the  mat.  This  small  piece  of  metal  is 
“riding  the  comb”  of  the  die  case,  pre¬ 
venting  proper  seating  of  the  mat. 

Or,  it  is  possible  that  a  small  piece 
of  metal  entered  the  cone  hole  and  the 
matrix  is  centering  obliquely  rather 
than  squarely.  Dropping  a  single  of¬ 
fending  matrix  in  the  metal  to  clean 
it  out  is  permissible;  but  not  prac¬ 
ticable  when  an  entire  die  case  of  im¬ 
pacted  mats  is  involved. 

When  squirts  occur  due  to  “forgot¬ 
ten”  die  cases,  it  is  good  economy  al¬ 
ways  to  remove  the  bridge  and  care¬ 
fully  and  thoroughly  remove  all  traces 
of  metal.  Be  sure  to  use  the  air  blast 
after  the  bridge  has  been  cleaned  of 
the  squirt. 

»  <€ 

Keyboard  Pencil  Holder 

★  A  stationer’s  brass  wire  coil  (usually 
selling  for  5  cents),  fastened  to  the  top 
of  the  right  hand  Keyboard  Em-Rack 
cylinder  provides  a  handy  pencil  holder. 
The  same  stationer  can  provide  you 
with  Cellophane  markers  at  the  price 
of  China  markers.  Cellophane  pencils 
do  not  dry  out  as  rapidly,  provide  a 
more  easily  read  keyboard  mark,  and 
do  not  mar  the  em-scale  as  old  China 
pencils  have  a  tendency  to  do.  Once 
you  try  Cellophane  markers  you  never 
again  will  return  to  China  markers. 
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SAVEMONf  y/  BUr  NOW 


Variable  Spi^d 
PreKN  Drive 

W  8x  12  Press  Complete _ $55.50 

*«tOs  15  Press  Complete _ 59.50 

h  12 1 18  Press  Complete _ 69.50 


Elecirie  .>lal  Scorcher 

JiI5 . $20.00 

:il8 . 24.50 

yifije - - 89.50 


Insulated  Humidor 

1*12x20  Mjts . $14.50 

1*20x24  Mits . 19.50 


Automatic  Carter 

nil  14  Siie - $57.50 

",  18  Site _ 77.50 

,i,26Siie— . 97.50 


Sr.  Matrix  Moulder 

1 6  X  24  Moulding  Surface  Single 

Reduction  Gearing _ $1 1 9.00 

16  X  24  Heavy  Duty,  25  to  1 
Gear  Ratio _ 1 49.00 


Flat  Caster 


Proof  Pre.ss 


No.  I.  Bed  Site  IBVs  x  26  Vx... $50.00 
No.  2.  Bed  Sixe  15  x  32  ...  75.00 


lOx  14 _ 

12  X  18  Jr.  . 
12  X  18  Std. 
12x26.... 


$27.50 
.  37.50 
.  57.50 
.  73.50 


Jr.  Mat  Moulder 

13x20  Bed... . . . $45.00 

With  Mat  Paper  and  Moulding  Blankets 


Saw  Complete  with  Plain  Squar* 

ing  Gauge.  Motor _ $39.50 

Saw  Complete  with  Pica  Gauge, 

Work  Holder,  Mitre  Gauge 
and  Chip  Guard _ 74.50 


Router  and 
Type-Hi  Planer 

12  X  16  Router . . $47.50 

12x16  Planing  Router _  67.50  | 

16  X  20  Planing  Router _  89.50  | 


BE  SMART! 

This  is  your  chance 
to  equip  for  the 
coming  business 
boom.  Prices  will 
never  again  be  as 
low.  Machinery  costs 
are  already  affect¬ 
ed  by  the  '’National 
Defense  Program.” 
• .  •  Check  up  on  your 
equipment  •  •  •  Get 
what  you  need  now. 
Trade  in  your  old 
machine.  Terms  if 
desired. 


Il<»iiis‘.  Vtirk 


hAeS 

tton* 


uco 


HANDFINISHED 
RULE  — All  rule  faces 
in  stock  2  to  36  pt. 


OnlyXZy^^ 

lUPer  Lb. 


LEADS  AND 
SLUGS 

Wall  chart  on  request 


Per  Lb. 


These  extra  love  prices  are  sub¬ 
ject  to  change  without  notice. 


Rule  and  Spacing  Material  can  be  assorted 
to  make  100  lb.  minimum  order.  Immediate 
shipment.  Send  check  with  order.  These  low 
prices  compel  us  to  request  check  with  order 
to  eliminate  bookkeeping. 


COMPO  RULE  CO. 

55  E.  WacLer  Drive  Chicago,  III. 


Downtown 

CLEVELAND'S 

Choice  Location 

A  little  old  fashioned,  yes,  but  a 
million  friends  still  say  "My  choice 
is  the  Colonial  in  Cleveland."  The 
reason  —  fine  location,  friendly, 
modern  service  and  COMFORT. 

ROOMS  AND  UP 


COLONIAL 

HOTEL 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Room  for  Type 


QSome  special  work  which  our 
m  office  is  now  figuring  on  will  ne¬ 
cessitate  the  addition  of  considerable 
new  type — mostly  small  fonts — and  the 
present  crowded  condition  of  our  com¬ 
posing  room  is  going  to  make  it  hard 
for  us  to  find  room  for  this  new  type, 
unless  we  double  up  some  fonts  in 
cases  which  already  have  type  in  them. 
Can  you  suggest  anything  that  might 
allow  us  to  meet  this  situation  without 
doubling  up  type  in  cases? 

J.  0.  B.y  Kalamazoo,  Mich. 

Awhile  it  might  seem  that  you 
•  want  to  eat  your  cake  and  still 
have  it,  we  can  at  least  suggest  one  or 
two  things  which  might  help  over  the 
hurdles.  We  have  seen  one  flat-topped 
24-case  cabinet  placed  on  top  of  an¬ 
other — putting  type  which  was  seldom 
used  in  the  upper  cabinet.  You  will 
also  find  that  type  cabinet  manufac¬ 
turers  make  a  very  usable  8-case  unit, 
which  sits  on  top  of  the  usual  flat- 
topped  cabinet.  Unless  the  compositor 
is  quite  short  he  can  set  type  out  of  all 
these  cases — though  it  is  of  course  ad¬ 
visable  to  put  the  little-used  type  in 
the  upper  cases.  And  it  is  no  trick  to 
remove  the  case  to  a  more  convenient 
location  if  any  amount  of  type  is  to  be 
set.  As  to  the  type  cases  themselves: 
we  have  found  that  few  compositors 
have  ever  given  much  thought  to  the 
cases  which  are  available.  We  recently 
had  to  go  into  this  matter,  and  found 
that  for  medium-sized  fonts  which  have 
small  caps  there  is  a  case  made — but 
seldom  seen  in  use — known  as  the  Im¬ 
proved  New  York  job  case.  The  lay  of 
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RHP  D  ROllER  CO 


Federal  at  26th 
Chicago,  Illinois 


D.  M.  Ropport 
President 


I 


TON  TOUGH 

TYMPAN 

is  really 
tough! 


So  tooffh  that  a 
25  z  38  sheet  will 
support  a  dead 
weiffht  of  2450  lbs  1 
TON  TOUGH 
TYMPAN  is 
noted  also  for  uniform  surface,  freedom  from 
lumps  and  absence  of  brittle  spots.  Doesn't 
warp,  cockle  or  sag.  Ask  your  paper  mochant 
or  write  us  for  press-size  sample,  also  for  sam¬ 
ples  of  our  water  repellent  and  white  sign,  die 
wipe  and  manifold. 

Central  Paper  Co.,  Inc.  •  Muskegon,  Mich. 


A  Complete  Line  of 

VER-E-GOOD 

Products  for  the  Printing  Trade 

1.  Ink  Softener  and  Dryer.  2.  Process 
Printing  Powders.  3  Process  Printing  Ink. 
4.  Process  Ink  Compound.  5.  Water  Color 
Ink  Fixative.  6.  Anti-Offset  Spray. 

Write  for  Samples 

DEVERE  COMPANY 

1 353  -  20th  St.  Racine,  Wis. 


OTHERS  PAY  TOO  MUCH! 


YOU  RE  LUCKY 


Thousands  of  buyers  pay  loo  much  for  engravings.  Bui 
you  can  buy  ihe  finesi  priming  plaies,  electric  etched  on 
copper,  at  extremely  low  prices— 6  sq.  in.  plate  as  low  as 
$1.57  Acid  etched  on  zinc  as  low  as  88c.  Write  for  free 
Engraving  Buyers  Hand  Book  and  price  scale. 


LEADER  ENGRAVING  CO.,  ROCHELLE,  ILL 


this  case  is  the  same  as  the  California 
job  case  for  the  caps  and  lower  case, 
but  space  is  provided  immediately 
above  the  lower  case  for  small  caps — 
thereby  saving  a  good  amount  of  case 
space  and  making  the  setting  of  small 
caps  more  convenient.  Another  case 
that  we  found  new  uses  for  was  the 
standard  triple  cap  case,  which  usually 
is  used  to  hold  three  fonts  of  caps  and 
figures.  We  had  seen  these  triple  cases 
used  to  hold  four  fonts  of  small  caps 
(the  extra  font  being  placed  in  the 
upper  two  rows  where  figures  would 
ordinarily  be  placed),  but  when  case 
room  began  to  be  a  problem,  we  figured 
that  a  small  or  medium-sized  font  of 
type  would  go  into  the  first  two  sec¬ 
tions  of  the  case,  and  that  another  font 
of  caps  and  figures  would  fit  very  nicely 
into  the  third  section  on  the  case — or 
if  the  housing  of  small  caps  or  cap 
fonts  without  figures  offered  any  diffi¬ 
culty,  two  fonts  of  such  caps  or  small 
caps  could  be  handled  in  addition  to 
the  regular  font  of  caps  and  lower  case 
in  the  first  two  sections.  Of  course  we 
would  not  suggest  this  case  layout  for 
type  which  is  used  a  great  deal,  but 
many  of  us  have  a  lot  of  type  which 
we  think  we  have  to  keep,  but  which  is 
not  used  a  great  deal,  such  as  italics  or 
other  type  little  used  except  for  em¬ 
phasis.  We  have  not  mentioned  the 
quadruple  cases,  nor  the  Double  Yankee 
job  case,  because  for  the  normal  com¬ 
positor  there  just  isn’t  room  to  get  the 
fingers  into  the  letter  boxes.  Of  course, 
for  small  fonts  the  two-thirds  size  job 
cases  do  take  less  space,  but  they  do 
not  have  the  interchangeable  value  that 
the  standard  case  cabinet  has  when  re¬ 
arrangement  of  type  is  sometimes  ad¬ 
visable.  We  have  of  course  doubled 
fonts  in  cases,  but  except  in  an  emer¬ 
gency,  cannot  recommend  the  practice. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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INKS  WITH  THAT  difference 


SLEIGHT  METALLIC  INK  COMPANIES,  INC. 

Chicago:  717-719  W.  Congress  St.  Philadelphia:  538-540  N.  Third  St. 


New  York:  75  West  St.  Cleveland:  620  Caxton  Bldg. 

Washington:  926  H  St.  N.  W.  Milwaukee:  1929  W.  Clyboum  St. 

Fort  Worth:  243  W.  13tb  St. 


Kansas  City,  Mo.:  722  Wyandotte 
Los  Angeles:  425  E.  Pico  St. 


★  ★  ★  ★ 

MORRILL  Presents . . . 


In  1840  we  wished  you  our 

^  first  Merry  Christmas  •  a  ^ 
hundred  years  later,  we  are 
privileged  to  do  the  same. 

For  more  than  100  years, 

★  Morrill  has  led  the  way.  We  ★ 
anticipated  the  swing  to 
COLOR  and  have  prepared 
eleven  Specialised  Ink  Man* 

^  uals  to  help  you  meet  the  ^ 
COLOR  problems  of  1941. 

Whether  for  book  match 
covers  or  24*sheet  posters; 

.  burlap  bags  or  wrapping  . 
paper;  corrugated  boxes  or  ^ 
beautiful  magazine  covers, 
Morrill  has  a  line  of  Spec* 
iaiized  Colors. 

★  It  costs  no  more  to  use  ★ 
this  new  Specialized  Color 
service.  Let  our  representa* 
tive  tell  you  more  about  it. 

★  It’s  COLOR  for  1941 !  ★ 


CEO.  H.  mORRIlL  (0. 

Oiviiion  •  Ink  Corporation 

100  SIXTH  AVENUE,  NEW  YORK,  N.  Y. 

ietton  -  Philodolphio  -  Chicopo  -  Dotroit  ■  St.  Louit  -  Fort 
Worth  ■  Minnoopolii  •  Son  Fron<i»<o  Los  Angolos  -  Soottio 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Wrong  Ink  and  Packing 

/  am  enclosing  a  sample  of  a 
m  letterhead  I  recently  printed  on 
a  12x15  Chandler  and  Price  press.  I 
would  like  to  know  what  causes  the 
type  to  slur?  Three  sheets  of  tympan, 
one  topsheet,  and  two  packing  were 
used  on  this  particular  job.  I  finally 
succeeded  in  getting  a  better  print 
locking  the  form  in  the  bottom  of  the 
chase  and  feeding  the  fob  endways.  I 
have  noticed  that  there  is  some  play 
in  the  bed  of  the  press. 

The  sample  is  one  of  the  first  proofs 
and  not  the  finished  job  but  it  shows 
very  plainly  the  type  of  trouble  I  am 
having  and  I  would  appreciate  any  in¬ 
formation  you  can  give  me. 

D.  D.  B.,  Thorndale,  Texas. 

The  slur  is  caused  partly  by  the 
a  fact  that  you  are  not  using  the 
right  ink  and  partly  because  of  soft 
packing.  Use  all  manila  packing  with 
S.  &  S.  C.  (3  sheets)  under  the  top 
sheet.  The  play  in  the  platen  should 
be  corrected  in  order  to  enable  you  to 
produce  real  good  work.  An  ink  of 
heavier  body,  such  as  a  medium  heavy 
bond  ink,  whether  in  black  or  color, 
should  be  used  on  the  letterhead  stock 
and  all  this  type  of  work  is  improved 
by  dip  sheet  feeding,  or  endways,  as 
you  call  it. 

Lower  the  bed  of  the  platen  so  you 
can  carry  four  sheets  of  manila,  three 
sheets  of  super  and  a  manila  top  sheet. 
This  will  give  you  a  good  solid  packing 
and  flexible  enough  to  run  a  variety  of 
forms,  heavy  and  light,  by  adding  or 
taking  out  sheets  to  meet  pressure  re¬ 
quirements. 
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BLATCHFORD  HONEYCOMB  BASE 

THE  NEW  IMPROVED  BLATCHFORD  BASE 
GUARANTEED  FOR  TEN  YEARS 


THE  CUARAHTEED  BASE 


Save  press  time  and  man  time  by  equipping  with 
Blatchiord  Honeycomb  Base.  Old  bases  in  your 
plant  may  be  costing  you  more  in  extra  time  for 
register  and  make  ready  than  it  would  cost  you  to 
equip  with  the  New  Improved  Blatchiord  System. 

Make  up  within  one  or  two  leads  of  perfect  register 
is  regular  practice  in  the  Blatchiord  equipped 
shops,  only  whisker  moves  are  made  on  the  press. 
Make  ready  time  is  shortened  because  of  perfect 
Blatchiord  support,  and  the  absolute  rigidity  of 
hooks  assures  permanency  of  register. 

Please  write  us  for  information 
and  prices 


E.  W.  BLATCHFORD  CO. 


63  Park  Row,  NEW  YORK 


900  W.  18th  St.,  CHICAGO 


For  Extra  Profits 


THE 


ESS 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  .  .  .  Little  or  no  Make- 
ready  .  .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


General  ENVELOPE  PRINTING 

r  BRISTOLS 
Plus  BOOKLETS 
Imprinting  TAGS 

of  FOLDERS 
I  LABELS 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 
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Dhenoid 

INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

123  Chestnut  SL,  Newark, N.J. 


AMERICANS 

—first! 

.  .  .  means  no  regrets 
later  on.  Try  them. 
Order  today. 

AMERICAN  ROLLER  CO. 

1342  N.  Halsted  St.  Chicago,  III. 
225  N.  New  Jersey  8L  Indianapolis,  Ind. 


^Write  today  for 
your  copy  of  this 
New  Bulletin  "10  Ways 
to  Avoid  Offset."  Valu¬ 
able — practical — shows 
you  how  to  save  money 
and  improve  presswork. 
Cel  Your  Copy  Now! 

E.  J.  Kelly  Company 

1833  N.  Pitcher  Street 
Kalamazoo,  Michigan 


Variation  in  Impression 

QJT e  are  enclosing  herewith  sam- 
•  pies  of  letterhecids  which  we  are 
runnin"  on  a  Chandler  &  Price  platen 
presSy  hand  feed. 

You  will  note  from  an  examination 
of  the  different  sheets  that  the  impres¬ 
sion  is  considerably  heavier  on  some 
than  on  others  although  the  makeready 
is  the  same  and  the  same  conditions 
prevail  as  to  stock,  etc. 

W.  G.  W.y  Wallace,  N.  C. 

I 

A  You  do  not  state  whether  or  not 
the  sheetfi  you  sent  were  run  in 
consecutive  order,  but  I  take  it  that 
they  were.  If  such  is  the  case,  then  the 
trouble  is  probably  caused  by  either 
a  cracked  impression  screw,  or  a  loose 
nut  on  one  of  the  impression  screws. 
This  could  account  for  the  variation  in 
impression  on  such  a  very  light  form  as 
you  were  running. 

There  is  also  the  possibility  that 
there  was  a  sprinsr  in  the  lockup  if  you 
used  all  wood  furniture,  as  the  six  short 
lines  locked  up  in  the  upper  left  hand 
corner  with  a  lot  of  furniture,  would 
easily  tend  to  be  springy  if  not  locked 
up  with  extreme  care,  even  with  the 
use  of  metal  furniture.  Such  forms 
should  be  locked  up  with  the  use  of 
metal  extension  pieces,  which  would 
eliminate  the  need  for  a  lot  of  wood 
furniture. 


A  New,  Improved 

SPOT  CARBON  INK 

Used  like  printing  ink.  Coating 
like  carbon  paper.  Bright  copies. 
No  offset.  Minimum  penetration. 
Write  for  information 

FRYE  MFG.  CO. 

DES  MOINES.  IOWA 
Makers  of  fine  carbon  papers 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R.  Spicher 

at  a  special  price  of  .  .  .  $4.00 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 
608  S.  Dearborn  St.,  Chicago,  IIL 
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WINGS  FOR  WORDS 

The  Story  of  Johann  Gutenberg 
and  His  Invention  of  Printing 

By  Douglas  C.  McMURTRIE  with  the  collaboration  of 
Don  Farran  •  Edward  A.  Wilson 

This,  the  first  popular  book  on  Gutenberg’s  life  and  times  to  appear  in 
several  decades,  is  at  once  a  well-written,  fascinating  story  and  a  note¬ 
worthy  example  of  the  best  modern  book  design  and  production.  The 
story,  told  in  narrative  form,  is  based  upon  29  documents  of  Gutenberg’s 
day,  many  of  them  newly  available.  It  paints  a  vivid  and  authentic 
picture  of  the  "father  of  printing,”  of  the  time  in  which  he  lived,  and 
of  his  long  struggle  to  invent  movable  types. 

Mr.  McMurtrie,  an  outstanding  authority  on  typography  and  the 
history  of  printing,  designed  this  book.  It  is  very  handsomely  illus¬ 
trated  in  two  colors  by  Edward  A.  Wilson’s  masterful  drawings. 
WINGS  FOR  WORDS  is  a  fitting  contribution  to  the  celebration  of 
the  500th  anniversary  of  printing,  a  volume  every  printing  craftsman 
will  take  pleasure  in  reading  and  owning. 

An  ideal  Christmas  present  for  business  asso-  Price, 
ciates,  customers,  and  your  own  children.  Postpaid  ^ 

THE  GRAPHIC  ARTS  MONTHLY _ 

I  608  South  Dearborn  Street,  Chicago,  Illinois 
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PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 

Printine  estimating  course  includes  indi¬ 
vidualized  coaching,  three  bound  books, 
actual  production  records  on  composition, 
lock-up.  makeready,  ink,  running,  and  bind¬ 
ery  operations.  Benefits  you  get  may  lead 
to  better  job.  Write  today  for  complete  de¬ 
tails  and  easy  method  of  pasring  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


TRACE-O-FILM  eliminates  one  or  more  op¬ 
erations  in  color  separations,  reverse  negatives, 
transfers,  titling,  backgrounds,  etc.  Also  saves 
time  and  trouble  in  light  difiFusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatives, 
etc.  You  simply  draw,  trace  or  print  designs 
directly  onto  the  TRACE-O-FILM.  Step  up 
production  and  raise  the  standard  of  quality 
with  this  revolutionary  product. 

8end  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

119  East  13th  Street  Chicago,  Illinois 


Photomechanical 

Questions 


answered  by 
].  S.  MERTLE,  A.R.P.S. 

Glue  Enamel  Process 

★  As  applied  in  photoengraving,  the 
glue  enamel  procese  may  be  defined  as 
the  operation  of  photographically  pro¬ 
ducing  line  or  halftone  images  on  metal 
plates  (copper,  brass,  zinc)  sensitized 
with  a  solution  or  coating  of  bichro- 
mated  glue,  the  insoluble  and  devel¬ 
oped  glue  image  being  converted  into 
an  acid  resist  through  the  agency  of 
heat.  The  principle  of  the  process  is 
based  on  the  fact  that  chromium  com¬ 
pounds  render  organic  (colloid)  sub¬ 
stances  insoluble  when  exposed  to 
actinic  light,  and  if  the  resulting  image 
be  subjected  to  intense  heat,  the  or¬ 
ganic  substance  forms  an  oxidation 
product  which  is  insoluble  in  water 
and  common  acids. 

The  first  attempt  at  the  enamel  proc¬ 
ess  were  those  made  in  1881  by  the 
Parisian,  Henri  Gamier,  who  was  seek¬ 
ing  an  improvement  in  the  photo¬ 
gravure  process.  Garnier’s  process  was 
described  by  J.  Waterhouse  (Photo¬ 
graphic  News,  November  4, 1881) ,  who 
stated  that  a  copper  plate  was  whirled 
(coated)  with  the  following  solution: 

Sugar  _  2  grams 

Ammonium  bichromate  1  gram 

Water  _  14  grams 

As  soon  as  the  plate  was  whirled  dry, 
it  was  exposed  under  a  line  positive, 
the  action  of  light  during  exposure 
rendering  the  light-affected  areas  of 
the  coating  non-hygroscopic,  but  with 
the  original  stickiness  of  the  coating 
still  retained  in  the  lines  or  unexposed 
parts.  This  tackiness  caused  the  re¬ 
tention  of  any  powdery  substance 
passed  over  the  plate,  powdered  car- 
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HARRIS 

/litko  (2kemica.li 

Through  research,  Harris  has 
developed  and  standardized 
new  chemicals  for  both  deep 
etch  and  surface  plate  mak¬ 
ing  processes.  Full  details 
upon  request.  Write  us  with 
reference  to  your  litho¬ 
graphic  problems. 


There  are  iew  limitations  to  the  effects  that  can  be 
produced  by  the  printer  who  adds  Offset.  Every  job  is  retained 
in  HIS  OWN  plant,  to  become  HIS  source  of  production  profits. 
Modern  Offset  gives  the  advantages  of  complete  pressroom  facilities. 

Border-line  jobs,  profitable  production  of  which  might 
by  other  methods  be  questionable,  are  among  the  many  types 
of  work  that  can  be  turned  into  profits  through  the  use  of  Offset. 

The  buyer  can  profitably  use  what  the  printer  can 
profitably  turn  out  on  modern  Harris  Offset  Presses. 


RRIS  0ySi_TJ»llES5l 


42"  I  58" 
TWO  COLOR 


bon  having  been  used  for  the  purpose. 
The  action  of  light  and  the  protection 
of  the  powder  was  not  sufficient  to  cre¬ 
ate  an  efficient  acid  resist,  Gamier  pro¬ 
ceeding  to  heat  the  plate  until  the 
borders  or  bare  copper  showed  irides¬ 
cent  colors.  The  light-affected  sugary 
coating  became  very  hard  by  this  treat¬ 
ment  augmented  by  absorption  of  car¬ 
bon  particles,  which  caused  increased 
acid-resistance;  the  coating  in  the  un- 
expoeed  parts,  however,  became  broken 
and  porous,  also  permeable  to  acids, 
the  actual  mordant  employed  having 
been  a  45°  B.  solution  of  ferric  chlorid. 

From  the  above  it  can  be  seen  that 
Garnier’s  process  was  a  modification  of 
the  dusting-on  or  powder  process, 
which  he  and  Alphonse  Salmon  had 
earlier  (1858)  introduced  to  photog¬ 
raphy.  The  hygroscopic  nature  of  the 
Gamier  sensitizer  caused  results  to 
vary  with  changes  in  atmospheric  hu¬ 
midity,  a  state  of  affairs  which  induced 
Charles  E.  Purton  (engaged  as  an 
etcher  at  the  Crosscup  and  West  Com¬ 
pany,  Philadelphia)  to  substitute 
(1885)  gum  arabic  for  sugar,  develop¬ 
ing  the  exposed  print  with  water,  and 
burning-in  the  image.  According  to 
F.  E.  Ives  (Autobiography  of  an  Ama¬ 
teur  Inventor t  1928,  32),  Purton  prom¬ 
ised  to  gives  Ives  the  perfected  for¬ 
mula,  but  on  leaving  the  Crosscup 
Company  in  1888  (to  establish  his  own 
business),  he  neglected  to  do  so,  thus 
forcing  Ives  to  conduct  his  own  experi¬ 
ments  towards  perfecting  an  enamel  to 
be  used  for  etching  Ives*  halftone 
images. 

This  activity  on  the  part  of  Ives  has 
led  some  writers  to  credit  him  with  the 
invention  of  the  enamel  process,  par¬ 
ticularly  the  employment  of  fish  glue 
as  the  main  colloid.  On  this  score,  it 
can  he  mentioned  that  in  a  personal 
letter  to  this  writer  (December  6, 
1934),  Ives  stated  that  he  “disclaimed 
the  invention  of  the  enamel  resist  cop¬ 
per  etching  process”  in  his  Autobiog- 
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An  Invaluable 
Aid  .  .  . 

to  printers,  lithographers, 
salesmen  and  advertisers. 

Color  Analyst 

by  EDWARD  PAUL  MULLAN 

is  a  book  that  is  an  accurate  guide 
for  any  possible  combination  of 
two,  three  or  four  colors.  This  is 
made  possible  by  squares  of  col¬ 
ors,  showing  the  dot  sizes  neces¬ 
sary  to  produce  the  combination 
desired,  $25,00 

Pleate  send  check  with  order 

THE  GRAPHIC  ARTS  PUBL.  CO. 
608  South  Dearborn  St.,  Chicago,  III. 
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THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 


Bench  Model _ $110 

Pedestal  Model  . .  $140 

Automatic  Saw  Sharpening  Co. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


\6im 

PENCILS 

WITH  YOUR  NAME  AND 
MESSAGE  ON  THEM! 

6  Lines  of  Copy-Any  Color 
PrinNng-Round  Shopo-Gilt 
Tip- Rod  Erosor-No.  2  lood 


liupiPeaciissooi  SMlstlBam: 
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INDEPENDENT  PENCIL  CO^ 

1326-34  VINE  ST.  •  PHILADELPHIA  •  PA.! 
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Label  and  Sticker 
JOBS 

Look  Better  on 

“It’s  processed  .  .  to  Lie  Flat’ 


THE  GUMMED  PRODUCTS  COMPANY 
oj^ces  Troy,  Ohio 


raphy  (p.  32),  but  stated  further  “it 
was  developed  in  my  workshop  in  1885 
on  the  basis  of  a  French  “dusting-on” 
photogravure  process”  (Garnier’s). 

The  latter  statement  requires  a  bit 
of  reflective  thought:  in  1885  Purton 
was  still  engaged  at  the  Crosscup  es¬ 
tablishment,  which  he  did  not  leave 
until  1888 — incidentally,  the  year  in 
which  J.  M.  Eder  ( Geschichte  der  Pho¬ 
tographic,  1932,  920)  credits  Ives  with 
having  made  halftone  glue  prints  on 
copper,  using  ferric  chlorid  for  etching 
the  images.  By  Ives’  own  admission, 
Purton’s  neglect  to  provide  him  with 
the  promised  formula  forces  Ives  to 
carry  out  his  own  research  work,  but 
this  could  not  have  occurred  until 
1888,  unless  Ives  was  conducting  secret 
experiments,  unknown  to  Purton. 

In  the  previously  mentioned  letter 
and  in  other  messages  addressed  to  the 
writer,  Ives  makes  no  mention  of  the 
use  of  fish  glue;  presumably  in  1888 
he  was  employing  gum  arabic,  al¬ 
though  fish  glue  had  been  introduced 
in  1880  as  an  adhesive  by  Le  Page. 

It  is  possible  that  Ives  may  have 
used  this  product  after  1888,  but  he 
gave  no  publicity  to  such  efforts,  so 
that  credit  for  the  first  published  re¬ 
search  on  the  employment  of  fish  glue 
in  photomechanical  enamel  must  be 
given  to  W.  H.  Hislop,  by  virtue  of  his 
paper  on  the  subject  in  the  October, 
1892  issue  of  the  Artist-Printer  (Chi¬ 
cago).  In  a  previous  letter  (November 
21,  1934),  Ives  freely  admits  that  His- 
lop  was  the  first  to  publish  details, 
but  claims  that  he  (Ives)  had  used  the 
enamel  process  in  1885,  though  with 
no  specific  reference  as  to  the  nature 
of  the  colloid  employed  in  his  solution, 
nor  any  information  how  this  effort 
was  carried  out  in  Purton’s  presence. 

That  the  contentions  in  favor  of  Ives 
were  not  unknown  to  Hislop  is  evi¬ 
denced  by  the  latter’s  own  claim 
(American  Journal  of  Photography, 
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NEW  14x20  ^ 


ATF-Wejbe73c/or/er  ^  \ 

LITTLE  CHIEF  20 

is  a  real  offset  press  that  will  enable 
you  to  handle  long  or  short  runs  of 
quality  color  and  black  and  white 
work  profitably.  Its  economical  size 
is  just  right  for  the  small  printed  jobs 
business  uses  every  day  that  are  un¬ 
profitable  for  larger  equipment  to 
reproduce.  The  Little  Chief  may  be 
equipped  with  plate  clamp  for  either 
punched  or  regular  style  plates,  for 
standard  size  metal  or  thin  metal 
plates  in  general  use.  In  addition,  you 
get  the  extra  coverage  and  printing 
quality  of  a  real  offset  press ...  at  the 
same  low  cost  of  ordinary  duplication! 

Letterpress  or  Offset . . .  Ask  AT  FI 
Get  the  complete  facts  on  Offset  with 
efficient  ATF  equipment . . .  and  how 
profitably  it  will  fit  in  with  your  letter- 
press  equipment.  See  it  at  your  ATF 
Branch  or  Dealer  TODAY! 


UTTLE 

CHIEF 


(14x20) 

Motored  by  Kimble  ^^32^ 


TYPE  FOUnOERS 


OFFSET  DIVISION 'PMERICPM  TYPE  FOUNDERS,  200  ELMORA  AVE.,  EUZABETH,  NEW  JERSEY 


I 


TO  OR  FOR 


your  cus 

You  can  keep  the 
memory  of  your  fine 
services  before  every 
customer  every  min¬ 
ute  by  giving  these 
ultra-useful  business 
gifts.  Or  you  can 
make  extra  profits 
by  selling  these  fast- 
moving  items.  Write 
for  details  of  prices, 
discounts,  imprint¬ 
ing,  etc. 


tomers 


THERMODEX 

A  beautiful  Bakelite  base  containing  an 
always  reliable,  easy  reading  dial  ther¬ 
mometer  with  a  guaranteed  matching 
fountain  pen.  Names  or  ads  printed  or 
engraved  on  base. 


ROLODEX 


A  beautiful,  sculptured  Bakelite  case 
completely  encloses  230  3"  x  5"  memo 
sheets  which  emerge  singly  and  un¬ 
wrinkled  at  the  touch  of  a  roller.  Abso¬ 
lutely  new,  startlingly  different,  in¬ 
tensely  practical.  Names  and  ads  printed 
or  engraved  on  face. 


ZEPHYR  AMERICAN  CORP. 

31  West  47th  St.  New  York  City 


1896,  362)  for  priority  in  the  discovery 
of  glue  enamel.  The  whole  situation 
could  be  summed  up  by  granting  to 
Ives  the  possibility  of  the  use  of  glue 
enamel  before  Hislop’s  mention,  but 
definitely  crediting  Hislop  with  the 
first  published  data,  in  which  he  ac¬ 
quainted  process  workers  with  the  util¬ 
ity  of  glue  as  a  colloid  in  the  enamel 
process. 

For  historical  record,  we  herewith 
append  the  Hislop  formula: 

A 

Le  Page’s  glue .  2  ounces 

Ammonium  bichromate  120  grains 
Water  _ _ _ - .  2  ounces 

B 

Dried  albumen  _  ounce 

Water  . 4  ounces 

C 

Chromic  acid  .  10  grains 

Water  _  4  ounces 

As  is  seen,  Hislop  used  Le  Page’s 
glue,  and  this  seems  a  propitious  mo¬ 
ment  to  say  a  word  about  the  concern 
manufacturing  the  product  which  has 
played  such  an  important  role  in  the 
enamel  process.  Originally  known  as 
the  Russia  Cement  Company,  the  firm 
was  founded  in  1876  by  William  N.  Le 
Page,  who  was  joined  in  1879  by  Reu¬ 
ben  Brooks  and  Addison  Gott,  Jr.;  in 
1882  the  business  was  incorporated, 
one  of  the  incorporators  being  Nathan 
H.  Phillips. 

The  first  product  of  the  company 
was  a  fish-glue  cement  for  leather  belt¬ 
ing,  and  since  there  was  then  on  the 
market  Russian  isinglass  as  a  favor¬ 
ably  known  adhesive,  Le  Page  decided 
to  call  his  own  product  “Russian  Belt¬ 
ing  Cement,”  and  named  his  firm  “Rus¬ 
sia  Cement  Company.”  In  1880,  small 
packages  of  fish  glue  for  home  con¬ 
sumption  were  offered  by  the  company 
and  christened  “Le  Page’s  Glue,”  fol¬ 
lowed  some  years  later  by  a  specially 
clarified  glue  for  enamel  purposes.  The 
name  of  the  firm  has  since  (June  11, 
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PRINTERS’ 
ROLLER  MAKING 
EQUIPMENT 

MOLDS— GUNS— FITTINGS. 

OPEN  AND  VACUUM 
COMPOSITION  KETTLES. 

FORCING  KETTLES. 

REPAIRS  AND  SUPPLIES. 

ROLLER  CASTING  MACHINES 
REBUILT  AND  REPAIRED. 

MOLDS  REFINISHED. 

SPECIAL  MACHINERY  BUILT 
TO  SPECIFICATIONS. 

JAMES  ROWE,  INC. 

1058  WEST  HARRISON  STREET 
CHICAGO,  ILLINOIS 
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1940)  been  changed  to  “Le  Page’s  In¬ 
corporated,”  in  order  to  associate  the 
company  with  its  pioneer  founder  and 
their  now  famous  products.  Other  man¬ 
ufacturers  afterwards  commenced  the 
production  of  fish  glue  for  photo¬ 
mechanical  work,  but  the  Le  Page  ma¬ 
terial  was  the  first  used,  and  for  years 
was  the  only  glue  specially  made  for 
enamel  purposes. 

As  first  made,  fish  glue  was  a  dark 
colored  viscous  substance  of  complex 
chemical  composition,  generally  pro¬ 
duced  from  the  skins  of  fishes,  those  of 
the  cod  being  the  most  favored.  Lately, 
however,  other  species  of  fish  (ocean 
perch,  etc.)  are  used,  really  the  leav¬ 
ings  of  fisheries,  after  filets  and  other 
edible  portions  have  been  cut  from  the 
fish.  As  required  for  the  enamel  proc¬ 
ess,  the  main  properties  of  glue  are 
freedom  from  acid,  good  keeping  qual¬ 
ity,  uniform  viscosity  and  high  adhe¬ 
sion. 

Colloids  other  than  fish  glue  (gela¬ 
tin,  casein,  Irish  moss)  have  been  sug¬ 
gested,  but  none  have  attained  popu¬ 
larity.  A  wide  variety  of  substances 
— albumen,  rock  candy,  chromic  acid, 
chrome  alum,  ammonia,  ammonio-ci- 
trate  of  iron,  glucose — have  been  pro¬ 
posed  as  additions  to  enamel,  but  the 
researches  of  F.  F.  Rupert  (American 
Photo-Engraver,  March  —  June,  1925) 
showed  that  the  benefits  of  such  addi¬ 
tions  is  decidedly  questionable,  and 
that  the  simplest  solutions  are  the  best. 

As  for  the  use  of  albumen  in  enamel 
solutions,  its  addition  to  glue  mixtures 
dates  back  to  the  time  (1894)  when 
clarified  liquid  glue  was  not  obtain¬ 
able;  albumen  was  then  recommended 
for  clearing  crude  glue  of  impurities 
(by  coagulation)  impossible  of  re¬ 
moval  by  filtration.  With  modern  proc¬ 
ess  glues,  the  presence  of  albumen  is 
not  required  in  enamel  solutions,  nor 
are  any  of  the  “nostrums”  seen  in  early 
enamel  formulas. 

Emphasizing  Rupert's  conclusion 


that  the  simplest  formulas  are  the  best, 
Addison  G.  Brooks  (Le  Page’s,  Inc.) 
quoted  ( American  Photo-Engravers, 
July,  1934,  488)  the  following  formula, 
which  has  given  good  results  in  vari¬ 
ous  parts  of  the  country: 

A 

Cool  distilled  water _  10  ounces 

Photoengraving  glue  — .  6  ounces 

B 

Cool  distilled  water .  6  ounces 

Ammonium  bichromate, 

C.P.  _ _ -  1  ounce 

The  solutions  are  made  up  separately, 
then  B  poured  into  A  and  the  mixture 
stirred  up  with  an  eggbeater,  after 
which  it  is  filtered  through  absorbent 
cotton  and  stored  in  brown  bottles  in 
a  cool  dark  place. 

There  is  no  dearth  of  formulae  for  , 
the  enamel  process;  one  investigator. 
Jack  Kelt,  has  listed  37  different  for¬ 
mulas  (Mallinckrodt  Chemical  Works 
bulletin,  June,  1939,  37  Varieties  of 
Glue  Top  Enamel)  gathered  from  dif¬ 
ferent  sections  of  the  country,  but  even  | 
this  list  might  be  greatly  increased  by 
inclusion  of  various  formulae  found  in 
process  literature.  The  moral  of  the 
whole  situation  is  that  given  a  simple  i 
and  tested  formula — success  does  not 
so  much  depend  on  the  formula  as  it 
does  on  care,  cleanliness  and  good 
judgment  on  the  part  of  the  workman. 

A  recent  development  in  the  glue 
enamel  process  is  the  introduction 
of  ready-sensitized  enamel  solutions, 
which  dispense  with  “home-mixing”  of 
glue  and  bichromate  and  are  more  uni¬ 
form  in  action,  as  well  as  being  eco¬ 
nomical.  The  first  of  these  solutions 
was  introduced  in  August,  1939  by  the 
Harold  M.  Pitman  Company  (Hot  Top 
Enamel),  followed  (September,  1940) 
by  that  of  Le  Page’s,  Inc.  (Prepared 
Glue  Top).  The  development  of  such 
solutions  may  be  considered  as  one  of 
the  most  progressive  steps  in  the  his¬ 
tory  of  the  enamel  process. 
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COMMUNICATIONS 


I  am  too  old  to  put  up  much  of  a  kick,  as 
I  am  the  oldest  working  printer  in  Cali¬ 
fornia,  so  excuse  my  feeble  attempt.  I 
sit  and  devour,  each  month,  my  copy  of 
Graphic  Arts.  Sometimes  it  takes  me  back 
to  the  days  when  I  was  called  an  "Ap.," 
round  about  1880.  At  times  I  sit  and 
wonder  what  on  earth  you  are  talking 
about.  Much  of  the  modern  cult  of  rny 
beloved  trade — "the  Graphic  Arts" — is  in 
hieroglyphics  to  me  today.  One  day,  my 
binder  took  me  around  his  factory  and 
was  I  amazed?  I  was  feeling  like  a  mummy 
revived.  "Here  you  have  the  modern  way 
of  case  making,"  he  said.  After  I  revived, 
sufficiently  to  be  shown  the  stitching  ma¬ 
chine,  I  was  amazed  at  the  speed  that  the 
sections  were  picked  up  and  placed  one 
on  the  other  and  sewed.  My  vision  went 
back  to  the  long  lines  of  girls,  on  piece 
work,  sewing  the  sections  by  hand.  It  was 
in  this  part  of  my  apprenticeship  I  "Kissed 
the  Bookbinder's  Daughter,"  a  liberal  sup¬ 
ply  of  glue  and  paste  over  my  face,  and 
then  ducked  in  the  shavings  bin.  I  am 
glad  today,  that  I  went  through  it.  In  my 
younger  days,  all  pap>ers  was  wetted  down 
before  printing,  and  in  this  division  I  was 
also  initiated.  The  work  used  to  be  put 
between  glazed  boards  and  pressed  in  hy¬ 
draulic  presses  to  remove  the  impression. 
Now  for  my  kick.  Why  don't  I  find,  in  my 
home  town,  such  advertisers  of  such  of 
my  needs  as  I  require,  right  here  in  Los 
Angeles? 

Jim  Marsh 

The  J.  M.  Press 

Los  Angeles,  California 


We  just  received  the  October  issue  of 
"The  Graphic  Arts  Monthly."  We  have 
been  constant  readers  of  this  important 
magazine  for  more  than  five  years  and  we 


thank  you  very  much  for  sending  us  a  copy 
each  month. 

"The  Graphic  Arts  Monthly"  is  one  of  the 
best  printing  magazines  on  the  market 
and  a  helpful  graphic  arts  publication. 
Every  page  of  every  issue  make  it  the  most 
important  printing  production  we  receive 
in  our  office.  Of  course  we  would  like  to 
continue  receiving  the  magazine  of  much 
interest  and  value  in  our  work. 

Please  accept  cur  sincere  thanks  and  best 
wishes  for  continued  success. 

M.  Oliveira 

Empreza  Graphica  Amazonia 
Para,  Brazil. 

I  believe  G.A.M.  is  the  finest  publication 
in  the  Graphic  Arts  field  as  it  contains 
more  information  to  the  field  in  general 
than  any  other  magazine. 

Russell  Tauber,  Bindery  Foreman 
Rosenow  Company 
Chicago,  Illinois 
«  «  « 

The  writer  gets  quite  a  number  of  inspira¬ 
tions  from  Graphic  Arts  Monthly. 

We  are  enclosing  a  little  card  printed  on 
two  sides  which  you  helped  to  inspire. 

We  wish  to  thank  you  for  the  good  work 
you  are  doing  for  the  Printing  and  Litho¬ 
graphing  Industry. 

James  H.  Parkes 
Foster  &  Parkes  Co. 
Nashville,  Tenn. 

# 

We  would  like  to  take  this  opportunity  to 
tell  you  also  how  much  we  appreciate  this 
magazine.  If  you  should  ever  decide  to 
charge  for  this  book  do  not  drop  us  from 
the  list.  Just  send  us  a  bill. 

C.  E.  Bancroft,  Supt. 

Westcott  Paper  Products  Co. 
Detroit,  Michigan 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gauee  adjustable  to  points:  safe, 
positive  Woikholder;  V-Belt;  Ball  Bearing 
Mandrel:  Miter  Gauge  and  Miter  Vise  and 
Trimsteel  Saw  Blade.  Cabinet  Model  $25.00 
extra. 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  Clybourn  St.  Milwaukee,  Wis. 
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Now  that  I'm  taking  the  time  to  write  I 
wish  to  thank  you  a  thousand  times  for 
your  meaty  journal.  I  believe  that  I  have 
been  a  rabid  reader  for  the  past  ten  years. 
Altho  some  people  object  to  ads  among 
subject  matter  I  like  it,  and  hope  you  con¬ 
tinue  this  practice.  It  allows  me  to  clip 
out  an  article  without  destroying  some¬ 
thing  real  important  on  the  back  of  the 
page. 

Charles  J.  Lennon,  Production  Mgr. 

K.  W.  Diller  &  Co. 

Center  Ossipee,  New  Hampshire 

THE  GRAPHIC  ARTS  MONTHLY  has  been 
a  welcome  visitor  to  my  home  for  more 
than  ten  years. 

J.  A.  Slobey,  Mech.  Supt. 

Jersey  City  Printing  Co. 

Jersey  City,  N.  J. 


Of  the  thirty  odd  publications  we  receive, 
we  place  your  concise,  aggressive  maga¬ 
zine  second  to  none.  It  answers  our  need 
of  contact  with  the  printing  trades  very 
efficiently  for  there  is  NO  printing  prob¬ 
lem  or  trades  source  of  supply  but  which 
we  find  ready  answer  by  reference  to  files 
of  G.A.M.  which  we  zealously  preserve. 

John  W.  McKinley 
Ingleside  Seed  Farm 
Mullinville,  Kans. 


Let  me  express  my  sincere  appreciation 
of  your  fine  magazine.  Better  than  any¬ 
thing,  it  keeps  us  abreast  of  the  times  in 
the  fast-moving  printing  industry. 

Tom  Davis 
Perry  Printers 
Lafayette,  Indiana 


WETTER  NUMBERING  MACHINE  CO. 

ATLANTIC  AVE.  &  LOGAN  ST.,  BROOKLYN,  NEW  YORK 
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Equip  for  1941 

NDUSTRY  and  business  have  come 
to  realize  that,  because  of  the  na¬ 
tion’s  defense  preparations,  they  may 
have  to  go  through  processes  of  adjust¬ 
ment  and  readjustment.  They  natur¬ 


ally  will  do  all  they  can  to  function 
normally;  but  they  accept  the  fact  that 
needs  for  defense  come  first. 

It  was  with  this  thought  in  mind  that 
in  the  November  issue  of  GAM  we  edi¬ 
torially  urged  the  graphic  arts  to  strive 
to  keep  their  production  facilities  on  as 
high  a  level  as  possible,  and  to  replen¬ 
ish  skilled  labor  wherever  they  can. 

Shortly  after  the  editorial  appeared, 
and  as  if  in  line  with  the  thought  be¬ 
hind  it,  a  letter  arrived  from  a  man 
who  is  well-known  in  the  industry.  In 
it  he  wrote:  “I  am  quite  sure  that 
printers  of  the  country  are  not  as  yet 
fully  alive  to  the  situation  which  is  con¬ 
fronting  the  manufacturers  of  equip¬ 
ment  and  supplies.  It  will  not  be  long 
before  every  manufacturer  who  has  a 
machine  shop  is  working  on  some  kind 
of  defense  material,  which  will  have 
priority  over  commercial  production.” 

As  if  to  bear  out  this  statement,  Fred¬ 
erick  B.  Heitkamp,  vice-president  of 
the  American  Type  Founders  Sales 
Corporation  is  reported,  in  the  News 
Notes  section  of  this  issue,  as  having 
stated  that  the  national  defense  pro¬ 
gram  has  already  been  responsible  for 
an  increase  of  approximately  30%  in 
the  demands  upon  the  productive  ca¬ 
pacity  of  the  printing  equipment  in¬ 
dustry. 

It  is  therefore  urged  upon  the  graphic 
arts  plants  that  they  give  serious  con¬ 
sideration  to  the  production  problems 
that  they  may  have  to  face  during 
1941 ;  that  they  take  inventory  of  their 
equipment  and  bear  in  mind  that,  be¬ 
cause  of  stimulated  business,  demands 
upon  the  productivity  of  their  equip¬ 
ment  will  be  heavier;  and  that  they 
take  necessary  steps  to  be  prepared. 

Seven  Millionth  Copy 

The  Staff  of  GAM  gets  a  thrill  in  re¬ 
cording  the  total  number  of  copies  of 
GAM  issued.  In  this  issue  is  the  seven 
millionth  copy. 
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CHANDLER  &  PRICE  PRESSES  AND  PAPER  CUTTERS 

Nfw  — Grand  Central  Palace.  A»80  Leatngton  Avenue  Chicago —-Transportalion  Budding,  6o8  S-  Dearborn  Street 


34rCRAFTSMAH/P0WER  CUHER^^# 


Again  chandler  &  Price  leads  by  producing 
L  the  most  advanced  development  in  smaller 
power  cutters  in  the  new  SdVj"  Craftsman. 

Thousands  of  Craftsman  cutters  are  in  use  today, 
giving  highly  satisfactory  performance  to  their 
owners.  Thus  the  basic  features  of  the  Craftsman 
cutter  have  long  been  proved  in  service. 

This  new  Craftsman  has  all  the  advantages  of  the 
former  Craftsman  but  with  refinements  and  addi. 
tional  features  that  make  it  a  finer  cutter  than  ever. 

The  knife  bar  is  drilled  so  that  when  knife  be> 
comes  worn  it  can  be  dropped  by  using  a  second 
row  of  holes.  An  eccentric  adjustment  brings 


knife  parallel  after  regrinding.  Knife  bar  guard 
prevents  operator's  hand  being  caught  by  knife. 
Easily  operated,  two>motion  steel  operating 
handle  is  located  conveniently  at  right— cutter 
cannot  start  nor  repeat  accidentally.  Sliding  plate 
on  left  prevents  stock  and  chips  from  jamming 
and  marking.  Table  is  35"  high— convenient  for 
operator.  Positive  back  gauge  lock  takes  up  its 
own  wear  automatically.  Back  gauge  is  in  three 
parts.  Worm  and  gear  drive  has  new  all-steel  twin 
disc  clutch;  V  rubber  belts  run  from  motor 
mounted  below  cutting  table  to  fly-wheel.  The 
illuminated  tape  magnifier  is  a  convenience  pro¬ 
vided  at  small  extra  cost.  This  cutter  will  handle 
a  pack  3V'  high  and  average  40  cuts  per  minute. 


THE  CHANDLER  6>  PRICE  COMPANY 

CLEVELAND,  OHIO 


Before  you  buy  any  cutter— you  will  profit  by 
checking  the  important  advantages  this  new 
Craftsman  Power  Cutter  can  bring  you.  Your 
nearest  Chandler  &  Price  dealer  will  gladly 
give  you  details— or  write  to: 
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Specially  [a  d  op 
for  the  Ludli  mher 
from  single  ^)e  c( 
tent  hand  cejposih 
with  the  Luisvqu 

•  The  comjgitor 
matrices  b^foup: 
and  faster  till  sell 
to  space  01  the  I 
matrices,  wfi  is  a 
of  the  timeifinerl 
tify  a  line  ofengle 
he  learns  hi  to 
any  length  ipo 
machine  adi  fenen 

•  lsitany\yer 
enthusiastk  ler  tl 
meticulous  pc 
perating  d(b  sc 
single  type  unpo 
taken  by  sh  kut 


easier  ways 


Set  in  Ludlow  Radptediur 


LUDLOW  TYPOGRAPH  COMPANY,  211!! 


^Competent  Compositor 
liOoerate  the  Ludlow 


^  tfi  d  operators  are  not  required 
ud|(  ishen  the  change-over  is  made 
composition.  Any  compe- 
dcl^sitor  can  acquire  proficiency 
quickly  and  easily. 

DOfijsitor  first  learns  to  “gather” 

;  brroups,  which  he  finds  easier 
ertjf!  setting  type.  He  then  learns 
3  oijthe  line  with  universal  space 
>,w^ is  accomplished  in  a  fraction 
me"iiierly  taken  to  space  and  jus- 
le  oiingle  types.  In  a  few  minutes 
IS  l|to  cast  Ludlow  sluglines  of 
gthli  point  size,  for  there  are  no 
5  8(1  tents  or  changes  to  be  made. 

nyJderthen  that  compositors  are 
isik^r  the  Ludlow?  Gone  are  the 
3US  i worrisome  details,  the  exas- 
)  dffiso  often  encountered  with 
ypejsiposition.  And  their  place  is 
y  shicut  production  methods  and 
/ays|)fe  difficult  things. 


w  RsiSi  dium  and  Radiant  Heavy 

L 


•  The  Ludlow  system  has  been  designed  for 
the  hand  compositor— to  make  his  work  easy 
and  swift,  to  give  him  complete  flexibility  in 
selecting  sizes  and  faces  to  fit  the  job  at 
hand.  The  Ludlow  does  just  this,  without 
any  mechanical  limitation.  Ludlow  composi¬ 
tors  can  concentrate  on  one  thing,  and  one 
thing  only— the  straight-away  setting  of  cjual- 
ity  composition. 

•  However,  when  the  Ludlow  comes  in, 
there  are  bound  to  be  significant  production 
changes  throughout  the  entire  plant.  Not 
only  will  composition  go  up  faster,  but  the 
make-up,  handling  of  forms,  and  presswork 
will  all  benefit  from  the  far-reaching  econ¬ 
omies  afforded  by  the  use  of  Ludlow  equip¬ 
ment  and  methods. 

•  There’s  a  lot  more  to  the  Ludlow  story 
than  this.  Full  information  will  be  gladly  sent 
upon  request,  together  with  showings  of 
traditional  and  modern  typefaces  available 
for  setting  with  the  Ludlow. 


2ili2  Clybourn  Avenue,  Chicago,  Illinois 


Paper  Questions 


\Press  Static 


Western  Brush  Co.,  Inc 
29  Soufh  Market  Street 
Chicago,  Illinois 


The  BOLTON  KNIFE 


answered  by 
ARNOLD  J.  McANENY 

Humidity — Old 
Stuff  and  New 

★  Once  more  the  time  of  year  has  ar¬ 
rived  when  it  becomes  necessary  for 
every  printer  and  lithographer  to  have 
a  clear  idea  of  just  how  sudden 
changes  in  humidity  or  excessively  low 
humidity  affects  his  paper,  and  what 
he  himself  can  do  to  remedy  the  situa¬ 
tion. 

Many  readers  will  probably  glance 
at  the  title  and  the  first  few  lines  and 
call  it  a  day,  convinced  in  their  own 
minds  that  the  general  subject  of  rela¬ 
tive  humidity  is  to  them  an  open  book. 
They  may  be  right,  but  trips  through 
various  printing  plants  in  the  past  few 
weeks,  inspecting  curled  and  dehy¬ 
drated  paper,  wavy  edges  and  mis- 
register,  have  convinced  us  that  to 
many,  the  book  is  still  pretty  well 
closed. 

Most  printers  do  not  buy  in  sufficient 
quantities  to  have  their  paper  made  to 
order  for  them  at  the  mill.  The  fewest 
headaches  occur  when  paper  can  be 
made  to  their  own  individual  specifica¬ 
tions  which  should  include  their  idea 
of  the  proper  moisture  content  of  the 
sheet,  which  should  be  in  harmony 
with  the  conditions  in  their  own  press¬ 
room.  We  are  assuming  that  their 
pressroom  is  air-conditioned  at  least 
to  the  extent  of  being  able  to  maintain 
a  uniform  and  predetermined  relative 
humidity  within  two  or  three  per  cent 
either  way.  We  are  also  assuming  that 
they  buy  from  a  mill  that  has  the  nec¬ 
essary  equipment  to  make  paper  to 
contain  a  certain  per  cent  moisture  and 
to  keep  it  in  the  sheet  during  the  fin- 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


[/  WESTEBN  STATIC 


Speeds  up  production  and 
increases  your  profit 

Inexpensive  •  Dependable 

10  DAY  FREE  TRIAL 

Write  for  Illustrated  Folder 

A  Complete  Line  of  Printer's  Brushes 
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$7.20  Net 
$8.40  Net 


Model  27—5  Wheels,  $12, 
40%  oH  is  $4.80— or  . _ 

Model  28—6  Wheels,  $14, 
40%  of#  is  $5.60-^r _ 


Quantity  discounts  quoted  upon  request. 
We  will  allow  10  %  trade-in  for  one  old  ma* 


Dnconditionally  Guaranteed 

TRY  MODELS  27  and  28 


NOW  40%  DISCOUNT  Correct 

Until  Further  Notice  Mechanically 

Direct  Drive 


cnine  aKainsi  eaco  new  macnine  puienaseu. 
Your  choice  of  —  Forward  or  Backward. 
Roman  or  Gothic.  Solid  er  RemoTable  No. 
Slide. 


Immediate  delivery  can  be  made 
from  Block,  tnaiat  on  Roberta.  If 
your  dealer  doea  not  carry  in 
Block,  order  direct  from  factory. 


The  Roberts  Numbering  Machine  Co.,  694-7 1 0  Jamaica  Ave.,  Brooklyn,  N.Y . 


lit  The  Franklin  catalog  shows  over  318 
calendar  designs.  This  No.  37  catalogisthe 
most  complete  showing  of  calendar  plates 
in  over  7  5  years  of  service  to  printers. 

You’ll  find  old  favorites,  the  most  modern 
treatments,  and  new  ideas  in  calendars — 
single  month  plates,  yearly,  1  Sand  24-month 
plates,  three  months  at  a  glance  plates  to  fit 
business  cards,  wall  hangers  and  books.  All 
accurate  and  easy  to  read. 

Almanac  plates,  authentic,  informative, 
accurate,  in  many  standard  sizes. 

Weather  and  moon  phase  information, 
historical  and  astrological  data  for  calen¬ 
dar  pad  manufacturers. 

Write  for  information.  Send  25c  for  cata¬ 
log  (amount  to  be  credited  on  first  order.) 

THE  FRANKLIN  COMPANY 

DEPT,  a 

822  WestVan  Buren  St.,  Chicago,  Illinois 
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isliing  operations  until  after  it  is  sealed 
in  moisture  proof  wrapping. 

The  majority  of  printers,  however, 
will  simply  have  to  make  the  beet  of 
an  otherwise  difficult  situation,  but 
there  are  many  things  that  they  can 
do  to  help  themselves  and  we  know 
for  a  fact  that  certain  of  them  make 
little  or  no  effort  in  this  direction. 

We  do  not  propose  to  get  into  any 
controversy  as  to  whether  or  not  paper 
should  be  hung.  That  depends  entirely 
on  the  circumstances  surrounding  the 
production  of  the  particular  order  for 
which  the  paper  was  bought  and  also 
on  the  extent  to  which  the  relative  hu¬ 
midity  of  the  pressroom  and  that  of 
the  skid  or  case  of  paper  may  differ. 

It  stands  to  reason  that  it  is  some¬ 
times  desirable  to  hang  stock  if  it  is 
to  be  used  for  a  four  color,  close  regis¬ 
ter  job,  when  that  same  stock  could  be 
run  without  any  trouble  right  off  the 
skid  if  only  a  single  color  were  in¬ 
volved.  Some  pressmen  make  a  point 
of  hanging  every  sheet  that  comes  into 
their  plant  regardless  of  its  subsequent 
use.  This  is  not  only  useless  but  is 
often  a  waste  of  valuable  time  and 
labor.  Why  hang  stock?  The  general 
idea  is  to  allow  it  to  adjust  itself  to 
pressroom  conditions.  But  suppose  it 
happened  to  be  in  equilibrium  with 
pressroom  conditions  when  it  arrived, 
then  what  earthly  good  would  it  do  to 
hang  it?  Nothing  would  be  gained. 

One  thing  to  remember  at  this  time 
of  year  is  to  make  sure  that  the  skids 
are  first  allowed  to  reach  room  tem¬ 
perature  before  the  waterproof  wrapper 
is  removed.  This,  we  agree,  is  an  al¬ 
most  universally  known  fact  by  now, 
but  we  have  found  that  a  certain  fur¬ 
ther  precaution  is  very  frequently  neg¬ 
lected,  namely  that  after  the  stock  has 
been  warmed,  it  should  be  hung  imme¬ 
diately  after  it  is  unwrapped  particu¬ 
larly  if  there  are  no  means  available 
for  letting  moisture  into  the  room. 
Normal  flat  stock  in  a  drv  room  will 


very  quickly  exhibit  tight  edges  be¬ 
cause  only  the  exposed  area  of  the  skid 
will  dry  out  and  shrink.  Tight  edges 
on  a  pile  are  the  forerunner  of  curled 
edges  when  the  stock  is  hung,  and  once 
the  curl  has  progressed  beyond  a  cer¬ 
tain  limit  it  takes  a  real  genius  to  get 
the  stock  flat  again  without  breaking  it. 

Few  people  have  any  idea  how  ex¬ 
tremely  fast  paper  will  take  on  or  give 
off  moisture,  thereby  waving  or  curl¬ 
ing.  Some  years  ago,  while  training 
for  this  industry,  we  had,  of  course, 
occasion  to  determine  the  percentage 
of  moisture  in  samples  of  paper.  The 
procedure  was  roughly  as  follows: 
small  samples  of  air  dried  paper  were 
taken  and  placed  in  an  oven  for  an 
hour  at  105  degrees  Centigrade.  We 
would  then  take  them  out  and  weigh 
them  in  order  to  determine  the  loss  in 
weight,  and  consequently  the  loss  in 
moisture,  of  the  samples.  Our  balances 
were  of  the  chainomatic  type,  which, 
as  some  of  you  know,  are  almost  sensi¬ 
tive  enough  to  weigh  the  hair  on  a  flea’s 
chest.  No  sooner  was  the  sample  of 
paper  placed  on  the  pan  of  the  balance 
than  it  began  to  take  on  moisture. 
Before  the  proper  oven  dry  weight  was 
established,  the  weight  of  the  sample 
had  increased,  and  during  the  time 
more  weight  was  added  to  the  other 
side  and  a  reading  attempted,  the  sam¬ 
ple  grew  heavier  and  again  threw  the 
reading  off  so  that  it  was  almost  im¬ 
possible  to  get  accurate  results  in  that 
manner. 

To  those  of  you  who  believe  that 
hanging  is  a  cure  all  for  conditioning 
paper  without  any  further  effort  on 
your  part,  let  us  point  out  one  impor¬ 
tant  fact.  Even  though  pressroom  air 
is  allowed  to  circulate  freely  around 
the  hanging  stock,  if  it  dries  out  it 
will  curl.  It  curls  because  it  can  never 
dry  out  or  shrink  absolutely  evenly  on 
both  sides.  One  side  will  always  shrink 
more  than  the  other  because  there  is 
no  machine  made  paper  in  existence, 
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and  there  probably  never  will  be,  that 
is  exactly  the  same  on  felt  and  wire 
side.  Just  to  cite  two  or  three  reasons 
lor  this:  the  sizing  is  frequently  dis¬ 
turbed  on  the  wire  side  of  a  beater 
sized  sheet  by  the  suction  boxes.  The 
shake  of  the  wire  has  more  effect  in 
felting  the  fibers  on  the  felt  side  than 
the  wire  side,  which  means  that  the 
formation  of  the  two  sides  is  different. 
The  average  fiber  length  of  the  wire 
side  is  greater  than  the  felt  side  be¬ 
cause  the  shorter  fibers  are  apt  to  drop 
through  the  wire  and  into  the  white 
water  below.  Thus  we  had  better  re¬ 
sign  ourselves  to  the  fact  that  some 
sort  of  curl  is  inevitable  unless  the 
stress  due  to  changes  in  humidity  can 
be  kept  at  a  minimum. 

For  those  interested,  there  are  de¬ 
vices  on  the  market  running  from  com¬ 
plete  elaborate  air-conditioning  instal¬ 
lations  costing  thousands  of  dollars, 
down  to  simple  little  radiator  attach¬ 
ments  costing  perhaps  eight  or  ten  dol¬ 
lars  each.  We  have  in  our  files  descrip¬ 
tive  material,  prices,  and  names  and 
addresses  of  manufacturers  of  humidi¬ 
fying  equipment  to  suit  every  pocket- 
book  and  will  be  glad  to  forward  them 
to  anyone  interested  in  solving  that 
phase  of  his  paper  problems.  But  to 
those  who  feel  that  they  cannot  afford 
to  spend  even  ten  dollars  to  give  their 
paper  a  break  during  the  dry  winter 
months,  we  would  suggest  they  trade 
their  platen  in  for  a  typewriter. 

»  « 


"PRINTING  PAPERS" 

is  a  good  hook  on  paper 


by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 


READ  WHAT 
PRINTERS  SAY; 

*‘MOST  VALUABLE  in  keeping  paper 
stock  flat  and  uniform  ...  production  is 
also  increased  .  .  .  reduction  of  static,*’ 
writes  Barnes  Printing  Co.,  Kalamazoo, 
Mich.,  with  reference  to  their  Armstrong 
Humidifier. 

“THESE  HUMIDIFIERS  are  giving  excel¬ 
lent  satisfaction  in  our  print  shop,”  writes 
Ohio  Brass  Co.,  Mansfield,  Ohio. 

“VERY  SATISFACTORY  .  .  .  they  prac 
tically  eliminated  the  trouble  on  account  of 
paper  curling  and  also  the  static  in  the 
air,”  says  Wheeler-Van  Label  Co.,  Grand 
Rapids,  Mich. 

Write  for  full  details  about  Armstrong 
Humidifier.  We  have  a  factory  representa¬ 
tive  near  you. 


ARMSTRONG 
MACHINE  WORKS 
877  Maple  St. 
Three  Rivers,  Mich. 


ARMSTRONG  of¬ 
fers  humidifiers  for 
as  little  as  $100.00, 
list,  for  a  unit  com¬ 
plete  with  humidi- 
stat,  fan,  electric 
control  valve,  steam 
strainer,  and  conden¬ 
sate  drainage  trap. 
Handles  up  to  40,000 
cu.  ft.  of  space.  Dis¬ 
counts  on  request. 


ARMSTRONG 

STE4M  TYPE 

HUMIDIFIERS 
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rORNERDOUNDED 

Va  SHBAW-ACT'ow  ■% s«i.a*»HAaa«»*»Hao 


YOUR  CHOICE 

of  one  plug-in  die,  %  " 
%  "  %  "  or  %  "  radius 
Extra  dies  $5  each. 

AT  YOUR  DEALER’S 
also 

HEAVY  DUTY 
FOOT  or 
ELECTRIC 
ROUNDERS 
$37.50  to  $140.00 


LAS8CO  PRODUCTS.  Inc.  J 

485-495  Haquo  St.  Rocheator,  N.  Y.  y 


NOT  A  NEW  DEAL! 

But  the  Same  Old  Deal,  is  what  you  can 
expect  when  using  Baldwin  Press  Washers, 
Baldwin  Ink  Fountain  Agitators,  Baldwin 
Vibrating  Rollers.  Established  twenty-two 
years  ago,  the  name  “BALDWIN”  has 
earned  a  reputation  among  Lithographers 
for  square  and  satisfactory  dealing.  Abso¬ 
lutely  no  obligation  for  details. 

WILLIAM  GEGENHEIMER 
Offset  Press  Engineers 
78-80  Roebling  Sf.  Brooklyn,  N.  Y. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


pMt  tius  ad  ia 

UCWl  LETTERHEAD 


_ i 

for  FREIE  Salos-BooBtor,  the 
MID-STATES  LABEL 
DESIGN  8EE-LEC-TOR 


MID-STATES 
GUMMED  PAPER  GO. 
251S  S.  Damea  Ave.,  Chicago 


Bindery  Questions 


answered  by 
R.  S.  SHANE,  Ph.D. 

Fabrics 

★  There  is  a  wide  variety  of  fabrics 
available  to  binders  and  it  will  pay  to 
look  into  the  characteristics  of  each  be¬ 
fore  selecting  the  material  for  a  par¬ 
ticular  job.  Such  things  as  weave,  fin¬ 
ish,  yardage,  impregnation,  dye,  and 
availability  play  important  parts  when 
it  comes  to  making  a  choice. 

The  weave  will  be  very  important 
when  wearing  qualities  are  considered. 
A  loose  weave  gives  a  book  corners 
which  will  wear  quite  easily  unless  they 
are  protected.  Stamping  and  imprint¬ 
ing  may  not  be  as  smooth  a  job  on  a 
loose  weave  as  it  would  be  on  a  closer 
weave.  On  the  other  hand,  new  and 
bizarre  effects  can  be  obtained  with 
loose  weaves  especially  where  waffle 
weaves,  chevrons,  and  other  novelties 
are  introduced.  For  best  all-around 
work  a  close  weave  is  desirable,  the 
closer  the  better,  but  this  rule  may  be 
broken  for  a  specific  purpose. 

The  finish  of  the  cloth  is  very  im¬ 
portant  to  its  future  behavior.  Some 
finishes  are  waterproof;  others  make 
the  cloth  act  like  a  blotter;  still  others 
condition  the  cloth  for  ideal  imprint¬ 
ing.  Sometimes  a  gold-leaf  is  blamed 
for  poor  results  when  the  fault  lies  in 
a  finishing  oil  which  makes  it  prac¬ 
tically  impossible  for  any  foil  to  ad¬ 
here  to  the  fabric.  Hence  it  will  pay 
to  test  a  small  sample  of  any  proposed 
fabric  before  going  ahead  with  a  job. 
This  is  especially  true  of  fabrics  from 
unknown  sources.  A  case  in  point  was 
a  fabric  which  contained  a  finish  which 
fixed  any  oxidizing  agent  in  the  air  on 
the  fabric.  The  eventual  result  was  a 
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Th«  Ro«b«ck  Hi'Pro  drills 
clssn,  round  holss,  any 
sis#  from  to  — ths 
only  mschins  using  suc¬ 
tion  on  tks  drill  to  help 
prsvsnt  drill  Jamming 
and  braakags. 


Powar  and  Foot- 
Powor  modala  toko 
(omo  attochmonU. 
do  oxactlf  samo  va- 
riatiaa  ol  work. 


Tha  Rosback  ona-piaca 
slotting  knifa  cuts  trua 
slots,  sama  width  at  bot¬ 
tom  as  at  top  of  pack- 
no  spreading  as  it  goes 
through  tha  stock.  Nota 
taper- flarad  slot. 


WHEN  you  select  a  paper  drill,  be  sure  you  get  the  one 
machine  that  gives  you  most  opportunities  for  profit — 
the  Rosback  Hi-Pro.  Whether  you  need  the  maximum  pro¬ 
duction  obtainable  from  a  single-spindle  power  drill,  or  only 
the  more  limited  output  of  a  foot-power  machine,  remember 
that  with  the  Rosback  Hi-Pro  you  can  do,  on  your  one 
machine,  by  means  of  low-cost  practical  attachments,  every 
variety  of  work  that  can  be  done  by  any  paper  drill  at  any 
price. 

And  only  on  the  Rosback  Hi-Pro  can  you  obtain  the  pat¬ 
ented  one-piece  slotting  knife — approved  by  recognked 
authorities  as  the  most  efficient,  most  practic^  method  for 
slot  drilling. 

Write  us,  or  see  your  nearest  Rosback  dealer  for  prices 
and  full  information. 


Thrs*  sisas  of  round  cor¬ 
nering  knives  svsilsbla. 
Angle  gauges  with  mi¬ 
crometer  adjustment  en¬ 
able  you  to  cut  true  cor¬ 
ners  even  though  stock 
may  not  be  exactly  square. 


Kalamasoo  slotting  done 
on  either  power  or  foot- 
power  Hi-Pro  Drill,  the 
only  difference  being  in 
the  height  of  lift  cut  at 
each  stroke  of  the  knife. 


Largest  Perforator  Factory  in  the  World 

BENTON  HARBOR.  MICHII 
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M  &  W  JOB  LOCKS 


The  great  time-savers  in  your  compos¬ 
ing  room.  They  fill  the  space  and  pro¬ 
vide  a  safe  lockup  at  the  same  time. 
Write  for  description  and  prices. 

MORGANS  &  WILCOX  MFG.  CO. 

Middletown,  New  York 

NEW  YORK'S 

Famous  Hotel  For  Women 
From  $1.50  Single 

$2.50  Double 
HOTEL 

MARTHA  WASHINGTON 

29  East  29th  St, 


MANY  COMPETITORS  BUT 


NO  COMPETITION 


Send  foi  free  Engraving  Buyers  Hand  Book  and  money 
saving  price  scale  Outstanding  engraving  values.  Elec¬ 
trically  etched  precision  printing  plates  on  copper  as  low 
as  $1.57  for  6  sq.  in.  halftone.  Acid  etched  same  size  as 
low  as  88c.  Plates  shipped  same  day  order  is  received. 


LEADER  ENGRAVING  CO.,  ROCHELLE,  ILL. 


i 


shortlived  job  and  a  black  eye  for  the 
artificer.  A  little  detective  work  un¬ 
covered  the  offending  finishing  agent 
and  the  fabric  was  withdrawn  from 
the  market. 

Yardage  plays  an  important  role 
when  large  supplies  of  fabrics  are  pur¬ 
chased  by  weight.  The  ultimate  point 
of  interest  to  the  binder  is  the  number 
of  books  per  dollar  expended  on  cloth 
so  that  yards  per  pound  should  be 
looked  into  when  purchasing. 

The  impregnation  with  various 
resins  and  plastics  of  fabrics  used  in 
the  bindery  has  raised  many  new  prob¬ 
lems  in  the  handling  of  this  type  of 
fabric.  Cutting  and  gluing  are  dis¬ 
tinctly  different.  There  is  a  wide  varia¬ 
tion  in  behavior  among  the  different 
products  and  this  column  has  answered 
questions  on  how  to  handle  this  mate¬ 
rial  in  previous  issues. 

The  dve  used  in  a  fabric  should  be 
tested  for  stability  to  changes  in  pH. 
This  means  studying  the  reaction  of 
the  cloth  in  mildly  acid  or  alkaline 
solutions.  This  will  prevent  discolora¬ 
tion  when  the  job  goes  through  the  glu¬ 
ing  department  or  later  when  the  job 
gets  out  into  the  world.  A  quick  test 
involves  soaking  a  sample  of  the  fabric 
in  vinegar  (white)  and  another  sam¬ 
ple  in  weak  ammonia  water.  After 
standing  overnight,  the  small  samples 
are  air-dried  and  compared  with  the 
original  cloth.  If  there  is  no  chanee 
in  shade  the  cloth  is  perfectly  safe 
to  use. 

The  availability  of  a  given  fabric 
for  future  delivery  is  also  to  be  con¬ 
sidered  where  there  is  a  possibility  of 
a  repeat  order  for  a  given  job.  With 
modern  standardization  of  dyes  and  fin¬ 
ishes  it  is  usually  oossible  to  get  uni¬ 
formity  in  standard  goods.  On  special 
jobs  enouah  should  he  purchased  of 
a  given  lot  to  fill  all  possible  require¬ 
ments. 

»  « 

Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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to  be  prepared  to  solve  your  offset  printing 
problems  immediately  by  keeping 
within  your  reach  a  copy  of 

"Photolithography  and  Offsot  Printing” 

by  J.  S.  Mertle  and  Harry  Keusch 

I 

The  book  is  of  invalu- 
able  assistance  not  only 
to  the  man  who  has  con¬ 
siderable  knowledge  of 
the  field  but  also  to  the 
beginner  who  is  desirous 
of  learning  the  steps  of 
offset  platemaking  and 
offset  printing. 

300  pages — well  illustrated 

Price  $6.00 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street,  Chicago 
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answered  by 
HARRY  LOOSE 

Electricity  or  Steam 

QITe  are  contemplating  the  vur- 
m  chase  of  rubber  plate  making 
equipment  and  are  undecided  as  to 
whether  steam  or  electrically  heated 
platens  would  give  the  best  results. 

F.  A.  H.,  Cincinnati. 

A  As  far  as  eflBcient  results  alone 
•  are  concerned  only  two  factors 
regarding  heat  are  important;  (1)  that 
the  heat  be  accurately  controlled,  and 
(2)  that  it  be  uniformly  distributed 
over  the  area  of  the  platens.  The  first 
factor  insures  an  accurately  cured 
plate,  neither  over  nor  under  cured, 
for  long  tough  wear.  The  second  fac¬ 
tor  insures  each  plate  to  be  uniformly 
cured  throughout.  Any  heating  medium 
that  will  enable  these  factors  is  all 
that  is  required.  Both  electricity  and 
steam  can  afford  fine  control  over  these 
factors  and,  improperly  engineered, 
both  can  miss  the  factors  widely. 

This  leaves  the  choice  of  heating 
medium  up  to  facility  and  economy. 
Can  a  steam  line  be  tapped  to  afford 
75  pounds  of  steam  for  continual  op¬ 
eration?  (Only  60  pounds  are  needed 
but  this  should  be  reduced  from  75 
pounds  to  insure  required  pressure  at 
machine.)  If  steam  must  be  manufac¬ 
tured  for  the  use  of  the  machine  alone, 
can  it  be  done  more  economically  than 
using  electricity?  In  your  community 
must  an  engineer  be  employed  to  op¬ 
erate  such  a  steam  plant?  This  is  a 
common  local  law.  These  are  some  of 
the  questions  that  must  be  answered  in 
each  individual  case. 

Rubber  plate  machines  equipped  for 
steam  are  priced  slightly  less  than  elec- 


etter  RESULTS  from 
RUBBER  PLATES  Anchor 
them  to  PMC  METAL 
RUBBER  PLATE  BASES 

^  "A  The  increased  use  of 
rubber  plates  makes 
it  highly  desirable  that  the 
printer  using  them  standard¬ 
ize  on  the  base  which  has 
proved  its  ability  to  guaran¬ 
tee  proper  printing  results 
and  assure  such  plates  longer 
life. 

PMC  Rubber  Plate  Bases 
(available  in  Semi-Steel  or 
Aluminum  Alloy)  are  preci¬ 
sion  machined  . . .  strong  and 
rigid  .  .  .  easily  handled  .  .  . 
and  afford  a  perfect  “sticking 
surface**  for  adhesives. 

Write  for  a  circular  describ¬ 
ing  PMC*s  complete  line  of 
Rubber  Plate  Bases. 
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AT  ALL  BRANCNES  AMERICAN  TYPE  POUNDERS 


AMERICAN  NUMBERING  MACHINE  CO.. 

AND  SHEPHERD  AVES.  BROOKLYN  N.  Y 
AN'C'fTl-IOS  WEST  MADISON  STREET  CHICAGO  ILL, 


N  BLUE  BOY 


OR  Automatic  Precision 


5  WHEEL  BLUE  BOT 
"  MODEL  5 


6  WHEEL  BLUE  BUT 
MODEL  6 


"Direct  Advertising  and  the  Printer ' 

by  Albert  Highton 

CONTENTS 

WHAT  DIRECT  ADVERTISING  IS  — AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY  —  AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 

Price  $1.00 

Send  Money  voith  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 


A  text-book  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 

• 
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trical  machines  but  total  slightly  more 
if  steam  making  apparatus  is  included. 

»  « 


Rubber  Plates  Run  Offset 


Qlf  lie  were  to  purchase  rubber 
•  plate  making  equipment  for  our 
shop  could  the  plates  also  be  used  on 
our  offset  presses?  D.  B.,  Cleveland. 


A 


Yes,  with  several  advantages  and 
one  exception.  By  mortising  the 


MAKE  YOUR  OWN  RUB¬ 
BER  PRINTING  PLATES 

B  ( Economize  on  Duplicates  ) 


Exclusive 

Power 

Saving 

Insulation 

Chambers 


Patent  Pending 


Extreme 
Precision 
Tremendous 
Power 
Maintained 
Pressure 
Power 
Economy 
Connects  to 
no  V. 

Thermostat¬ 
ically  Con¬ 
trolled 


THE  EVA-PRESS 

Write  for  literature 

AMERICAN  EVATYPE  CORPORATION 

Deerfield,  Illinois 


SCARCE  AS 


HEN  S  TEETH 


Fine  engravings  at  a  savings  are  as  scarce  as  hen’s  teeth 
Free  Engraving  Buyers  Hand  Book  uncovers  secret  of 
fine  printing  plates  for  less  than  cost  of  ordinary  cuts. 
6  sq.  in.  copper  halftone,  electric  etched,  as  low  as  $1.57 
or  acid  etched  zinc  as  low  as  8Sc 


LEADER  ENGRAVING  CO.,  ROCHELLE,  ILL. 


blanket,  mounting  the  rubber  plate  di¬ 
rectly  on  the  blanket  cylinder,  and  ink¬ 
ing  the  corresponding  position  on  the 
zinc  offset  plate  which  in  turn  will  ink 
the  rubber  plate,  imprinting  may  be 
quickly,  easily,  economically  and  profit¬ 
ably  accomplished  on  the  offset  press. 

By  removing  the  blanket,  mounting 
the  rubber  plate  on  the  blanket  cylin¬ 
der,  and  inking  the  zinc  offset  plate 
solid  to  act  as  the  form  inking  roller, 
the  offset  press  may  be  converted  into 
a  rotary  letterpress. 

The  exception  occurs  when  running 
jobs  requiring  heavy  ink  coverage;  it 
may  be  found  that  the  ink  distribution 
as  supplied  by  the  solidly  inked  zinc 
plate  is  not  adequate. 

»  « 


Rubber  Plates  Run  Rotary 


QCan  rubber  plates  be  used  on  ro- 
m  tary  presses  and,  if  so,  how 
would  you  go  about  mounting  them  on 
the  grooved  plate  cylinders? 

H.  M.,  Minneapolis. 


A  Rubber  plates  are  particularly 
f\m  adapted  for  rotary  press  printing 
as  they  conform  so  aptly  to  the  curve 
of  the  plate  cylinder.  There  are  many 
ways  to  mount  rubber  plates  for  rotary 
printing.  Perhaps  the  most  common 
is  by  means  of  a  curved  metal  plate 
attached  to  the  grooved  cylinder,  with 
the  regular  plate  hooks.  The  plate 
should  be  of  uniform  thickness  and 
accurately  curved  to  hug  the  cylinder 
and  form  a  true  arc  with  its  surface. 
It  should  be  of  such  a  thickness  as  to 
allow  approximately  .105"  for  a  rub¬ 
ber  plate  mounted  to  it  with  double 
sided  adhesive  fabric,  stickyback,  to 
total  regular  plate  thickness;  example 
— plate  .085"  plus  stickyback  .020"  plus 
saddle  .080"  equals  total  plate  clear¬ 
ance  .185". 


»  ff 


Mr.  Harry  Loose  is  happy  to  answer 
your  rubber  plate  questions. 
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fj^ooptead&tl 

ALBERT  H.  HI6HT0N 


L.  E.,  York,  Pa.,  writes:  “Please  tell 
me  which  form  is  correct:  Argentina 
or  Argentine? 

Argentina  is  another  name  for  the 
Argentine  Republic.  The  adjective  Ar~ 
gentine,  by  itself,  is  erroneously  used 
when  expressing  the  same  thing.  How¬ 
ever,  Argentine  has  use  as  a  noun  only 
when  indicating  a  native  or  citizen  of 
the  Argentine  Republic. 

»  « 


G.  W.  B.,  Kankakee,  Ill.,  writes: 
“Isn’t  it  better  to  use  ‘We  haven’t  that 
type’  than  ‘We  don’t  have  .  .  .’?  Maybe 
‘don’t  got’  would  be  as  correct.  What?” 

We  would  prefer  the  phrase  “We 
haven’t  .  .  .”  While  the  colloquial 
“don’t”  is  admitted  by  many  able  writ¬ 
ers  (though  it  isn’t  parsable),  “do  not” 
has  good  standing  anywhere, 

»  « 

C.  M.,  Chillicothe,  Ohio,  requests 
the  meaning,  origin  and  pronunciation 
of  the  word  Agrapha. 

Agrapha  is  the  plural  form  of  agraph 
(from  the  Greek  agraphos,  unwritten) 
and  in  the  general  sense  means  spoken 
words  as  distinguished  from  written 
words.  Specifically,  Agrapha  is  a  col¬ 
lection  of  sayings  ascribed  to  Jesus 
Christ  but  not  found  in  the  Bible.  It 
is  pronounced  ag'ra-fa. 

»  « 

F.  J.  Stony  Point,  N.  Y.,  asks: 
“Should  onto  not  be  spelled  as  two 
words;  likewise  the  word  cannot?'* 

Though  in  common  use,  neither  on 
to  nor  can  not  has  been  accepted  as 
single  words  by  many  authorities. 
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Lights  Over  Presses 

by  Fred  E.  Kunkel 

★  In  order  to  get  away  from  the  idea  of 
having  a  string  of  lights  coming  down 
from  the  ceiling  or  having  overhead 
wires  hanging  in  the  way ;  and,  in  addi¬ 
tion,  to  give  his  print  shop  a  neater 
and  more  business  like  appearance,  C. 
Sumpter  Layne  of  The  Service  Print¬ 
ing  Company,  Lynchburg,  Va.,  brought 
the  electric  wires  through  a  regular 
steel  conduit,  attached  to  the  regular 
circuit  that  operates  the  presses. 

He  then  fixed  an  extending  arm  so 
as  to  put  the  light  directly  over  the 
printing  press,  the  bulb  being  enclosed 
in  a  bear’s  paw  shade,  which  moves  any 
way  you  want  to  turn  it,  and  can  easily 
be  turned  on  and  off  as  wanted. 

This  serves  to  bring  the  light  down 
closer  to  the  press  and  yet  easily  clears 
the  feeder.  It  is  about  18''x20"  above 
the  press,  yet  there  is  no  interference 
with  pulling  out  forms,  no  hindrance 
to  the  rollers,  or  in  feeding  the  presses. 
And  it  is  always  convenient  to  snap  out 
the  light,  right  in  front  of  one,  always 
within  easy  elbow  reach. 

The  advantage  of  keeping  the  light 
before  one  is  that  so  often  lights  are 
high  up  or  dangling  in  the  way  ^nd  one 
will  not  turn  them  off  because  it  is  too 
much  exertion,  which  of  course  adds  to 
the  cost  of  electricity. 

With  this  arrangement  there  is  no 
jar  or  vibration  from  the  press.  One 
merely  attaches  the  upright  to  the 
frame  of  the  press,  which  runs  out 
through  the  conduit  in  the  side  wall 
and  is  tapped  through  to  the  main  line. 

“A  good  many  salesmen  say  they 
never  saw  anything  like  it,”  Layne  ex¬ 
plained.  “It  was  purely  an  original 
idea  with  me,  but  it  works  splendidly. 
I  have  plenty  of  light  for  the  presses 
and  I  can  switch  them  on  and  off  as 
needed.  They  are  right  there  in  front 
of  my  nose  without  having  to  reach  up 
high  for  them.” 


Merry  Christmas! 

Thompson  Cabinet  Company  ioini 
with  all  Thompson  Dealers  in  ex¬ 
pressing  sincere  appreciation  for  your 
patronage  and  takes  this  opportunity 
to  wish  you  a  most  Happy  and  Joyful 
Christmas. 

Thompson  Dealers 
from  Coast  to  Coast 

M.  L.  ABRAMS  CO.,  INC. 

1639  Superior  Ave.,  N.E.,  Cleveland,  Ohio 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 

DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrior  Road,  Birmingham,  Ala. 

ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  La  Salle  Street,  Chicago 

EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 

FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 

GRANUM  AND  CO.,  INC. 

2615  La  Branch,  Houston,  Texas 

HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh, Pa. 

R.  J.  HEUSLEIN  CO. 

1 1  S.  Meridian  St.,  Indianapolis,  Ind. 

NESSLER  O  WAGNER  CO. 
209-215  E.  6th  St.,  Cincinnati,  Ohio 

J.  C.  NINER  CO. 

Pratt  &  Hanover  St.,  Baltimore,  Md. 
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OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 


Built  to  ^^take  it” 


Ho.  13306’T.  This  compactly 
designed  Keybank  and 
Keybar  Storage  Cabinet 
will  accommodate  2  right 
and  2  left  Keybanks  on  flat 
shelves  and  9  sets  of  Key- 
bars  on  channel  shaped 
nins. 

Cabinet  can  be  furnished 
with  shelves  for  more  than 
2  right  and  2  left  keybanks, 
as  shown,  by  reducing  the 
number  of  runs  and  insert¬ 
ing  additional  shelves. 

Top  is  finished  in  our  new 
black  “Krinkl-Eote,"  while 
cabinet  is  in  olive  green 
baked  enamel. 

Floor  space,  29V^“  wide  x 
1 20"  deep  x  41"  high. 


P.  PEIFFER  co. 

6  Columbia  St.,  Newark,  N.  J. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 


THE  TEXAS  TYPE  FOUNDRY  CO. 

230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago 

E.  H.  WALKER  SUPPLY  CO. 
1315— 14th  St.,  N.W.,  Washington,  D.  C. 


Thompson  Designed — Best  of  Its  Kind 

THOMPSON  CABINET  CO. 

LCDINGTON  ♦  ♦  MICHIGAN 


TRICKS 


0^  the 
7fa4e 


Care  of  Numbering  Machines 

★  Never  use  type  wash  for  cleaning: 
numbering  machines.  Benzene  or  kero¬ 
sene  is  best.  When  not  in  use,  ma¬ 
chines  should  be  kept  in  a  solution  of 
refined  kerosene  and  fine  oil.  This 
loosens  the  ink  and  lubricates. 

Numbering  Machine  Service  Co. 
Chicago,  Illinois 
»  <« 

Lids  on  Ink  Cans 

★  After  a  new  can  of  ink  is  opened,  rub 
a  little  machine  oil  on  the  inside  rim 
of  the  lid  and  the  next  time  the  lid  will 
come  off  easily,  without  prying  or  mak¬ 
ing  jagged  edges  on  the  lid. 

L.  C.  Thompson 
Beatrice,  Nebr. 

»  «« 

Keep  Tympan  Clean 

★  Why  pull  an  impression  on  the  tym¬ 
pan?  To  set  platen  guides?  Lightly 
paste  a  sheet  of  tissue  in  the  approxi¬ 
mate  position  you  expect  the  form  to 
print.  Set  your  guides — then  remove 
the  tissue.  Result:  No  offset. 

Color  register  is  made  on  the  tissue, 
not  on  the  tympan. 

Charles  Broad 
Chicago,  Illinois 


Keyboard 
Cam  Roll 

★  When  replacing  key¬ 
board  cam  roll,  stand 
shaft  upright  on  solid 
base.  After  sprinkling 
a  little  talcum  powder 
in  roll,  start  putting 
roll  on  shaft.  Place 
forefinger  in  hole  on 
top  of  roll.  This  causes 
a  vacuum  and  roll  will 
go  on  easily. 

Daniel  J.  Hanrahan 
and  Thomas  A.  Gineo 
Hartford,  Conn. 

»  « 

Another  Method 

★  Here  is  an  easy  way  to  replace  lino¬ 
type  rubber  cam  roller  on  shaft: 

After  removal  of  the  old  rubber  roll, 
thoroughly  clean  the  shaft  with  a  piece 
of  fine  emery  cloth.  Next,  rub  pow¬ 
dered  graphite  (such  as  is  used  for 
cleaning  the  space  bands)  on  the  shaft 
and  also  put  a  small  amount  inside  the 
rubber  roll.  The  rubber  roll  will  now 
slip  on  the  shaft  very  easily. 

Stanley  Dee  Witt 
Rockford,  III. 


ROLL 


-•t  SHAFT 
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^^Signode  is  a 

LIFE-SAVER 

For  Getting  our  skids 
Safely  to  the  Bindery” 
says  Chicago  Printer* 


Side-Stick  Workups 

★  Here’s  a  suggestion  to  owners  of  Goss 
Cox-o-Type  and  Comet  presses  using 
the  thin  steel  chase  side-stick,  who 
want  to  get  rid  of  side-stick  workups 
once  and  for  all: 

Take  your  sticks  to  a  machinist  and 
have  him  rivet  a  little  steel  nub  through 
each  one,  in  the  center,  projecting  one- 
eighth  or  three-sixteenths  of  an  inch 
on  one  side  and  filed  smooth  on  the 
other.  Then  drill  a  hole  to  receive  this 
nub  in  the  side  wall  of  each  chase.  It 
need  be  deep  enough  only  to  take  the 
nub,  and  will  not  weaken  the  side  wall 
of  the  chase.  Neither  end  of  the  stick  I 
can  work  up  because  this  nub  fitting  j 
in  the  side  of  the  chase  acts  as  a  pivot  | 
and  the  other  end  naturally  would  have  j 
to  drop — which  it  is  effectively  pre-  i 
vented  from  doing  by  the  press  bed.  Of  ^ 
course  the  side-stick  must  be  in  place 
when  the  type  matter  is  made  up.  We 
are  averaging  at  least  five  minutes  more 
actual  running  per  hour  of  press  time 
since  we  equipped  our  chases  in  this  ' 
fashion  and  eliminated  side-stick  work¬ 
ups.  I 

Howard  B.  Bloomer,  Jr.  j 
Arlington,  Va. 


»  « 


^KATTAV' 

--»o- 


•  Read  the  two-way  advantage  the  prtnter 
quoted  above  received  by  standardizing  on  Sig- 
node  Tension  Steel  Strapping  and  you’ll  see 
why  he  calls  Signode  a  “life-saver.” 

First,  this  scientific  method  put  an  end  to 
damage  complaints.  In  addition,  the  ENTIRE 
cost  of  the  Signode  System  was  paid  out  of 
receipts  from  the  sale  of  wood  cases  received 
from  paper  mills. 

Profit  by  this  experience  and  that  of  scores 
of  printers  who  have  found  Signode  the  ideal 
way  to  insure  safe,  low-cost  packing  and  ship¬ 
ping  of  all  kinds  of  printed  paper,  posters,  etc. 
in  cartons,  cases,  or  on  skids.  Get  full  details 
from  your  local  Signode  representative.  Or, 
write  us  direct. 

•Name  on  request. 

SIGNODE 

STEEL  STRAPPING  CO. 

Chicago— 2642  N.  Western  Ave. 
Brooklyn — 380  Furm^in  St. 

San  Francisco— 466  Bryant  St. 

40  Offices  Throughout  V.  S.  and  Canada 


The  Graphic  Arts  Monthly — December,  1940 


77 


pezmit  the  covers  and  pages  to  swing  freely  I 
back  to  back.  A  feature  that  is  very  desirable  I 
for  wall  calenders,  sales  portfolios,  easel  pres¬ 
entations,  and  many  other  specialties. 

You  may  now  have  your  dummies  Plastic 
Boimd  FREE  in  both  styles — ^the  narrow  back 
and  the  standard  full  back.  Both  offer  practi¬ 
cal  and  valuable  features  for  your  prospect's 
choice. 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  •  Chicago,  Illinois 

LICENSEES  EVERYWHERE 


c^cme  TYPE  FODNDBY 

161  WEST  HARRISON  W  OtiaGO,  lUINOIS 


78 


The  Graphic  Arts  Monthly — December^  1940 


Typesetting  Questions 

( Continued  from  page  32) 

is  applied  inside  the  front  cover  on 
many  machines  to  reduce  this  wear  to 
a  minimum.  A  fiber  shock  absorber 
is  also  used. 

On  the  right-hand  side  walls  of  the 
upper  ears  of  mats  submitted  is  seen  a 
light  contact  of  band  sleeve  ears  an¬ 
gling  upward  and  outward,  caused 
probably  in  line  delivery  to  first  ele¬ 
vator,  of  no  particular  consequence, 
but  this  transfer  should  be  free  of  any 
bind  or  resistance. 

Also  a  roughened  wedge  contact  is 
seen  along  the  8-pt.  mat  shoulders  be¬ 
tween  the  upper  ears,  produced  in  jus¬ 
tification  up-thrust  of  band  wedges, 
one  or  more  perhaps  bruised  or  rough¬ 
ened  where  they  contact  the  mat  shoul¬ 
der.  Check  this. 

Distributor  spirals  show  no  wearing 
contact  on  upper  ears  of  mats  submit¬ 
ted,  matrix  lift  apparently  ample  and 
passage  from  box  rails  to  bar  free  of 
friction  or  interference. 

Vise  jaws  should  be  fractionally 
flush  (a  half-thousandth  or  so)  in  the 
casting  area,  to  safeguard  matrix  side 
walls  in  lockup  and  cast. 


A  Practical  Touch  System 
for  Operating  the  Linotype 

by  E.  B.  Harding 


Send  check  for  $2,27  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 


TO  SPEED 
PRODUCTION 
ON  PLASTIC 
RELIEF  PRINTING! 


Domore 

Automatic 

PROCESSING  MACHINE 


Every  day  more  and  more 
users  turn  to  DOMORE 
Automatic.  Prominent 
firms  agree  that  DO¬ 
MORE  Automatic  gives 
quality  Plastic  Relief 
Printing  at  full  press 
speeds! 


Virkotype  Permanent  Com¬ 
pounds  with  Base  Inks 
give  hard  and  flexible  relief 
printing. 

Write  for  Information 


Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 
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Defense  Program  and  Printing 

★  The  national  defense  program  has  al¬ 
ready  been  responsible  for  an  increase  of 
some  30%  in  the  demands  upon  the  pro¬ 
ductive  capacity  of  the  printing  equipment 
industry,  declared  Frederick  B.  Heitkamp, 
vice-president  of  American  Type  Founders 
Sales  Corporation,  in  an  address  on  No¬ 
vember  7  before  the  Eastern  Union  County 
(N.  J.)  Pageant  of  Progress  dinner  held 
in  Elizabeth,  N.  J.,  commemorating  the 
500th  anniversary  of  printing. 

Speaking  on  the  subject  “What’s  Ahead 
for  the  Graphic  Arts  in  1941,”  Mr.  Heit¬ 
kamp  emphasized  the  vital  importance  of 
printing  in  any  national  defense  effort. 

“Think  back  to  the  last  war  and  remem¬ 
ber  the  place  which  printing  took  in  pre¬ 
paring  the  country  for  war,  in  financing 


Frederick  B.  Heitkamp,  Vice-Preaident, 
American  Type  Founders  Sttles  Corp. 


the  war,  in  conserving  food  and  vital  re¬ 
sources  and  in  building  up  morale,”  he 
said.  “The  Government  Printing  Office  is 
already  working  at  full  capacity,  and  the 
Government  Printer  announced  on  Septem¬ 
ber  28  that  within  the  next  three  months 
some  $5,000,000  worth  of  government  print¬ 
ing  will  be  placed  with  private  industry. 
Whether  or  not  you,  as  an  individual 
printer,  are  called  upon  to  work  for  the 
government,  you  will  feel  the  effects  of  the 


Timely . . .  Profitable . . .  Salable  Specialties 

•  Goes  Membership  Certificates 

Many  Service  Organizations,  Chambers  of  Commerce,  Lodges,  and  Clubs  use  Member¬ 
ship  Certificates.  Goes  Bordered  Blanks  are  ideal  for  this  purpose.  Write  for  sam¬ 
ples,  prices,  and  information  today. 

•  Goes  1941  Memo  and  Appointment  Book 

This  useful  and  attractive,  16-page  Booklet  will  remind  its  recipients  of  thoughtful 
senders  for  an  entire  year.  Send  today  for  samples  and  prices. 

GOES  LITHOGRAPHING  COMPANY 

61  W.  61st  St.,  Chicago  •  53B  Park  PI.,  New  York 
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government  demand,  for  every  plant  en¬ 
gaged  in  emergency  work  reduces  by  just 
so  much  the  productive  capacity  available 
for  private  work." 

An  increase  may  likewise  be  expected, 
Heitkamp  said,  in  printing  orders  for  pri¬ 
vate  account.  Past  experience  has  indi¬ 
cated  that  heavy  excess  profits  and  other 
taxes  are  an  inducement  to  industry  to  in¬ 
crease  advertising  appropriations  and  other 
expenditures  which  involve  printing. 

In  this  connection,  Heitkamp  warned 
that  the  graphic  arts  might  soon  experience 
a  shortage  in  trained  operatives.  He 
pointed  out  that  a  survey  recently  com¬ 
pleted  in  St.  Louis  showed  that  16.3%  of 
the  male  employees  of  the  industry  in  that 
city  were  subject  to  draft,  while  a  similar 
survey  made  by  the  New  York  Employing 
Printers  Association  indicated  that  37.9% 
of  the  employees  of  its  members  were  ob¬ 
liged  to  register  under  the  Selective  Serv¬ 
ice  Act. 

The  printing  equipment  industry  will 
make  every  effort  to  continue  to  supply 
promptly  the  needs  of  the  graphic  arts  for 
replacements  and  new  equipment,  Heit¬ 
kamp  stated,  but  it  must  not  be  forgotten 
that  defense  orders  have  priority.  More 
than  $17,000,000  in  munitions  contracts  are 
known  to  have  been  placed  already  with 
five  leading  manufacturers  of  printing 
equipment.  This  represents  22%  of  the 
normal  annual  output  of  the  entire  indus¬ 
try,  according  to  the  latest  available  cen¬ 
sus  figures.  It  is  therefore  safe  to  estimate 
that  combined  munitions  orders  and  gov¬ 
ernment  printing  equipment  orders  arising 
out  of  the  present  emergency  represent  an 
increase  of  at  least  30%  over  the  normal 
demands  upon  the  productive  capacity  of 
the  industry. 

In  conclusion,  Mr.  Heitkamp  recom¬ 
mended  that  the  printing  and  lithographic 
trades  start  immediately  to  prepare  them¬ 
selves  for  the  heavy  production  schedule 
that  is  ahead  of  them  both  by  an  intensive 
study  of  their  equipment  needs  and  by  a 
study  of  the  labor  situation.  He  predicted 
that  as  a  result  of  the  present  situation  the 
graphic  arts  might  have  an  opportunity  to 
escape  from  the  buyers’  market  with  which 
it  has  been  involved  fqr  a  number  of  years 
and  to  bring  profit  margins  back  to  normal. 


Each  day  more  and  more 
printing  plants  are  specifying 
FORMULA  SBS-11.  the  modern 
industrial  skin  cleanser  because: 
*  SBS-11  cleans  safely,  rapidly, 
thoroughly  •  SBS-11  helps  pre¬ 
vent  skin  irritotion,  dermatitis 
and  infection  •  SBS-11  leaves 
hands  smooth,  soft,  chap-free  * 
SBS-11  costs  less  than  1^  per 
worker  per  week. 

Write  today  for  generous  FREE 
TRIAL  SUPPLY  to  Sugar  Beet 
Products  Company,  400  Waller 
Street,  Saginaw,  Michigan.  State 
number  of  employees. 


Formula  SBS-11 
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Duplicate  Plate  Equipment 

★  A  complete  story  of  duplicate  plate  equip¬ 
ment  and  supplies  is  told  for  the  first  time 
in  an  8-page  folder  just  issued  by  the  Du¬ 
plicate  Plate  Division  of  American  Type 
Founders,  Inc.  The  folder  covers  not  only 
the  familiar  rubber  plate  making  process, 
but  also  reveals  the  latest  developments  in 
the  plastic  plate  making  field. 

Plastic  plates  for  printing  are  compara¬ 
tively  new.  Recent  improvements  in  the 
types  of  material  available  for  the  molding 
of  plastic  plates  make  it  now  entirely  feasi¬ 
ble  to  produce  successfully  plastic  plates 
of  halftones  up  to  150  line  screen.  Exam¬ 
ples  of  this  work  are  presented  and  ex¬ 
plained  in  the  new  ATF  folder. 

The  booklet  opens  with  an  illustrated  de¬ 
scription  of  the  process  of  making  dupli¬ 
cate  plates.  From  25  to  35  minutes  from 
original  to  finished  plates  is  given  as  the 
approximate  time  of  the  operation  for  the 
average  form.  Additional  plates  from  one 
matrix  can  be  made  in  10  to  15  minutes. 

ATF  now  offer  three  models  of  their  du¬ 
plicate  platemaking  machine,  platen  sizes 
14x14  inches,  18x18  inches  and  24x24 
inches,  respectively.  These  models  are  all 
available  either  with  electrically  heated  or 
steam  heated  platens. 

New  equipment  described  in  the  folder 
includes  the  ATF  Duplicate  Plate  Work 
Table  and  Materials  Cabinet,  the  ATF  Pre¬ 
cision  Rubber  Plate  Cutter  and  Trimmer 
and  the  ATF  Precision  Duplicate  Plate 
Gauge. 

The  work  table  and  cabinet  has  an  over¬ 
all  length  of  72  inches  and  a  depth  of  30 
inches.  Provided  with  an  all-metal  top,  the 
cabinet  has  ample  drawer  space,  metal 


racks  for  holding  rubber,  holland  cloth  and 
sticky-back  in  rolls  and  especially  long 
shelves  for  matrix  material,  metal,  finished 
plates,  etc. 

The  rubber  plate  cutter  and  trimmer  is 
an  important  tool  for  registering  multiple 
color  plates  or  lining  up  a  series  of  plates 


on  two  adjoining  sides.  It  comes  in  4  sizes 
corresponding  approximately  to  the  differ¬ 
ent  platen  sizes  of  the  ATF  duplicate  plate¬ 
making  machines.  Features  of  the  unit  are 
an  adjustable  graduated  squaring  bar  for 
exact  alignment  of  plates  and  a  transparent 
scale  which  can  be  moved  over  any  part  of 
the  plate  for  accurate  register  of  color 
plates. 

The  duplicate  plate  gauge  is  used  for 
measuring  floor  depth  of  matrix,  thickness 
of  rubber  plates  and  plastic  materials  and 
type  high.  It  carries  a  precision  instrument 
dial  with  large  readable  figures.  It  comes 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler.  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually !  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  Cr  Paper  Co.,  Newport,  Ky.  ‘clS'riur 
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in  two  sizes,  with  4-inch  and  8-inch  throat, 
respectively. 

In  the  materials  section,  the  booklet  lists 
all  the  equipment  and  supplies  necessary 
for  the  printer  to  install  a  complete  dupli¬ 
cate  plate  making  department  right  in  his 
own  plant. 

Copies  of  the  booklet  are  available  from 
the  Duplicate  Plate  Division,  American 
Type  Founders,  Inc.,  Elizabeth,  N.  J.,  or 
from  any  of  the  23  branch  offices  of  the 
American  Type  Founders  Sales  Corpora¬ 
tion. 

»  «c 

Miller  SK  Demonstrated 

★  At  3300  sheets  per  hour,  the  new  Miller 
SK  printed  38x50  sheets  in  a  practical 
demonstration  given  at  the  factory  for 
members  of  the  eastern  and  mid-western 
groups  of  the  Miller  sales  organization. 
Optimistic  comments  of  the  sales  force  re¬ 
flected  the  great  demand  there  is  for  such 
a  press  in  the  pressrooms  of  America.  They 


went  to  great  detail  in  inspecting  the  in¬ 
genious,  modern  construction  of  the  SK. 

An  announcement  states :  “fundamen¬ 
tally,  the  new  Miller  SK  will  have  the  same 
basic  operating  advantages  which  have 
proved  so  satisfactory  in  smaller  Miller 
Automatics.  Automatic  oiling  as  developed 
by  Miller  engineers,  for  instance,  is  used 
in  addition  to  a  sealed  gear  housing  in 
which  the  largest  driving  gears  revolve  in 
a  bath  of  oil.  The  feeder  utilizes  the  100% 
suction  positive-control  Miller  feeder  with¬ 
out  w’heels,  balls,  rollers,  pulleys  or  tapes 
to  adjust,  mark  sheets  or  disturb  register. 

“The  delivery  carries  the  large  sheets 
with  the  same  ease  and  simplicity  as  Millers 
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half  its  size.  Pressmen  who  have  worked 
on  the  SK  comment  on  its  tremendous  im- 
pressional  strength  and  remark  that  a  full 
3&x49  form  in  the  chase  holds  its  make- 
ready  permanently.  The  rotary  “ink-mill” 
style  inker  provides  an  even  g^reater  vibra¬ 
tion  and  distribution  of  ink  than  that  found 
in  smaller  Millers  and  provides  unusually 
even  and  heavy  coverage  for  a  sheet  of  this 
size.  Compactness  and  accessibility  beyond 
all  former  cylinder  presses  are  built  into 
this  new  modern  Miller.” 

It  is  understood  that  because  of  tem¬ 
porary  demands  on  the  plant’s  productive 
capacity  for  equipment  other  than  printing 
presses,  the  supply  of  the  new  Miller  SK 
will  be  limited  for  a  while.  For  this  rea¬ 
son  and  because  all  Miller  SK  presses  now 
in  production  are  already  on  order,  it  is 
unlikely  that  a  formal  showing  will  be 
held  immediately. 

»  « 

Unusual  Strathmore  Sampling 

★  Four  leading  book  designers — Ruzicka, 
Gentry,  Updike  and  Kittredge — have  con¬ 
tributed  four  page  signatures  to  a  new 
Strathmore  demonstration  piece  which  is 
just  being  distributed.  The  subject  is 
Thoreau’s  famous  book  “Cape  Cod.”  Each 
designer  has  produced  his  own  interpreta¬ 
tion  of  a  frontispiece,  first  page  and  type 
page  of  the  book.  Strathmore  Book  and 
Strathmore  All-Rag  Book  are  the  two  pa¬ 
pers  used. 

This  exceptionally  interesting  piece  dem¬ 
onstrates  : 

Rudolph  Ruzicka,  using  wood  engrav¬ 
ings,  gray  ink,  Fairfield  type  on  the  grey- 
white  wove  of  Strathmore  Book  .  .  . 

Helen  Gentry,  using  pen  and  ink  illus¬ 


tration  with  black  Bembo  type  and  sky 
blue  tints  on  the  deckle  edge  ivory  laid 
Strathmore  Book  .  .  . 

D.  B.  Updike,  employing  the  handy  5  x 
IVz  size,  black  Bulmer  type,  sea  screen  sil¬ 
houette  on  the  closely  formed  white  wove 
of  Strathmore  Book  .  .  . 

William  A.  Kittredge,  showing  pen  and 
ink  illustration  supported  by  bright  yellow 
tints,  Scotch  Roman  and  Ultra  Bodoni  type 
on  white  wove  Strathmore  Book  .  .  . 

This  is  a  unique  collection — all  bound  in¬ 
to  one  compact,  useful  and  suggestive  piece 
with  an  introduction  by  Carl  P.  Rollins. 

Well-known  book  publishing  authorities 
have  supplied  specifications  for  these  Strath¬ 
more  Book  papers,  and  Strathmore  has  an¬ 
ticipated  the  needs  of  the  trade  by  stocking 
All-Rag  Book  in  rolls  from  which  any 
quantity  of  paper  can  be  cut  in  any  pub¬ 
lisher’s  size.  For  instance,  size  46x69  can 
be  had  in  a  few  reams  to  permit  running  a 
deluxe  or  limited  edition  with  the  regular 
or  trade  edition. 

Desigrned  by  Bert  C.  Chambers,  this  piece 
shows  how  fine  “Paper  Is  Part  of  the  Pic¬ 
ture”  in  limited  and  medium-sized  editions. 
The  limited  edition  will  be  distributed  to 
a  special  list  compiled  by  Strathmore  paper 
merchants  including  only  book  publishers 
and  printers  doing  bookish  types  of  work. 

»  « 

Goudy  Present  at  Celebration 

★  Frederic  W.  Goudy,  internationally  fa¬ 
mous  designer  of  type,  was  the  guest  of 
honor  at  the  celebration  of  the  500th  anni¬ 
versary  of  the  invention  of  printing  held 
December  12  in  Cincinnati  under  the  aus¬ 
pices  of  the  printing  industry  of  Cincinnati. 


Complete  wl*^ 
Spring  Qau( 


The  Jacques  Bookbinders'  Shear 


IRON  TABLE — 26  inohe* 
wide  with  nickel  plated 
rules  for  gauging. 

GAUGES  —  Rapidly  ad¬ 
justed  for  accurate  cutting. 

SPRING  GAUGE  —  for 

narrow  cutting  fumiehed 
unless  otherwise  ordered. 


CLAMP  —  Foot  clamping 
with  our  sectional  clamp, 
which  raises  parallel  and 
IS  self-adjusting  to  all 
widths  and  thickneesee  of 
stock. 

SIZES — 33  inch;  40  inch; 
45  inch;  50  inch;  60  inch; 
72  inch. 


Writm  for  Catalog  and  Prieet 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 


SIMPLIFIED 

TYPEMETAL 

CONTROL 


New  Folders  on  Monomelting 

★  Direct  melting — how  it  saves  metal,  in¬ 
creases  production,  improves  quality — is 
the  subject  of  an  attractive  new  series  of 
folders  issued  by  the  Monomelt  Company, 
Minneapolis.  Folder  No.  1  describes  pro¬ 
duction  benefits  to  be  gained  through  the 
installation  of  Monomelt  in  larger  printing 
or  publishing  houses.  Folder  No.  2  is 
concerned  with  direct  melting  economies  in 


■?  /  i 

wk 


smaller  plants.  Folder  No.  3  describes 
Monomelt’s  complete  line  of  metal-handling 
equipment — equipment  designed  to  sim¬ 
plify  metal-handling  and  cut  costs. 

Production  is  the  item  featured  in  all 
three  folders.  An  interesting  metal  cycle 
chart  is  included,  showing  how  direct  melt¬ 
ing  is  able  to  speed  the  handling  of  metal 
in  the  composing  room — to  shorten  the 
cycle  from  killout  to  freshly-cast  slug. 
Copies  of  any  or  all  of  the  folders  will  be 
sent  free  by  the  Monomelt  Company  to 
printers  or  publishers  on  request. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press* 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


H  ATFT 

FORT  DEARBORN 

BEAUTIFUL  NEW  COCKTAIL  LOUNGE 
POPULAR  PRICED  RESTAURANT 

• 

550  Rooms  from  $1.50 

Harold  M.  Harper,  Manager 

LaSalle  and  VanBuren  Streets 
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Instruction  in  Photolithography 

★  Through  the  co-operation  of  Local  No. 
8  of  the  Amalgamated  Lithographers  of 
America,  a  course  in  advanced  lithography 
for  journeymen  has  been  started  at  Print¬ 
ing  High  School,  Cincinnati,  Ohio. 

Taking  an  active  interest  in  the  project 
are  William  T.  Macdonald,  president  of 
Local  No.  8,  R.  Randolph  Karch,  princi¬ 
pal  of  the  Printing  High  School,  and  F.  G. 
Baum. 

The  course  will  stress  various  modern 
methods  of  platemaking  and  photographic 
processes. 

»  « 

To  Open  Southern  Office 

★  Linograph  Company,  Davenport,  Iowa, 
as  part  of  a  current  expansion  program,  an¬ 
nounces  the  opening  of  a  Southern  branch 
office  about  February  1st,  1941.  Several 
locations  are  under  consideration  and  final 
choice  will  be  announced  in  the  near  fu¬ 
ture.  Operations  in  the  Southern  territory 
will  be  under  the  capable  management  of 
L.  J.  “Judge”  Legget,  who  has  been  con¬ 
nected  with  the  International  Typographi¬ 
cal  Union’s  Bureau  of  Education  during 
the  past  several  years. 

»  « 

Philadelphia  Craftsmen  Officers 

★  Russel  L.  Davis,  associate  director  of 
Graphic  Arts  at  the  Franklin  Institute,  has 
been  elected  president  of  the  Philadelphia 
Club  of  Printing  House  Craftsmen. 

Other  officers  elected  at  the  group’s  an¬ 
nual  meeting,  held  Nov.  14  in  the  Poor 
Richard  Club,  Philadelphia,  were :  Vice- 
president,  George  Kearsley ;  Secretary, 
Harvey  C.  Susemihl;  Treasurer,  David 


Hopkins ;  Directors,  Allen  E.  Palmer, 
Samuel  Alexy,  Ralph  DeKalb,  John  Bar- 
low,  Joseph  C.  Kircher,  Robert  H.  Hold- 
worth  and  Walter  G.  Scarborough. 

»  f< 

Lydian  Cursive 

★  Lydian  Cursive,  fifth  member  of  the  in¬ 
creasingly  popular  Lydian  family,  will  be 
released  by  American  Type  Founders  on 
December  15,  according  to  an  announce¬ 
ment  by  Gerry  Powell,  ATF’s  typographic 
director. 

Like  its  predecessors,  Lydian  Cursive  is 
a  calligraphic  design  from  the  pen  of  War¬ 
ren  Chappell.  Its  structure,  however,  dif¬ 
fers  somewhat  from  that  of  the  earlier 
Lydians,  since  it  was  drawn  with  the  pen 
at  an  angle  rather  than  straight.  The  re¬ 
sult  is  a  narrow,  close-fitting  letter  with  a 
flow  that  makes  for  easy  reading. 

Lydian  Cursive  is  cut  on  the  same  line 
as  the  other  members  of  the  family,  so  they 
can  be  readily  combined.  It  is  highly  effec¬ 
tive  in  combination  with,  or  in  contrast  to 
other  Lydians,  makes  an  interesting  dis¬ 
play  letter  in  its  own  right  and  will  undoubt¬ 
edly  find  wide  use  as  a  head  letter. 

The  new  face  is  cast  on  angle  body  in 
eight  sizes  ranging  from  18  on  24  to  72 
point.  Specimen  folders  may  be  obtained 

jCydm  Cursive 

from  any  of  the  company’s  branches  or 
direct  from  the  Type  Merchandising  De¬ 
partment,  American  Type  Founders,  Eliza¬ 
beth,  N.  J. 
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Increased  Linotype  Production 

•k  Clean  casting  and  increased  production 
from  Linotypes  is  announced  as  being  made 


possible  with  the  Sofnas  Automatic  Mouth¬ 
piece  Wiper,  placed  on  the  market  by  C.  & 
J.  Printing  Service,  Inc.,  manufacturers 
at  2101  East  Washington  Street,  Indianap¬ 
olis,  Ind. 


of  shavings  reduced  and  back  mold  de¬ 
posits  eliminated. 

The  Wiper  fits  all  models  30-em  Lino¬ 
types.  There  is  said  to  be  no  interference 
with  the  installation  or  operation  of  the 
Sofnas  Wiper. 

It  is  announced  as  being  of  sturdy  con¬ 
struction  ;  guaranteed  mechanically  per¬ 
fect  ;  and  can  be  installed  in  15  minutes 
with  no  holes  to  drill  or  tap. 

»  « 

Craftsmen  Date  Set 

★  With  receipt  of  President  Frank  Mc¬ 
Caffrey’s  letter  giving  the  approval  of  the 
International  to  August  10  to  14  inclusive 
as  the  dates  for  the  next  convention  of  the 
Craftsmen,  Baltimore  has  the  “go  ahead” 
signal. 


The  company  points  out  that  “even  with 
a  good  mold  and  pot  lockup,  back  squirts 
sometimes  occur  when  changing  over  from 
a  long  measure  mold  to  a  shorter  one  or 
from  a  small  bodied  slug  to  a  display  slug, 
or  vice  versa.  Accumulation  of  hard  metal 
deposits  on  the  backs  of  the  molds  is  also 
a  condition  which  consumes  time  that  can 
be  turned  into  productive  channels.” 

The  Sofnas  Automatic  Mouthpiece  Wiper 
has  been  designed  to  remove  automatically, 
after  each  casting,  the  metal  which  clings 
to  the  face  of  the  pot  mouthpiece.  The 
mouthpiece  then  being  clean,  no  metal  can 
be  deposited  to  the  back  of  the  mold  and 
compressed  onto  it  at  the  next  casting.  A 
uniform,  more  perfect  lockup  is  thus  main¬ 
tained  at  all  times,  with  the  result  that  back 
squirts  are  prevented,  slugs  improved,  size 


Baltimore,  however,  was  already  travel¬ 
ing  under  a  full  head  of  steam  .  .  .  commit¬ 
tees  appointed  by  Baltimore’s  president, 
Albert  Wroten,  were  already  at  work. 
Notable  among  these  activities  are  those 
headed  by  Allan  Robinson  of  the  Ottmar 
Mergenthaler  School  of  Printing  who  is  in 
charge  of  the  educational  program.  Robin¬ 
son,  in  his  usual  enthusiastic  manner  has 
begun  to  line  up  the  clinics  which  are  ex¬ 
pected  to  be  the  best  ever  held  at  any 
Craftsmen  Convention. 

The  coming  Convention,  in  vacation-time 
and  in  vacation-land,  suggests  the  advisa¬ 
bility  of  beginning  now  to  plan  to  attend. 
A  huge  registration  is  expected,  for  Balti¬ 
more  is  close  to  most  of  the  Clubs  in  the 
International. 


Business  Card  Stock 

Use  WIQGINS  Business  Card  Stock  on  all  your 
orders.  Finest  grade  of  Crane’s  rag  content  bris- 
tols.  Micrometrically  cut  and  scored  for  loose 
or  book  form.  Sold  in  lots  of  100  and  higher  in 
all  standard  business  card  sizes,  in  rarious  grades. 
Save  time  and  waste. 

Keep  samples  and  prices  always  on  hand  for 
quick  estimates.  We,  or  any  of  these  paper  mer¬ 
chants.  are  waiting  for  your  inquiry. 


THE  JOHN  B.  WIQQIN8  COMPANY 
1161  Fullerton  Ave.,  Chicago 

New  York  City:  Richard  C.  Pittsburgh:  Chatfleld  &  Woods 
Loesch  Co.  Co. 

Detroit:  Seaman-Patrick  Pa-  Grand  Rapids:  Carpenter  Pa¬ 
per  Co.  per  Co. 


8t.  Louis:  Tobey  Pine  Papers, 
Inc. 

Cincinnati:  The  Chatfleld  Pa¬ 
per  Co. 

Houston:  L.  S.  Bosworth  Co., 
Inc. 
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New  Rotary  Perforator 

★  A  new  bench  model  perforator  which, 
within  its  capacity,  does  everything  large 
perforators  can  do,  is  being  announced  by 
Nygren-Dahly  Company,  218-230  N.  Jeffer¬ 
son  St.,  Chicago. 

To  be  known  as  the  N-D  Bench  Model 
Oblong-Hole  Perforator,  the  new  model 


m  the  large  N-D  models,  and  also  the  same 
cutting  heads  and  die  heads,  which  are  in¬ 
terchangeable  with  the  larger  machines. 
Work  table  is  of  strong  plywood,  rigidly 
braced,  and  fitted  with  gauges.  Receiving 
rack  is  also  of  plywood. 

According  to  the  manufacturer,  this  new 
N-D  Bench  Model  Rotary  Perforator  was 
developed  to  provide  a  thoroughly  qualified 
unit  priced  to  meet  the  requirements  of  the 
small  shop  which  cannot  afford  a  large 
perforator.  At  the  same  time,  it  is  said  this 
new  model  affords  a  low  priced  auxiliary 
perforator  for  use  in  the  bigger  plants  on 
those  numerous  occasions  when  the  large 
perforator  is  tied  up  on  long  runs.  Litera¬ 
ture  is  available  to  readers  of  GAM  upon 
request  to  the  manufacturer. 


comes  mounted  on  a  handy  steel  cabinet, 
with  a  rich-looking  crackle  finish  and  with 
the  table  edge  striped  in  red.  The  perforat¬ 
ing  unit  can  be  had  without  the  cabinet  if 
desired. 

The  machine  handles  a  full  19-inch  sheet, 
and  is  equipped  with  regulation  gauges 
same  as  are  used  on  the  larger  N-D  Per¬ 
forators.  It  does  crimping,  scoring,  strike- 
in,  oblong  cut  out,  knife  cut  snap-out  and 
slitting.  Strong  and  rugged  in  construc¬ 
tion,  it  uses  the  same  size  shafts  as  used 


'Thin  neu)  job  is  swell.  They  told  me  to 
clean  up  all  the  Pi  I  could  find.” 


Xilte  XiVihf  AT  YOUR  CLUB 

.OT.L  ANTLERS 

,  R  »•.  INDIANAPOLIS 

fr;7Lrp!!i!’ meridian  at  ST.  CLAIR 
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Booklet  Showing  Radiants 

★  The  Ludlow  Typograph  Company  has 
issued  an  attractive  twelve-page  booklet, 
printed  in  five  colors  and  showing  members 
of  its  new  Radiant  family  of  typefaces  in 
use  in  advertisements  and  commercial  print¬ 


ing.  Colorful  examples  are  shown,  offering 
many  new  ideas  in  layout  and  in  the  use 
of  typefaces,  and  demonstrating  the  attrac¬ 
tiveness  and  practicability  of  this  new 
typeface  family. 

On  four  pages  of  the  booklet  are  shown 
separately  all  sizes  of  the  four  members  of 
the  Radiant  family — Radiant  Medium,  Ra¬ 
diant  Bold,  Radiant  Bold  Extra  Condensed, 
and  Radiant  Heavy,  each  of  which  is  footed 
with  regular  and  alternative  round  caps. 

Copies  of  the  twelve-page  Radiant  book¬ 
let  may  be  obtained  on  request  from  the 
Ludlow  Typograph  Company,  2032  Cly- 
bourn  Avenue.  Chicago. 


Requests  Back  Numbers 

★  Request  for  back  files  of  any  and  all 
periodicals  on  the  graphic  arts  was  made 
recently  by  Byron  G.  Culver,  head  of  the 
Department  of  Publishing  and  Printing, 
Rochester  Athenaeum  and  Mechanics  Insti¬ 
tute,  Rochester,  N.  Y. 

The  school  is  keeping  a  subject  index  to 
periodical  literature  on  printing,  Culver  ex¬ 
plained,  and  needs  the  older  files  to  permit 
historical  research  and  surveys.  The  sub¬ 
scription  list  for  current  magazines  is  prac¬ 
tically  complete,  but  there  are  few  back 
files  to  form  the  basis  of  a  really  worthwhile 
collection. 

“Any  of  you  printers  who  have  always 
known  the  research  value  of  your  old  maga¬ 
zines,  and  have  saved  them,  but  just  don’t 
have  room  for  them  any  more,  if  you  care 
to  deposit  them  in  the  school,  we’ll  be  de¬ 
lighted,’’  Culver  writes. 

Any  printers  who  have  magazines  to  send 
are  asked  to  write  to  Culver  at  the  Roches¬ 
ter  Athenaeum  and  Mechanics  Institute. 

»  « 

Addresses  Young  Lithographers 

★  Management  is  rapidly  attaining  a  pro¬ 
fessional  status  and  wmII  some  day  be  com¬ 
parable  with  the  position  enjoyed  by  other 
professions,  according  to  Harold  B.  Bergen 
of  McKinsey  &  Company,  Management 
Consultants,  who  addressed  the  Young 
Lithographers’  Association,  New  York 
City,  on  November  13.  Mr.  Bergen  pointed 
out  that  the  management  movement  has, 
by  necessity,  made  the  greatest  progress  in 
mass  production  industries. 

“But  here  and  there,”  he  added,  “small 
family  owned  and  managed  companies  have 
become  acutely  aware  of  the  possibilities 
of  decreasing  costs,  improving  quality  and 
service,  increasing  sales,  and  increasing  net 
profits  by  applying  modern  management 
methods.  Good  management  is  not  the 
property  of  large-scale  mass  production  in¬ 
dustries — it  can  be  applied  with  success  to 
medium-sized  and  small  job-order  shops.” 


IN  ROLL8-UNIFORM-ECONOMICAL 


Chesterfield  MAKEREADY  TISSUE 

.001  Thickness  for  I’rinters — 3000  lineal  feet  per  roll 
15  inch . $  6.00  20  inch . $  8.00 

0015  Thickness  for  Lithogrs. — 2000  lineal  feet  per  roll 

19  %  inch . $  7.00  44  inch . $16.00 

25%  Inch .  9.50  48  inch .  17.50 

38  %  inch .  13.00  54  %  inch .  20.00 


THE  JOHNSTON  PAPER  COMPANY.  2060  READING  ROAD.  CINCINNATI,  OHIO 
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Clarify  Patent  Situation 

★  All  existing  differences  regarding  patents 
covering  the  use  of  heat-set  inks  have  been 
settled,  it  was  announced  recently  by  the 
International  Printing  Ink  Division  of  In¬ 
terchemical  Corporation  and  by  the  Fred’k 
H.  Levey  Company. 

These  inks,  which  are  sold  by  the  Levey 
Company  under  the  name  “Flashdri”  and 
by  I  PI  as  “Vaporin,”  have  gained  wide 
use  particularly  in  the  field  of  high  speed 
magazine  printing.  Both  companies  are 
now  fully  licensed  to  manufacture  and  sell 
the  inks. 

The  officials  of  the  two  companies  stated 
they  felt  this  method  of  printing  had  addi¬ 
tional  gp-eat  potentialities  and  had  concluded 
that  an  arrangement  whereby  both  com¬ 
panies  would  be  in  a  position  to  supply  the 
inks  without  patent  complications  would 
encourage  their  further  use  and  be  in  the 
best  interests  of  the  graphic  arts  generally. 

»  « 

Carnegie  Lectures 

★  “New  Problems  Facing  the  Graphic  Arts 
Industries”  is  the  general  theme  for  the 
13th  annual  series  of  lectures  on  the  Graphic 
Arts  to  be  given  before  the  students  and 
faculty  of  the  department  of  Printing,  Car¬ 
negie  Institute  of  Technology.  The  course 
of  lectures  was  arranged  by  the  National 
Graphic  Arts  Education  Association  in  co¬ 
operation  with  Professor  Glen  L^.  Cleeton. 
the  head  of  the  Carnegie  Department  of 
Printing. 

The  topics  and  speakers  scheduled  for  the 
future  are:  “Research  in  Multi-Color  Pro¬ 
duction  for  Letterpress,  Offset  and  Gra¬ 
vure,”  Dr.  Adrian  Leroy,  director  of  re¬ 
search,  American  Type  Founders,  Eliza¬ 
beth,  N.  J. ;  “Industrial  Relations,”  Gerald 
Walsh,  executive  secretary.  National  Print¬ 
ers  Association,  Washington,  D,  C. ;  “Meet¬ 
ing  New  Demands  with  New  Processes,” 


Walter  S.  Marx,  Jr.,  Printing  Arts  Re¬ 
search  Laboratory,  Hall  Printing  Com¬ 
pany,  Chicago,  Illinois ;  and  “New  Devel¬ 
opments  in  Ink  Research,”  Dr.  William  F. 
Talbot,  Research  Department,  General 
Printing  Ink  Corporation,  New  York 
N.  Y. 

During  the  month  of  April,  1941,  a  spe¬ 
cial  feature  in  conection  with  the  lecture 
series  will  be  the  celebration  of  the  28th 
anniversary  of  the  Carnegie  founding  of 
the  Department  of  Printing,  with  Harry  L. 
Gage,  vice-president,  Mergenthaler  Lino¬ 
type  Company  and  first  head  of  the  depart¬ 
ment  of  Printing  at  Carnegie,  as  the  gen¬ 
eral  chairman.  The  program  for  the  occa¬ 
sion  provides  for  the  annual  meeting  of  the 
alumni  of  the  Printing  Department  and  the 
spring  meeting  of  the  Advisory  Council  on 
Graphic  Arts  Education. 

»  « 


ITHE  PIDDLE  PREjy 

PRinTING  •  PflDOinO  -PIDDLINO-  PFFT! 


**Print  it  in  cursive  type?  Sir!  I'll  have 
you  knour  I'm  a  lady!" 


Write  for  our 
folder 

TYPE  METAL 
HELPS 


(as  fine  a  type  metal  as  is  made) ' 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street,  Chicago,  Illinois 
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New  Sheel-Fed  Offset 

★  The  ATF-VVebendorfer  Little  Chief  20, 
a  new  14x20  sheet-fed  offset  press,  is  this 
month  (December)  officially  added  to 
American  Type  Founders'  growing  line  of 
offset  equipment.  While  the  press  has  been 
previously  shown  and  has  been  on  test  in 
a  number  of  well-known  lithographic  .estab¬ 
lishments,  it  is  now  in  full  production  and 
is  available  for  inspection  at  most  of  ATF’s 
branch  offices. 

The  press  presents  a  highly  economical 
unit  for  quality  color  or  black-and-white 
work,  particularly  for  short  runs.  It  offers 
a  maximum  printing  area  of  13j4xl9  inches 
and  will  handle  anything  from  onion  skin 
to  4-ply  stock.  In  production,  it  will  de¬ 
liver  at  speeds  up  to  5,000  impressions  an 
hour.  Economy  of  floor  space  (it  requires 
but  41x57 inches  of  space  for  actual  in¬ 
stallation)  is  one  of  its  attractive  features. 
The  company  states  that  the  press  is  a 
full-fledged  offset  press  in  every  sense  of 
the  word  and  may  be  depended  upon  to  give 
results  equivalent  to  the  larger  units  in  the 
ATF-Webendorfer  line. 


SAID  VOU  WANTFDTO  seE" 
C^UOiMS  / 


Letterhead 

Design 

and 

Manufacture 

by  Frederick  Scheff 

• 

is  an  invaluable  hook 
for  those  engaged  in 
letterhead  work. 

• 

Contains  125  designs, 
each  different,  and  each 
representing  a  different 
business,  industry  or 
profession. 

Price  $10.00  a  copy 

Please  send  money 
with  order 

T1ieGn|^cAi1sFiib.Co 

608  South  Dearborn  Street 
Chicago 
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Calendar  Pad  Plates 

♦  The  Franklin  Company,  specializing  in 
ready  to  print  calendar  pad  plates  for  over 
75  years,  has  recently  issued  its  37th 
catalog. 

This  new  catalog  is  a  bigger  and  better 
showing  of  over  318  calendar  designs.  Many 
of  them  are  new  and  modern  in  character; 


ail  are  easy  to  read  and  authentic.  Further¬ 
more,  all  of  the  sizes  are  plainly  given  in 
the  catalog  and  it  is  no  longer  necessary 
for  the  customer  to  measure  them  with  a 
ruler.  Duplicate  plate  prices  are  also  given. 


This  year  the  company  has  added  a  line 
of  ready  to  print  blotters  in  combination 
with  calendars.  All  are  beautifully  designed 
around  the  sign,  flower  and  stone  of  the 
month.  There  is  also  a  supplement  for  the 
calendar  pad  manufacturers  only. 

Readers  may  obtain  a  copy  of  this  new 
catalog  by  writing  department  “M,”  The 
Franklin  Company,  822  West  Van  Buren 
Street,  Chicago. 

»  « 

Booklet  on  Printing  Types 

★  “The  Origin  and  Development  of  Print¬ 
ing  Types,”  a  talk  given  some  time  ago  by 
Sol  Hess,  well-known  art  director  for  the 
Lanston  Monotype  Machine  Company, 
Twenty-fourth  at  Locust,  Philadelphia,  has 
been  made  available  for  readers  in  a  handy 
pocket-size  booklet. 

The  sixteen  pages  covering  the  talk 
gives  interesting  information  on  the  history 
and  development  of  alphabets,  typefaces 
and  type  designs  and  some  helpful  observa¬ 
tions  on  the  use  of  typefaces.  The  front 
cover  carries  an  intriguing  design. 

»  « 

Ink  Estimating  Charts 

★  The  Sigmund  Ullman  Company,  Division 
of  General  Printing  Ink  Corporation,  has 
had  so  many  requests  for  ink  estimating 
charts  that  it  has  prepared  one  for  general 
release  in  conjunction  with  figures  supplied 
by  the  New  York  Employing  Printers  As¬ 
sociation. 

Interested  readers  may  receive  one  by 
writing  the  Sigmund  Ullman  Company.  Di¬ 
vision  of  General  Printing  Ink  Corporation, 
Park  Avenue  and  146th  Street,  New  York 
City. 


No.  2072A 


PATRIOTIC  EMBLEMS 

Fill  your  customers'  requests  for  patriotic 
emblems  on  their  printing!  These  two  fine 
designs,  each  in  one  and  two  colors,  are 
attractive  and  inexpensive. 

HANDY  BOX  No.  171  AT  $1.35 

Contains  1  of  each  design  for  one  color  and 
1  set  of  each  for  two  colors 


GOD  BLESS 

T* 

No.  2172A 


At  Your  Nearest  Baltotype  Dealer  or  Write  Direct 


BALTIMORE  TYPE  15-17  S.  Frederick  St.,  Baltimore,  Md. 
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New  Elrod  Accessory  Case 
★  The  new  accessory  case  recently  devel¬ 
oped  by  the  Ludlow  Typograph  Company 
for  the  Elrod  lead,  slug,  rule  and  base 


caster,  is  announced  as  a  great  convenience 
for  the  Elrod  operator,  with  its  provision 
of  orderly  recessed  spaces  fitting  the  tools 
and  parts  supplied  and  used  with  the  ma¬ 
chine. 

This  wooden  case  is  built  sturdily,  with 
hinged  cover ;  and  is  permanently  attached 
by  brackets  just  back  of  the  delivery  table 
of  the  machine,  where  it  is  out  of  the  way 
and  easily  acce.-sible  to  the  operator. 

The  accessory  box  is  offered  as  auxiliary 
equipment  for  new  Model  E  and  Model  F 
Elrod  machines,  and  also  for  attachment 
without  difficulty  to  any  Elrod  machine 
in  use.  Full  information  may  be  obtained 
from  the  Ludlow  Typograph  Company, 
2032  Clybourn  Avenue,  Chicago,  Ill. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


Clearing  the  decks  for 
a  busy  1941  ! 

MIEHLE  UNITS,  Nos.  4,  3,  4/0 
and  5/0. 

MODEL  A  KELLY,  $985. 

6  LINOTYPES  &  INTERTYPES, 
from  $635  to  $2150. 

5  PAPER  CUTTERS,  from  26 1/2" 
Challenge  to  40"  Seybolds. 

ROUSE  BAND  SAW,  rebuilt. 

MONOTYPE  STRIP  CASTER, 
completely  equipped,  $385. 

TYPE  &  PRESS  of  ILLINOIS 

A  Reliable  Source  of  Supply 

220  South  Jefferson,  CHICAGO 


Xmas  Clearance 


GLUE 

POTS 


Heavy  cast  iron 
pots  with  remov¬ 
able  cast  iron 
porcelain  lined  glue  container.  Only  a 
limited  number  in  each  size  available 
at  these  special  prices. 

Quantity  Size  Price 

15  1  Pint  $1.39 

154  2  Pint  1.65 

12  3  Pint  1.99 

30  4  Pint  2.35 

3  5  Pint  3.40 

Shipped  poit  paid  if  cash 
accompanies  order 

ECONOMY  PRINTERS'  PRODUCTS  CO. 
609  S.  La  Salle  St.,  Chicago 
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Offer  Finishing  Service 

★  The  Southwestern  Steel  Rule  &  Die 
Company  recently  merged  with  the  Ameri¬ 
can  Beauty  Cover  Co.,  2000-2008  Field 
Street,  Dallas,  Texas.  All  machinery  and 
equipment  has  been  moved  into  the  Cover 
Company’s  plant.  Edward  R.  Burden, 
manager  of  the  Southwestern  Company, 
remains  with  the  merged  companies. 

The  combined  organization  does  mount¬ 
ing  and  finishing  for  the  trade;  makes  the 
“Mastercraft”  steel  rule  cutting  dies;  sup¬ 
plies  easels;  manufactures  loose  leaf  and 
bound  book  covers,  school  annual  covers, 
pass  books,  check  covers,  etc. ;  and  does 
sewing,  binding,  Wire-O  binding,  emboss¬ 
ing  and  gold-stamping. 

»  « 

Well-Known  Men  Pass  On 

★  Two  men,  each  very  well  known  in 
graphic  arts  circles  in  and  around  Chicago, 
passed  on  recently. 

Herman  Stolp,  of  the  Stolp-Gore  Com¬ 
pany,  manufacturers  and  dealers  in  binding 
equipment,  was  known  not  only  in  bindery 
circles,  but  by  many  others  in  the  graphic 
arts. 

James  T.  Sherman,  or  “Jim”  as  he  was 
affectionately  known  by  hundreds,  had  been 
in  the  business  of  selling  printing  equip¬ 
ment  for  many  years. 

Both  men  were  members  of  Printers’ 
Supplymen’s  Guild  of  Chicago  and  of  the 
Chicago  Craftsmen  Club. 

»  <f 

To  Protect  Halftones 

★  The  Pinetree  Press,  137  East  25th  Street, 
New  York  City,  calls  attention  to  “Tran- 
seal,”  a  pregummed  acetate  sheet,  coated 
with  a  non-moistening  adhesive  which  has 
remarkable  tack  on  metal. 

Mr.  Pissotti,  the  owner  of  the  company, 
which,  incidentally  is  the  sole  distributor 
of  the  product  in  the  United  States,  states 
that  Transeal  is  a  unique  and  simple  device 
for  protecting  the  surfaces  of  engravings. 


In  an  interview,  he  stated:  “To  use,  simply 
cut  off  a  piece  large  enough  to  cover  the 
halftone  area.  Remove  the  glassine  pro¬ 
tecting  sheet,  and  lay  the  adhesive  side  of 
the  film  to  the  metal  surface.  With  very 
little  rubbing  with  the  palm  of  your  hand, 
the  halftone  surface  is  protected.  The  best 
part  of  this  method  is  that  you  can  take 
your  engraving  out  of  stock,  lock  it  up  in 
the  chase,  and  leave  the  film  on  until  you 
are  ready  to  ink  up  the  plate,  then  remove 
the  film.  It  may  be  replaced  when  the  cut 
has  done  its  printing  job  and  is  cleaned  up 
ready  to  be  stored  away.  That  is  my  idea 
of  a  splendid  protection  for  expensive  en¬ 
gravings.  It  is  economical,  easy  to  use,  no 
lost  time  and  offers  permanent  protection.” 

»  « 

The  Growth  of  Color 

★  According  to  figures  gathered  by  the 
Color  Research  Department  of  the  Eagle 
Printing  Ink  Co.,  Division  General  Print¬ 
ing  Ink  Corporation,  100  Sixth  Avenue, 
New  York,  N.  Y.,  about  50%  more  colored 
ink  is  being  bought  today  than  in  1935. 
While  improved  business  conditions  have 
accounted  for  some  of  this  increase,  a  grow¬ 
ing  demand  for  color  has  boosted  it  still 
higher. 

In  newspaper  inks  the  volume  increase 
in  color  from  1935  to  1940  has  been  45%. 

In  job  inks,  the  increase  for  the  same  five 
year  period  has  been  49.50%. 

In  1935  job  inks  in  color  represented  58% 
of  total  volume  in  one  printing  ink  com¬ 
pany,  as  against  a  42%  volume  for  black. 
In  1940  color  has  mounted  to  62%  of  vol¬ 
ume,  as  against  39%  for  black. 

This  means  that  color  is  not  only  bene¬ 
fiting  from  a  nation  wide  improvement  in 
business,  but  the  demand  for  it  continues 
to  rise  over  and  above  the  normal  figures 
of  five  years  ago.  Color  is  a  real  trend, 
apparently  doing  a  real  job  in  advertising 
and  merchandising.  The  ink  barometer 
would  more  or  less  confirm  this. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3102 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Sccthnal  SnMfti 

For  manufacturers,  supply  dealers,  paper  mer¬ 
chants,  trade  compositors,  engravers,  electro¬ 
typers  and  others,  whose  business  is  confined 
to  local  territories. 

•  You  can  cover  your  local  market  100%  with  sec¬ 
tional  inserts  in  THE  GRAPHIC  ARTS  MONTHLY. 
You  print  your  advertising  either  on  two  or  four 
pages  and  send  the  insert  to  us.  We  bind  these  in 
every  copy  going  to  the  city  or  state,  or  combina¬ 
tion  of  cities  or  states,  which  you  select. 

•  Our  price  for  inserting,  mailing  and  delivering  these 
inserts,  which  are  really  your  5x7  direct  nicul  pieces, 
is  on  the  per  thousand  basis  and  is  moderate. 

•  No  matter  where  you  are  located  you  can  have  your 
advertising  cover  your  trading  area  regularly  at  a 
reasonable  cost. 

•  This  service  has  been  in  operation  for  a  year  and 
is  getting  results  for  many  local  advertisers. 


Write  for  rate  card  and  complete  information 


THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  St.,  Chicago,  III. 
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Attractive  Window  Display 

★  Cans  of  printing  ink  are  common  enough 
around  a  pressroom,  but  it’s  news  when 
they  turn  up  in  a  department  store  window. 
That’s  what  happened  in  Milwaukee  when 
Reels,  Inc.,  recently  decided  to  use  a  win¬ 
dow  display  which  featured  a  sleek  looking 
model  along  with  a  cauldron  presumably 
filled  with  a  purple  dye  and  some  IPI  ink 
cans,  tubes,  and  Color  Guides. 

The  thought  back  of  the  display  was  to 
illustrate  a  fashion  scheme  in  harmonizing 
purples. 

»  « 

Predetermining  Cost 

★  The  most  difficult  problem  in  the  print¬ 
ing  industry  is  the  matter  of  predetermin¬ 
ing  the  cost  of  producing  specifications  for 
printing,  particularly  for  original  work 
with  only  the  customer’s  explanation  of  the 
kind  of  a  job  he  desires  to  guide  the  esti¬ 
mator. 

As  we  have  previously  pointed  out,  the 
hazard,  responsibility,  and  cost  of  produc¬ 
tion  increase  in  proportion  as  the  quality 
is  improved.  No  two  jobs  are  exactly  alike 
so  it  is  impossible  to  have  an  exact  experi¬ 
ence  which  can  be  entirely  relied  upon  as 
a  measurement  of  the  exact  cost  of  the  job 
to  be  produced.  Therefore,  only  average 
experiences  can  be  utilized  to  check  against 
estimated  analysis  of  the  operations  re¬ 
quired  and  materials  necessary  in  the  pro¬ 
duction  of  a  particular  specification  for 
printing. 

Such  hazards  as  spoilage,  human  effort, 
errors,  and  alterations  due  to  mistakes  can¬ 
not  be  predetermined.  Also  no  two  print¬ 
ers  who  consider  the  same  specifications  can 
have  the  same  grade  and  quality  in  mind, 
and  quality  is  one  of  the  major  factors 
affecting  production  costs. 

Obviously,  predetermining  production 
costs  on  a  specification  for  printing  is  a 
grave  responsibility,  and  the  estimator  can¬ 
not  have  too  much  data  that  is  reliable 
data  to  assist  him,  and  with  every  available 
aid,  it  is  probable  that  an  exact  estimate  of 
cost  cannot  be  computed. 

Usually  the  lawyer  buys  every  book  he 
can  afford,  as  does  the  physician,  and  the 
printer  should  be  no  exemption,  and  should 
secure  every  possible  source  of  information 
which  will  enable  him  to  correctly  diagnose 
every  specification  as  to  quality  and  work¬ 
manship,  and  diagram  as  to  arrangement, 
and  to  analyze  as  to  probable  cost,  to  the 


end  that  better  service  at  the  lowest  pos¬ 
sible  cost  can  be  given  to  the  buyer,  and 
finally  should  be  able  to  say  to  the  buyer 
that  the  job  will  be  billed  upon  the  basis 
of  predetermined  cost  or  actual  cost,  which¬ 
ever  is  the  lower. 

Oliver  Wroughton 
»  « 

A.I.G.A.  Exhibitors 

★  Winter  exhibitions  scheduled  by  the 
American  Institute  of  Graphic  Arts  in- 
elude  a  book  jacket  show,  the  second  spon¬ 
sored  by  the  Institute,  an  exhibition  of  the 
work  of  the  Pynson  Printers,  the  Annual 
Fifty  Books  of  the  year.  Propaganda  Print¬ 
ing,  and  the  National  Exhibition  of  Com¬ 
mercial  Printing. 

“Book  Jackets  of  1940’’  will  go  on  view 
January  7th  in  the  Gallery  at  Institute 
headquarters,  115  East  40th  Street,  New 
York,  and  will  continue  through  the  18th. 
The  jacket  desigrns  included  in  the  exhibit 
will  be  selected  by  a  jury  composed  of 
Norman  Bel-Geddes,  industrial  designer, 
Eugene  Reynal,  Reynal  &  Hitchcock,  Rob¬ 
ert  F.  Evans,  Carrick  &  Evans,  Franklin 
Spier,  Spier  &  Sussman,  and  Nicholas 
Wreden,  Scribner  Bookstore. 

The  Work  of  Pynson  Printers  will  be  a 
retrospective  show,  covering  chonologically 
the  accomplishments  of  the  well  known 
typographer  Elmer  Adler,  director  of  the 
Pynson  Printers,  who  recently  assumed  the 
post  of  research  associate  of  the  Princeton 
University  Library  and  consultant  to  the 
University  Press.  The  exhibit  will  open  at 
the  Gallery,  115  East  40th  Street,  January 
21st,  ending  February  1st. 

The  Fifty  Books  of  the  year,  the  Insti¬ 
tute’s  nineteenth  annual  presentation  of  the 
fifty  volumes  honored  by  its  jury  as  out¬ 
standing  examples  of  contemporary  took 
design,  will  open  on  February  4th  at  the 
New  York  Public  Library.  It  will  be  fol¬ 
lowed  by  a  very  timely  exhibit  devoted  to 
The  Graphic  Arts:  A  Vital  Factor  in  Na¬ 
tional  Defense. 

The  Institute  sends  most  of  its  exhibits 
on  tour  after  the  New  York  showing,  as  a 
means  of  bringing  the  best  work  in  the 
field  of  graphic  arts  to  the  attention  of 
craftsmen  and  interesed  laymen  in  all  sec¬ 
tions  of  the  country,  and  the  requests  for 
the  exhibits  received  from  museums,  li¬ 
braries  and  clubs,  throughout  the  country 
far  exceed  the  open  dates  on  the  schedules. 


96 


The  Graphic  Arts  Monthly — December,  1940 


ClaMd^ied  Adue^diUnCf, 

2>aie  GofUf^  i6>  J24tk  the  M(uM,  Pnecedmc^  !)d4ue 

The  rate  for  advertising  under  this  heading  is  SI  .25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  Inings  copy  of  MAIL  MAGAZINE 
(Stevens  Point,  VVMs.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


IF  CUSTOMERS  DEPEND  ON  YOU 

For 

PHRASES 
That  SELL 


R.  GOTTLIEB  -  Boa  5034,  Lot  Angcict,  Cal. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Send  for  free  book¬ 
let  outlining  home  study  course  and  re¬ 
quirements.  PAGE-DAVIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Avenue, 
Dept.  222B.  Chicago. 

AIR  CONDITIONING 

HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  Illinois 


ANNOUNCEMENTS 

Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 

Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


STAPLE  SIZES 

without 

mechanical 

change 

LEO  LENGTHS 


ACME  No.  1  SADDLEBACK 
HAND  POWER  STAPLER 

Make  all  the  profits  on 
your  bindery  work.  Feist 
— accurate,  12“  reach 
permits  ^1  types  of 
work.  Instant  change 
horn  flat  to  saddleback 
work.  Foot  power  mod¬ 
els  also.  You  can  order 
thru  your  dealer. 

In  daily  use  by  thousands  of 
Printers  and  PwbUshers. 


.^CME  STAPLE  CO  j 


ALUMINUM  BINDING  SCREWS 


Griffin,  Campbell,  Hayes,  W  alsh,  Inc. 


- DISTRIBUTORS  OF - 

B  ALUMINUM 

INDING  SCREWS 

Product  of  ALUMINUM  CO.  of  AMERICA 
Strong,  Light,  Non-Rusting,  Attractive 


50  East  21st  8t. 
N.  Y.  City 


538  South  Clark  St. 
CHICAGO 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 

BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner.  Featherweights  and  Vellum 
Business  Cards  .it  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 
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^K^COIDRPLATESI 

y 


BINDERS  CEMENT 


RUBBER  PLATES 


Type  high,  hard  red  rub¬ 
ber.  Easy  to  hand  engrave 
or  saw.  Plain  plates  up  to 
36x60"  are  2c  a  sq.  in. 
plus  40c.  Stock  sizes  are  $2.50  a  sq. 
ft.  (12x18",  18x24").  We  do  rubber 
engraving  at  reasonable  prices. 
AMERICAN  WOOD  TYPE  MFG.  CO. 

618  S.  Dearborn.  Chgo.  270  Lafayette,  N.  Y.  C. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3" — 

Coast  to  Coast  Daily  Mail  Order  .Service 

ARTISTIC  PHOTO  ENGRAVING  CO. 

40  West  22nd  St.  New  York,  N.  Y. 


DRAWING  Ci  CUT 

STAMP  BRINGS  DETAILS  * 

mODERN  STUDIOS 

W  Box'r^c  Evawtvim.iwD 


LETTERING  *  ILLUSTRATION 


There's  a  Market 
•n  your  community  for  our  StoctT 
Posters  14x22  we  manufacture  them 
in  fact  nothing  but  I  We  supply  then  in 
striking  colors  out  of  stock  bi  return' 
no  waiting.  We  have  them  for  Dance, 
4tS  July, Theatre.Football,  basketball,  etc 


BOV/ER  SHOW  PRINT.:;?,,  F,0WLER  IND 


Hove  You  Tried  AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin.  Campbell,  Hayes,  Walsh,  Inc. 

50  East  21st  St.  536  South  Clark  8L 

New  York  City  Chicago 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 

Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  W'ire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  \V.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


WE  MAKE  paper  punching  equip,  for  all 
standard  machines,  also  hand-punches  for 
mechanical  binding.  Bargains  in  rebuilt  per¬ 
forators  and  paging  machines. 

P.  A.  JUUL  CO.,  KAXKAKEK.  ILL. 


BOOKS 


BOOKS  of  all  publishers  on  advertising, 
art,  color,  photography,  engraving,  print¬ 
ing,  offset,  silk  screen,  journalism,  sales, 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Ave..  Indianapolis.  Indiana. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information,  Bunn  Company.  7605 
V’iiicennes  Avenue,  Chicago. 


BUSINESS  CARDS 


ma 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants, 
any  locality.  Strictly  confidential — LIQUI¬ 
DATIONS  OUR  SPECIALTY,  ANY- 
WHERE 

PRINTCKAFT  REPRESENTATIVES 
1440  Broadway  New  York,  N.  Y- 
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FOR 

SALE 


LATE 

MODELS 


“22  Years  of  Practical  Experience’*'' 


LI  NOTYPES- INTERTYPES 

NO  BETTER  VALUES  ANYWHERE 

Experience,  Specialization  and  Volume  Gives  You  the  Best 
AT  MOST  REASONABLE  PRICES  —  GUARANTEED  PERFECT  —  EASY  TERMS 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-0242 


BUSINESS  OPPORTUNITIES  |  CALENDARS 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  Xo  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia.  Pennsylvania. 

FOR  SALE — Printing  plant  and  Office 
Supply  business,  established  20  years ; 
Gross  over  $16,000  year;  city  of  20,000 
within  30  miles  of  army  training  camp ;  ex¬ 
cellent  opportunity  to  expand.  Address 
Printer,  Laurel,  Miss. 


JOB  PRINTING  PLANT  FOR  SALE 
EST.  GOING  JOB  PRTG.  PLANT  and 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS  com¬ 
plete  with  exception  of  printing.  Sample 
set  $2.00.  Henry  Tirrill  &  Company,  1708 
Delmar  Blvd.,  St.  Louis,  Mo. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co..  3696  E,  Forest  Av.,  Detroit,  Mich. 


office  supplies.  Cash  or  terms.  Hutter 
Bros..  Stevens  Pomt,  Wis. _ 

INTEREST  in  long  established,  well 
equipped  job  plant.  How  much  cash  have 
you?  Campbell,  407  5th  Av.,  Des  Moines. 


BUSINESS  AND  SOCIAL 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mid. by  PCLL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


THERMOGRAPHY 


100  WEDDING  INVITATIONS  “Linweave" 
$3.00.  Finest  quality  raised  printing.  Per¬ 
manent  Finish.  Same  day  mail  service. 
1000  business  cards  $2.25.  Business  sam¬ 
ple  booklet  FREE. 

Process  Printing  Co. 
27  W.  24th  St.,  N.Y.C. 


EVERLAST 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  filied  immediately. 


CALENDARS 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


1941  CALENDAR  PADS,  sizes  from  IJ^xl 
to  22x10^2.  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue: 
fish  pads.  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
61  West  61st  Street,  Chicago 
53  B  Park  Place,  New  York 
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Over  13,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non>parallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq. )  Boston,  Mass.  U.S.A. 


CALENDAR  PADS  1  CARBON  PAPER 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFC.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 

CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City.  Iowa. 

CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 

CAMS  REMILLED 

Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Dealers  in  printing  machinery. 
EVER  READY  MACHINISTS,  INC. 
137  W.19th  St.  WAtkins  9-7142  New  York 

CARBON  PAPER 

CARBON  INTERLEAVED  FORMS— 
Two  color  lithographed  letterheads  &  direct 
by  mail  pieces.  Also  quantity  runs  of 
Checks,  Bills  of  Lading,  Coupons,  wrappers 
&  package  inserts.  Write  to 

R.  A.  TAYLOR  &  CO.  , 

1317  Ethan  Avenue  Cincinnati,  Ohio 

For  Carbon  Paper  write— 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 


A  Practical  Touch  System  for 
Operating  the  Linotype 

by  E.  B.  Harding 
Send  check  for  $2.27  to 

GRAPHIC  ARTS  MONTHLY 


WHAT? 


You  have  a  Car¬ 
bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  ALL  TYPM 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon.  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEY  IMPERIAL  MFQ.  CO. 
Factory:  401-7  Mulberry  St.,  Newark,  N.  J. 
Branch:  19  South  Wells  St.,  Chicago,  III. 


CARD  CASES 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 

CEMENT-PRESS  &  FOLDER  TAPE 

OVERLAPPING  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  large  tube.  May 
Chemical  Works,  902  Larrabee  St.,  Chicago. 

CHALK  OVERLAY  PROCESS 
LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  qualjty.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 

CHRISTMAS  CARDS 

CHRISTMAS  CARDS  CLOSEOUTS 
Christmas  Card  assortment  of  20  beauti¬ 
fully  hand  colored  cards  in  4  colors.  Costs 
you  1 5c  per  box.  —  Can  retail  for  50c — 
and  other  assortments.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York  City. 


100 


The  Graphic  Arts  Monthly — December,  1940 


Use  SMITH’S 

"sotvor 

type  and  CUT  WASH 

INSTANTLY  REMOVES  HARD  INK 

and  verdigris  from  type,  halftones,  fountains, 
rollers,  patent  bloeks  or  any  surface  where  ink 
accumulates  and  oxidizes. 

CARRIED  IN  STOCK  BY 

American  Type  Founders  Sales  Corporation 

and  Reputable  Supply.  Ink  and  Paper  Houses  Only 

Sine'-'  n.TlIon  $1  75 

Ca-t'  'i-ots 

;  1 Q  .1 ' . )  (fi<  S 1  •  j  J 

Pr  in.  .Lot  e  1 

( ')/  'fi)  5i.^D 

F  H  A  NO  '  S  X  SMITH 
COMPANY 

Canarsic,  Biooklyn.  N.Y. 

CHRISTMAS  CARDS 

CORDS  AND  TASSELS 

ONE  Gauge  Line  incl.  50  for  $1  and  25 
for  $1.  New  and  latest  designs.  As  low  as 
25c  per  box.  Write  for  catalogue  today. 
A.  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. 


SKETCH  of  customer’s  home  from  Photo; 
Printed  on  Stationery,  Bookplates,  Christ¬ 
mas  Cards.  Samples :  1  free,  set  6c. 
Brown’s,  1435  Rugby  Rd.,  Schenectady, N.Y. 


COMMENCEMENT  INVITATIONS 


1941  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discount — also  Personal 
Cards — Diplomas — ^Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-9,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMENCEMENT  INVITATIONS. 

Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co..  926  Oak  St..  Kansas  City,  Mo. 


COMMENCEMENT  NAME  CARDS 


SPECIAL  PANELLED  cards  for  grad¬ 
uate  use.  Dozens  of  styles  and  finishes. 
$2.00  per  M  blank  stock,  any  size.  Also 
completed  work  in  raised  lettering  or  en¬ 
graving.  All  No.  1  Sulphite  stocks.  Finest 
hot  panelling  work.  Fast  service.  Why 
pay  50%  more  to  paper  houses?  SMITH¬ 
CRAFT.  Manufacturing  Stationers,  Co¬ 
lumbus  Jet.,  Iowa. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


LITTLE  BLACK 
&  WHITE  CUTS 

(inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  B*W  (B) 
CUTS.  232  N.  High 
St.,  Coiumbus,  Ohio. 


CD  EC _ ®  copy  of  the  new  TASOPE’ 

MAGAZINE,  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora,  Mo., 
is  the  photo-engraving,  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  pictures. 
No  obligation — postcard  brings  your  copy. 

TASOPE’  Dept.  521  AURORA,  MO. 


CUTS%5"J^g 

LOW  POSTPAID 

COmPlETE  PRT  ROD  CUT  SERVICE 

Etchings  <100 
OR  Halftones  — 

■  » rrrrTWTTvjTy::! vn ■  ’’oinoi 

NATIONWIDE  ENGRAVERS 

TYLER^TEXAS 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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Buy  your  ZINC  CUTS  *  direct 
from  N • E • A  and  Save  Money! 


Etchings  *  Halftones  8  rf:  95!f. 


Write  for  Illustrated  Price  List 

N  E  A  ENGRAVING  SERVICE 

P.  O.  Box  163  •  Indianapolis,  Indiana 


SIGNATURE  TCC  FROM  YOUR 

Wood  Cuts  /ja  DAY^ SERVICE 

I'ac-Similie  Engr.,  179  W.  Wash.,  Chicago 


POULTRY  and  chick  cuts  for  hatchery  ad¬ 
vertising.  Chas.  L.  Stiles,  64  Hanford  St., 
Columbus,  Ohio. 


CUTS  (BRASS) 


^  ^  ijOO^’  delay, StNO  T>liS  AD  TODAY  '  . 

%ttA«  <UU,H.  %; 

OO  • 


SEND  TOP  FREE  circular  ON 
complete  prices  and  samples 

P  o  BOH  95  I  OGDEN.UTAU  .ohno^.kin-. 

WE  PAY  POSTAGE  BOTH  WAVS 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet 

Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 


CUTS  (TYPE  CAST) 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles.  Oil  Products,  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundry,  Vermontville,  Mich. 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 


CUTTING  STICKS 


CUTTING  STICKS 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette,  N.  Y.  C.  618  8.  Dearborn,  Chgo. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  In  these  pages. 


Jer  end  Brush  FREE  with  your  first  order 
S  S  Artist  Rabbar  Camaat.  Nationaly 
used,  3  grades:  Light,  Medium,  Heevy.  $2.75. 
per  geL  postpaid.  For  Friskats  uso  S  S  Spa- 
cUd  FHsfcat  CaaMat,  $3.50  par  gaL 


RUBBER  CEMENT  <!0 

^  ^  MJ8  No  Halsted  St  .  CHICAGO.  I  LL. 
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DIES  (STEEL  RULE),  DIE  CUTTING 

STEEL  RULE- CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service. 
i>  Steel  Rule  Die 

ilJSl  Mfg.  Co. 

114  West  27th  St.  New  York  City 


_ EASELS _ 

DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 

CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
515  State  St.,  Rochester,  N.  Y. 


EMBOSSING  COMPOUNDS 

BURBANK'S  EMBOSSING  COMPOSI¬ 
TION.  Used  for  50  years  by  printers  to 
make  perfect  counter  dies  for  embossing. 
200,000  impressions  with  one  counter.  Buy 
it  from  your^  jobber,  please.  85c  per  can. 
$1.00  on  Pacific  Coast  and  Canada.  Manu¬ 
factured  by  Burbank  Embossing  Company, 
Rochester,  N.  H. 


ENVELOPE  PRINTING  PRESS(Auto) 

LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY¬ 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 

MUST  SELL  AT  ONCE 

W.  S.  Warnock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  1042,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

FOR  SALE — Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 

Router 

Simplest  in  operation — quick  to  lock  up-^ 
precision  equal  to  big  machines.  $28.50.  Pi¬ 
oneer  Mfg.  Co.,  1232  Jackson  St.,Toledo,  O. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


FOR  SALE 


4 — 2/0  Miehles,  equipped  with 
Dexter  suction  pile  feeders, 
ext.  dels,  and  a.c.  motors. 
Latest  type  in  perfect  con¬ 
dition. 


1 — Miller  Major  Simplex. 

I — 5/0  Two-color  Miehle,  Dex¬ 
ter  suction  pile  feed.,  C.E.D. 

1 — 5/0  Two-color  Miehle,  with 
Cross  cont.  feeder,  C.E.D. 
i  1 — 5/0  Two-color  Miehle,  with 

ext.  delivery. 

1 — 5/0  Miehle  Perfecting  Press. 

1 — 2/0  Miehle  Perfecting  Press. 

1 — Monotype  Thompson  Cast- 
1  ing  Machine,  complete  with 

2  molds  and  73  fonts  of  mats 
casting  from  6  to  48  points. 

1 — Model  K  Cleveland  Folding 
Machine. 

1 —  Model  0  Cleveland  Folding 

I  Machine. 

I  2 — 1/0  Two-color  Miehles, 

equipped  with  Cross  contln- 
1  uous  feeders  and  extension 

I  pile  deliveries. 

2 —  Miehle  Verticals. 

1— No.  2  Kelly. 

6 — Model  8  Linotypes. 

17 — Full  size  Linotype  Maga¬ 
zines. 

1 — No.  1  Miehle,  with  ext.  del. 
4 — 2/0  Miehles,  hand  fed. 

1 — 44"  Dexter  auto,  clamp 
cutter. 

1 — 48"  Seybold  auto,  clamp 
cutter. 

All  of  Above  Equipment  Will  Be  Sold 
for  Cath  as  and  Where  It  at  Bargain 
Prieet 

THE  VANCE  R.  HOOD  CO. 
225  Varick  St.,  N.Y.C.  Walker  5-5083 
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83  4n  Gal- Cabinet  $27.50  j  tfCJ  CO  You  Save 
-Y13  100  Galleys.  27.00  ,r|n  cn 

4^"^  100  Locks  .  10.50J  Value$65.00  >^0,50 

All  sizes  available  at  great  savings.  Cabinet— all 
steel,  electric  welded  turned  steel  runners;  beautiful 
olive-green  enamel,  large  numerals.  Rustproof  gal¬ 
leys,  uniform  and  level.  Write  for  list. 

TOMPKINS  PRINTING  EQUIPMENT  CO. 

705  South  Dearborn  Street  Chicago,  Illinois 


You  Save 


_ EQUIPMENT  FOR  SALE _ 

REBUILT  MACHINERY  —  41x52  Pre¬ 
mier  cylinder  with  extension ;  25x38  Whit¬ 
lock  cylinder  ;  22x34  Miehle  cylinder  auto¬ 
matic  unit;  Style  B  Kelly  with  extension; 
Miehle  Vertical;  12x18  Kluge  Craftsmen; 
10x14  Heidelberg;  11x17  Miller  Master- 
speed;  12j4xl8^  Thomson  patent  emboss¬ 
ing  press,  35x50  Miehle  cylinder  die  cut¬ 
ting  press;  8x12,  10x15,  12x18,  14^4x22 
Chandler  &  Price  presses;  10x15,  14x22 
Universals;  Model  C  Intertype  with  Mono¬ 
melt  ;  complete  Ludlow  equipment ;  hand 
lever  and  power  paper  cutters;  13x20. 
19x25,  25x38  folders;  Xo  2  Boston  stitcher, 
X’ational  stitcher;  Wright  three  head 
paper  drill,  fully  automatic,  with  32  drills ; 
saw  trimmers;  board  shear;  Wesel  router; 
single  head  paper  drill ;  type ;  supplies  and 
accessories.  PRINTERS  SUPPLY  CO., 
Inc.,  100  West  21st  St.,  New  York  City, 


32"  C.  &  P.  PAPER  CUTTER.  32"  Dia¬ 
mond  Power  and  38"  Acme  Power  Paper 
Cutters,  13x18  C.  &  P.  Craftsman,  8x12 
and  10x15  C.  &  P.  New  Series  and  14x22 
John  Thomson,  Laclede,  Wesel  and  Hoe 
Pedestal  Saws.  Potter  Proof  Press  and  other 
general  printing  equipment  reasonably 
priced.  John  Griffiths  Co.,  Inc.,  145  Nassau 
St..  New  York  City. 


ENTIRELY  rebuilt  Miller  Feeder  for 
10x15  Press,  can  be  seen  running.  $300 
cash  attached  to  your  press.  Within  100 
miles  of  Phila.  $200  cash  if  you  attach  it 
yourself.  F.O.B.  our  floor.  BIEBLE, 
LTD..  16  N.  6th  St..  Phila.,  Pa. 


TRUCKS 

for  Pressroom  and  the 
Bindery  SAVE  Space, 
Time  and  Labor. 

Send  for  Circular 
C.  F.  ANDERSON  &  CO. 

F aiding  Machines-  Bundling  Presses 
3229  Calumet  Ave.,  Chicago,  Ill. 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co..  1232  Jackson  St.,  Toledo,  Ohio. 


MONOTYPE  DISPLAY  Caster  with  va¬ 
ried  assortment  of  30  fonts  of  mats  .  .  .  $795 
LINOTYPE  MATS— 6  to  14  pt.  includ¬ 
ing  Garamond,  Gothic,  Karnak,  DeVinne 
and  Antique,  at  2c.  4c  and  6c  per  mat  in 
full  fonts.  Cleveland  Shopping  News,  5309 
Hamilton  Ave.,  Cleveland,  Ohio. 


1  rhompson  Type  Caster 
1  I’niversal  Type  Caster 
1  Mono,  ('omposition  Caster 
1  Mono.  Display  Caster 
1  5-Section  Gang  Stitcher 
Mono.  Molds,  ^lats  and  Keyboards 
Comp.  Display,  Giant,  Mats 
Bert  Frank,  1119  South  St.  Louis  Ave. 

Chicago,  Illinois 


CLAYBOURN  P  recision  Proof  Presses. 
Portland  Punches  and  Perforators, 

Miller  Saw  and  Router. 

14x22  Laureate  Press. 

Power  Paper  Cutters. 

JAMES  H.  GENTRY  &  CO. 

1132  Race  St.  Philadelphia,  Pa. 


FOR  SALE 

2  Miehle  Horizontal  Presses 
Straightline  Delivery 
56"  Miehle  Automatic 
Miller  Major  and  Simplex 
No.  2  Kelly  Press 
44''  -  50"  Seybold  Cutters 
Linotypes:  Models  5-8-14 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 
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MO  WORRIES  FOR  YOU 

When  You  Buy 

HOOD-FALCO  REBUILT 
PRODUCTION  MAGHDIES 

I  Our  firm  is  one  of  the  oldest  and  largest  dealing  exclusively  in  high  grade,  used  and 
rebuilt  machinery  for  printers  and  folding  box  manufacturers. 

Many  bargains  for  immediate  delivery. 

Select  from  This  Partial  List  of  Offerings 


'  CYLINDER  PRESSES: 

1 —  6/0  Two-color  Miehle,  51x70"  bed,  with 
Feeder  and  Pile  Delivery  if  desired. 

2 —  5/0  Two-color  Miehles,  46x65"  bed,  Dexter 
Suction  Pile  Feeders,  Extension  Deliveries. 

1 — 1/0  Two-color  Miehle,  43x56"  bed,  with 
Automatic  Feeder  and  Extension  Delivery  if 
desired. 

1 — Miller  Major  Automatic,  27x40"  bed. 

1 — 5/0  Miehle  46x65"  bed,  with  Dexter  Pile 
Feeder,  Extension  Delivery,  optional. 

I — 5/0  Special  Miehle,  46x68"  bed  with  Exten¬ 
sion  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Extension  De¬ 
livery. 

2 —  2/0  Miehles,  43x56"  bed,  Dexter  Pile  Feed¬ 
ers.  Extension  Deliveries  if  desired. 

2 — No.  1  Miehles,  39x53"  bed.  One  of  these 
machines  particularly  adaptable  for  7  or  8 
column  newspaper  work. 

1 —  No.  3  Miehle,  33x46"  bed. 

2 —  No.  4-4R  Miehles,  29x41"  bed.  One  with 
Dexter  feeder,  and  ext.  del. 

1 —  No.  3V2-2R  Miehle,  25x38"  sheet.  Good 
for  2  page  newspaper. 

2 —  Pony  Miehles,  26x34"  bed. 


SPECIALS 

No.  4-4R  Miehle  Automatic  Unit,  sheet 
25x38".  Late  serial  number.  Like  new. 
1 — No.  1  Kelly,  Automatic,  22x28,  late 
model.  1 — Miller  Simplex,  20x26",  Auto¬ 
matic. 


HIGH  SPEED  AUTOMATICS: 

1 —  Miller  Major,  27x40". 

2 —  Miller  Simplex  Automatic  Units,  20x26". 

1—  No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kellys,  17x22". 

2 — Miehle  Verticals. 

OPEN  JOBBERS: 

1 — 10x15  C  &  P  New  Series,  fully  equipped. 

1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and  large 
publications. 

TYPESETTING  MACHINES: 

4 — Model  "B"  Intertypes. 

1 — No.  3  C.S.M.  Intertype. 

1 — Model  8  Linotype. 


Term  purchase  plan  available  to  acceptable  credit 
Any  further  particulars  furnished  on  request. 
Write,  wire  or  phone 

HOOD-FALCO  CORPORATION 


New  York  Office 
225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office 

343  SOUTH  DEARBORN  STREET 
Tel.  Harrison  5643 


COMPLETE  PLANTS  BOUGHT  AND  SOLD 


DESIRABLE 

1 — Miehle  Vertical 
1 — Miller  Simplex 
3 — Model  B  Kelly  Presses 


EQUIPMENT 

■1 — 10  X  15  C  &  P  Presses 
with  Friel  Imprinting 
Attachments 
2 — 4-Head  Boston  Wire 
Stitchers  No.  16  No.  17 
8 — Portland  Punch.  Mchns. 
1 — 4/4  Miehle  Unit 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

2 — 14  %  X  22  Heavy  Duty 
C  &  P  Auto.  Units. 

1 — No.  2  Kelly 
10 — No.  2-3-4-5-7  Boston 
Stitchers 

1 — 10  X  15  C  &  P  Rice  Unit 
1 — 12  X  18  Kluge  Unit 


9— S  X  12 — -10  X  15 — 12  X 
18  C  &  P  Presses 
Hand  Lever  and  Power 
Paper  Cutters 


Large  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  yari-  j 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly,  , 
b08  S.  Dearborn  St.,  Chicago. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


SPECIAL  BUILT  Press,  in  fine  condi¬ 
tion,  can  use  one  or  two  rolls  36"  wide  with 
22"  cutoff.  Combination  colors  3  top  1 
bottom.  Accurate  register  and  cutoff.  Reel 
delivery  12,000  per  hour  per  roll.  Price 
$3850.00  Cash.  Tom  Donahue,  200  Davis 
St.,  San  Francisco,  Calif. 


CHANDLER  &  PRICE  Craftsman  12"x 
18"  with  Miller  Feeder,  Horton  Pulley — 
Also  10"xl5"  New  Series  with  Klymax 
Feeder — also  open  presses  New  Series  in¬ 
cluding  14l4"x22".  Fully  guaranteed.  Box 
1076,  GAM,  608  S.  Dearborn  St.,  Chicago. 


Miller  Simplex  and  Major 
Kellys  No.  2-1 -B 
Miehle  No.  4  Units 
Miehle  No.  41  and  46  two  colors 
Miehle  2 — 0  Units  Ser.  17000 
and  up 

Seybold  and  Oswego  Cutter  44- 
50-68 

Harris  Offset,  various  sizes 
Linotypes  and  Intertypes 

• 

Hamilton  R.  Marsh  Co. 

1 1  th  &  Race  Sts.,  Philadelphia 


EQUIPMENT  FOR  SALE 


LUDLOW  MATS— 11x17  Autopress  28" 
Monitor  Heavy  Duty  Power  Perforator 
9x14  Rotoprint  Offset,  Whirler,  Vacuum 
frame.  Want  Ludlow  mats.  W.  Browning, 
418  Lafayette  St.,  Salem,  Mass. 


1  MIEHLE  CYLINDER  PRESS  38x50; 
1  Dexter  Folder  Automatic  35x48;  2  Mono¬ 
type  Keyboards  and  Casters.  Fine  condi¬ 
tion,  private  owner.  Will  sacrifice.  Write 
Box  1081,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago,  Ill. 


COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals,  John 
Thomson  presses,  _  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE.  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  r.nd  Units. 
C  &  ,P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  0. 


STOKES  PROCESS  Embossing  Machine 
$25.00.  Buckeye  Printing  Co.,  Cleveland. 


Miehle  Vertical  Press 
No.  2  Kelly  Automatic 
No.  7  Boston  Stitcher 
Model  E  Cleveland  Folder 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 
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COWAN"  (Ball-Bearing)  PERFORATORS 

Perfect  perforation  without  dragging, 
^  sticking,  or  tearing.  All  Cowan  per- 

forators  have  New  Departure  Ball  Bear- 
^  ings  which  operate  without  lubrication 
Ofl  adjustment.  Specially  adapted  for 

^  /  snap-out  forms.  Stock  wheels  2,  3,  4, 

'^O  ^  6,  8,  12  slots  to  inch.  Specials  to  order. 


“AMERU^ 


Radius-Slip-Proof 
Gauge  Pins 


"COWAN" 

Perforating 

Gripper  . . . 

For  Job  Presses 

Only  12  Point'  Space  Required! 

Print  and  Perforate  at  same  time.  No  plungers  to 
deposit  ink  on  tympan.  Will  not  sever  draw  sheet. 
Will  not  cut  rollers.  No  additional  make-ready. 
(;r«M)ved  Impression  Bar  is  locked  in  form.  Perfect 
ngister.  No  dust  to  fill  draw  sheet.  No  stopping  to 
change  packing. 


One  Doz. 


Pat.  2035164 


Please  state  type  of  press  to  be  fitted 
when  making  inquiry 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hoiiywood,  Calif. 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New’  York  City 

THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  guar.  Pinnow  &  Craig 
Ptg.  Mcby.  Co.,  298  Broadway,  New  York. 

Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 

FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  Ill. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies,  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 

RULING  PLANT — 1  Hickok  38"  Dual  L. 
Striker  on  both  machines  with  feeder.  1 
Hickok  38"  Striker  with  feeder.  1  Rosback 
Punching  Machine  with  20  R.  Hole  dies, 
9  slot  hole  dies  perforating  and  Round  Cor¬ 
ner  attachment.  Standard  Ruling  Co.,  441 
Pearl  St.,  New  York  City. 

M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 

B.  VERNER  &  CO.,  298  Broadway 

_ New  York  City _ 

LINOTYPE  —  Intertype,  used  motors, 
molds.  Monomelts,  Margach  Feeders,  2 
used  Reid  Magazine  Racks,  2  Miller  Saws, 
42  em  Intertype  elec,  pot;  gas  and  electric 
pots.  William  Reid  Co.,  2271  Clybourn, 
Chicago. 


Say  you  sav/  it  in 
GRAPHIC  ARTS  MONTHLY 


DEC  GET  YOUR 
K  t  L  COPY  NOW 


This  interesting  booklet  shows 
how  automatic  slug  sawing  with 
MOTIIl  SAW  can  speed  up  and 
simplify  odd-measure  .iobs,  effect¬ 
ing  worth-while  savings. 

Ask  for  your  copy  today 

MOHR  LINO-SAW  CO. 

124  No.  Union  Ave.,  Chicago 
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EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


SEYBOLD  CUTTERS  44";  38";  AUTO. 

Miehle  Vertical 
Intertype  Model  C. 

12x18  C.  &  P.  Rice  Auto.  Unit 
Miehle  Horizontal,  Straightline  Delivery 
Miehle  22x34  Auto.  Unit 
Kelly  Style  B  Spl. :  Style  A 
Miehle  Pony.  Late  Serial 

ABC  MACHINERY  WORKS 
566  West  Randolph  St.  Chicago,  III. 


LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bargains.  Terms.  State 
requirements,  full  details  by  return  mail. 
Intergraph.  127  W.  24th  St.,  New  York. 

Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  "See  Ryan  before 
buyin’.’’  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 

SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  "Really  Rebuilt" — 
LOW  Prices  -Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept  E,  Kalamazoo,  Mich. 


TWO — 2  color  Kidder  ll"xl5"  Roll  Feed 
Bed  and  Platen  Presses,  with  slitting  and 
cut-off  attachments.  Complete,  good  con¬ 
dition.  Box  1085,  GAM,  608  S.  Dearborn, 
Chicago,  Ill. _ 

USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trades.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

'  LUDLOW  AND  ELROD  for  sale  account 
quitting  business.  Bought  from  Ludlow 
Company  less  than  three  years  ago.  All 
modern.  Sacrifice  for  quick  sale.  Jas.  Lan- 
caster,  1203  Gale  Lane,  Nashville,  Tenn. 

FOR  SALE  —  Plymouth  knife  grinder — 
Mfg.  by  the  Fate  Roote  Heath  Co.  78  in. 
— Like  new — Not  used — $100.00  cash.  Box 
1083,  GAM,  608  S.  Dearborn  St.,  Chicago. 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St  Chicago 

Telephone  Monroe  1814 


1—^"  20th  Century  Cutter. 

I — Cross  Feeder  for  5/0  Miehle. 

Single  and  Two-color  45x65  MIEHLE  and 
Single-color  41x54  Potter  OFFSET 
PRESSES.  Feeders  and  Ext.  Deliveries. 
Model  B  CLEVELAND  FOLDER. 

I  Miehle  Vertical. 

INDUSTRIAL  EQUIPMENT  CO.,  INC. 
71  West  23rd  St.  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 


NEW  AND  USED  Hand  &  Pow.  presses, 
cutters.  Pony  fonts.  Pk.  Ave.,  Stymie,  Sans 
Serif,  Script,  Bang  Gothic,  etc.  Ink  &  cuts 
15c.  Send  stamp  for  big  bargain  list. 
Bradshaw,  3214-A  Huron,  Chicago. 


PREMIER  GI  Cylinder  Press,  33x45.  Per¬ 
fect  condition.  Motor  and  controls  in¬ 
cluded.  Salley  &  Collins,  Inc.,  305  E.  45th 
Street,  New  York,  N.  Y. 


ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 
For  all  kinds  of  Printing 
Presses  and  Folding  Machines 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  St.  Cleveland,  Ohio 
Write  for  full  and  Interesting  particulars 

ROSBACK  Round  Hole  Rotary  Perforator 
with  five  heads.  Portland  Multiple  Foot 
punch  two  slot  three  round  heads  $60.00. 
Used  Blatchford,  Warnock  hooks.  Graphic 
Arts  Equip.  Co.,  608  S.  Dearborn,  Chgo. 


Revised  Edition 

Tips  on  Presswork 

Price  $1.50 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  Dearborn  St.  Chicago,  III. 


5/0  MIEHLE,  Cross  Feeder  Unit  S  7  L— 
Harris  Offset — Miehles  all  sixes — two 
colors— converted  C  &  C — Kidder,  pla¬ 
tens  and  rotary — Magazine  and  news¬ 
paper  presses.  Repairs,  Moving  and 
Erecting. 

MASON-MOORE-TRACY 
28  E.  4th  St.  New  York  City 

Phone  Spring  7-1740 
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flexible  and  permanent 

COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


SPECIAL  BUILT,  also  repairing  and 
overhauling  all  types  of  machines.  Rollers 
reconditioned  at  minimum  cost.  Clybourn 
Machinists,  302  N.  Loomis,  Chicago. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910,  535  S.  Franklin 

St.,  Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co..  239  Centre  St., 
New  York,  X.  Y. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  Ihoroimtily  pmclieal  inexpensive  device 
that  Kreally  faeililales  Katheriii!;  (collating 
or  asseinhliiiK)  sheets  of  paper  into  sets, 
tjniekly  adjusted  for  every  size  sheet  up  to 
12"  \  IS".  Saves  time,  space  and  energy. 
T'sers  are  gathering  6000  sheets  per  hour. 
Folder  on  request. 

JOHN  M.  LOW  &  CO. 

223  W.  Madison  St.  Chicago,  III. 


BINGO 

jzoca 
nricr.i 
nc  -in® 

gr.TCT 

BINGO 


Add  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 
1123  Broadway  New  York 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gauge  Pins 

Reg.  U,  S.  Pat.  Office 


$1.80  dox. — 50c  set  of  3 

DOUBLE  GRIP  GAUGE 


Vise  Grip — $1.75  set  of  3 

SVe  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 

rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GREETING  CARDS 


YEAR  ’round  money-makers  I  Sell  big  line 
Everyday  Greeting  Cards.  $1.  Stationery. 
Get  samples.  New  England  Art  Publishers, 
Dept.  617,  North  Abington,  Mass. 


AMERICA’S  foremost  year-round  assort¬ 
ment  2  sample  cards,  literature,  10c.  Evers, 
5156  Simonson,  Elmhurst.  N.  Y. 


r 


GRINDING  SERVICE 


paper  knives  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

John  Swanson  &  Co. 

711  S.  Dearborn  St.,  Chicago 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


MR.  PRINTER  .  .  . 

Iti'init  with  order  and  we  will  send  you  a 
tiial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine  rtrt 

Black — 5  lbs.  for. . 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflln  St.  Chicago,  III. 


LETTERHEAD  DESIGNERS 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BIXDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 

DEALERS  WANTED— 5  rolls  1"  Ptg. 
Tape  and  Tape  Machine  $6.95  less  discount 
of  $4.00,  net  to  Dealer,  $2.95.  Richards  & 
Co.,  Fort  Scott,  Kansas. 

HELP  WANTED 

PROMpTION  EXPERT  wanted  for  na¬ 
tional  distribution  through  Jobbers,  Deal¬ 
ers,  sensational  Printers’  Ink.  Grease  sol¬ 
vent  Hand  Cleanser.  Box  356A,  Boone,  la. 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning.” 
Great  Time  Saver.  Send  $1.75  for  1  lb.  and 
sprayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G.” 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 


FRASER 


LABEL  COMPANY 
732  S.  Federal,  Chgo. 


Serving  the  Trade  for  over  50  Years 


PRINTED 

EMBOSSED 


LABELS 


ENGRAVED 

METAL 


SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


PRINTERS  AND  BROKERS  WANTED 
TO  HANDLE  REVERSE  SHIPPING 
LABELS.  LOWEST  PRICES.  CATA¬ 
LOG.  PRINTRITE,  BILTMORE,  N.  C. 


SEND3(STAM^ 
SAMPLES  OF 


LETTERHEAD  [0T5 

,  LE  DARE  •  PLYMOUTH  BLOC  •  CHKACO 


LETTERHEAD  LAYOUTS 

FORTY  (40)  modern  type-designed  letter¬ 
heads,  $2.00.  Layouts  easily  copied.  See 
page  65,  July  Inland  Printer.  WEEKS, 
14  Railroad  Ave.,  Patchogue,  N.  Y. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conductc'd  scliool 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
(’alifornia.  Washington,  Florida,  every¬ 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 
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5  Wheel — $7.00 

6  Wheel— $8.25 


SPECUl  SALE  PBICES 

Buy  several  at  these  low  prices! 
Specify  forward,  backward  or  skip  wheel 
machines.  Order  from: 


NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Beekman  St.,  New  York  City 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PIN  NOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad* 
way.  New  York  City. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St.  New  York  City 


A  We  repair,  rent,  buy,  sell,  trade. 
m  NUMBERING  MACHINE  SERVICE  CO. 
T  610  South  Dearborn  St.,  Chicago,  III. 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  job. 
(Tet  an  estimate  from  our  complete  Offset 
Department,  and  meet  competition.  Let  us 
«luote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


OLD  FASHIONED  TYPE 


OLD-FASHlON  TYPOGRAPHY- 
200  faces.  Repro.pfs.  Bklet.  250 
“Modern  Usesof  AntlqueTypes” 
We  want  to  buy  more  old  fonts. 
F.N.  Phillips.  306  E.  46,  N.Y.  City 


PAPER  BARGAINS  FOR  PRINTERS 


1,000  Gold  border  die  cut  cards,  6x8....$  1.00 
1,000  Litho.  Blotters,  40  des.  3.00 

1,000  Kraft  Envelopes,  654x954" .  3.00 

1,000  Colorful  Announcement  Cards....  2.50 

1,000  Calendar  Backs,  5x10" .  3.00 

10,000  Round  Cor.  Cards,  size  63 .  6.00 

Save  40%  or  more  on  many  Paper  Needs  1 
Large  Bulletin  Freel  Liberal  Samples,  25c. 
FAXTUS,  440  N.  Wells  Street,  Chicago. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stock  in  U.  S.  Moore 
Laboratories,  4835  Woodward  Av.,  Detroit. 


PHOTOENGRAVING 


IHALFTOMES  £  ZIMCS 

A  SOME  FOR.  AS  L.OW  AS 

I  Atlas  encraver.s 

P.O.BOX  502A  •  CHICAGO.  ILL.. 

wn.i'TE  uS  POO.  oetaiuS 


EXTRA  PROFITS  FOR  PRINTERS 

Wholesale  Prices 

steady  repeat  orders  by  selling  Sales 
Books,  Autographic  Register  Forms,  Ro¬ 
tary  Printed  Manifold  Books,  One-time 
Carbon  Forms,  Envelopes,  etc.  See  larger 
advertisement  on  Page  82,  this  magazine. 

Consumers  P.&P.Co.,Newport,Ky. 

(Across  the  river  from  Cincinnati) 
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SAVE  MON 


PRESSROOM  EQUIPMENT 


ELECTRIC  MOTORS 


Electric  motors  for  every 
printing  press  requirement — 
adjustable,  variable  and  con¬ 
stant  speed  types,  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un¬ 
til  you  get  our  price. 


30% 

TO 

70% 

LESS 


THE  MOTOR  REPAIR  A  MFQ.  CO. 

1548  Hamilton  Ave.  Cleveland,  Ohio 


PLATEMAKING  EQUIPMENT 


WHIRLERS,  Vacuum  frames,  Layout  Ta¬ 
bles,  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago.  Ill. 


FREE  Stereotype  Caster,  Details  Stamp. 
GREEN,  543A  Broadway,  Lawrence,  Mass. 


POSITIONS  WANTED 


COMPOSING  ROOM  Working  Foreman 
wants  job  with  some  reliable  firm.  Reliable 
all-round  man,  20  years  experience.  Expert 
Kluge  operator  also.  College  educated. 
Box  1086,  GAM,  608  S.  Dearborn,  Chgo. 


2/3  APPRENTICE — Opportunity  for  fu¬ 
ture — Write  or  call,  Chas.  Gilman,  Jr., 
4932  W.  Cornelia  Ave.,  Chicago,  III. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


PRESS  AND  FOLDER  TAPE 


RED  LINE  PRESS  TAPE 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette,  N.  Y.  C.  618  S.  Dearborn,  Chgo. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


RESTAURANT  AND  CAFE  CHECKS 


RESTAURANT  CHECKS  •  ROLL  TICKETS 
Special  Prices  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


ROLLERS 


rollers  TOUGH  AND  CHIPLESS 
all  new  COMPOSITION 

Sets  (3)  8x12 . $2.50 

3— 10x15  ....  $4.50  3—12x18  .  $6.00 
Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATES 


Rubber  Printing  Plates 
and  Design  Rollers 

Accurate,  long-wearing.  Made  with  sol- 
vent-resistant  SUPARA  rubber.  Molded 
or  hand-cut  for  oil,  aniline,  water-color 
inks — web,  rotary  and  flat  bed  presses. 
Also  tint  blocks  and  engravers  rubber. 
Fast,  reliable  service. 


THEO.  MOSS  COMPANY,  Inc. 

33  Flatbush  Avenue  Brooklyn,  N. 


PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 

1 A  A  duplicate  $e 

I  V  U  8ALE8BOOK8 

Imprinted  with  your  name  on  every  sheet. 

14  Day  Delivery  8ervice.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  COLUMBU8,  OHIO 
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RUBBER  PLATE  EQUIPMENT 


H.H.H.  electric  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


RUBBER  STAMPS 


air  cushion,  Knob  Handle.  Index 
Label  1  line,  3  in.  or  less  25c,  2  lines  45c, 
3  lines  65c  ea.  Add.  line  10c.  Special  dis¬ 
counts  to  jobbers.  Blythe  Rubter  Stamp 
Co.,  Indianapolis,  Ind. 


SALES  BOOKS 


SALES  BDflial 


(Serve  your  customers;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


SALESMEN  WANTED 


SIDELINE  SALESMEN  Wanted— Who 
call  on  job  pressrooms,  to  handle  the  best 
press  gripper  at  one-half  price.  Liberal 
commission.  Address  Star  Printers  Supply, 
2544  Harriet  Ave.,  Minneapolis,  Minn. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


in  Siyte  and  Comfort 

That’s  the  thought  that  la  ahrajs  uppe^ 
moat  in  the  minds  of  those  nvho  attend 
you  at  Hotel  Fontenelle.  In  keeping  with 
this  policy,  the  management  is  constantly 
adding  new  features  for  your  comfort 
and  convenience.  The  Amber  Room  Cof¬ 
fee  Shop,  the  King  Cole  Room,  and  the 
Black  Mirror*  Bombay  Room  invite  yoo. 

BOTH 

lONTlNIllE 


STANDARD  — Guaranteed  A-1  frozen 
to  fit  all  machines,  except  Acme.  (50,000) 

10  boxes,  $2.85 ;  25  boxes,  $6.45  cash  pre¬ 
paid;  DiBari,  304  East  149th  St.,  N.  Y.  C. 
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STAPLES 


FOR  BOSTON  K"  3  bxs.  $1.50;  10  bxs. 
$4.75.  10c  hx.  extra.  Stan.  %"  10  box. 

50M  $2.85.  Special  and  Acme  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


STEEL  RULE  CUTTING  DIES 

WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STRIP  GUMMING 


DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type._  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
ulain  or  mounted.  50  years.  HARTLEY 
(TOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALFISBOOKS 
Stnd  us  youi  UKiuiries  for  Koll- Folded- 
K(  servcd-Tradc-Hoostin^;  Tickets  Coupon 
B  i  ks  and  Saltsbrjoks.  Handsome  Profits. 
KLLIOTT  TICKET  COMPANY 
4  09  I.afayettc  Street.  N.  Y.  C 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4,  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  $2.50 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  FONT,  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  25A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


(ALSO  KNOWN  AS 
ISOltL  KAUFMAN  BOL^ 

1  Ft.  18  Pt.  7A-21a  $3.80 1  30  DAY  Special 
1  Ft.  24  Pt.  6A-16a  $4.10  ]  AT  ONLY  $6.00 
Other  sizes  available.  Send  for  Cai 

HAASE  TYPE  FDRY.,  1147  N.  Halsted  SL,  Chiui*,  llliitis 


TYPE 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


FOR  DISPLAY  TYPE,  metal  type  and 
galley  cabinets,  galleys,  etc.,  write  L. 
Beecher,  1150  Diversey  Pkwy.,  Chicago. 


DEALERS  WANTED  to  handle  today’s 
most  popular  type  face.  Write  Box  1079, 
GAM,  608  S  Dearborn  St.,  Chicago,  Ill. 


_ TYPE  (FOUNDRY) _ 

Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


REAL  FOUNDRY  TYPE— Copperplate 
Gothic,  Chelt.  B.,  Goudy  B.,  Wedding  Text, 
etc.  Also  monotype  in  $1.00  fts.  20%-30% 
Disc.  Q.  C.  Type  Fdy.,  418  Arch  St.,  Phila. 


ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  Philadelphia. 


TYPE  CLEANER 


NEW  TYPE  CLEANER 

Formula  for  Sale.  Cost  approximately  $.30 
per  gallon  to  manufacture.  Cleans  wood, 
metal  or  rubber  instantly  and  quickly  with¬ 
out  injury  to  materials.  Guaranteed  supe¬ 
rior  to  other  cleaners  selling  for  $2.50  per 
gallon  up.  Write  for  particulars.  Address 
P.  O.  Box  788,  Boston,  Mass. 


MOA  sale  — used 
-OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 
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WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WANTED  TO  BUY 


ENVELOPE  MANUFACTURER  wants 
all  the  necessary  machines  to  make  his  set 
up  boxes.  Also  a  Miller  Simplex  or  similar 
fast  Automatics  below  22x34.  No  agents 
wanted.  Box  1084.  GAM.,  608  S.  Dear¬ 
born  St.,  Chicago,  Ill. 


SEE 


The  New  1941 
Model 


WOODSTOCK 

nPEWBITER 


WDDD  RECLET 
4no  FURNITURE! 


Fast  service.  Finest  quality. 

Buy  any  quantity  or  size. 
SPECIAL 

high  (use  under  Ludlow,  etc.) 

6  pt.  Reglet  $3.50  per  100  yd.  bundle 
12  pt  Reglet  4.00  per  100  yd.  bundle 
24  pt.  Reglet  3.25  per  50  yd.  bundle 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

618  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


LITHOGRAPHED  Place  Cards  and  Tal¬ 
lies  for  Bridge,  500,  Euchre.  B.  &  J.  Co., 
901  Brown  St.,  Dayton,  Ohio. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


PRINTERS — Star  Make-Up  Rules,  with 
pica  and  agate  scales  are  more  popular  than 
ever;  25c  or  5  for  $1.  Edw.  Reider,  Pleas¬ 
ant  Hill,  Mo. 


WOOD  TYPE 


WOOD  TYPE 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.  C.  618  S.  Dearborn,  Chgo. 


BUY  WOOD  TYPE  direct  from  mfgrr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co..  2854 — 56  D  St.,  Philadelphia,  Pa. 


A  Plastic  Tube  Binding 


In  8  colors.  Bound 
in  your  own  plant. 

FREE  LICENSE. 

No  special  machin¬ 
ery.  Write  now  for 
details. 

Tauber-Tube 
236  William  St. 
New  York  City 
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TO  DISPLAY  ADVERTISERS 


Acme  Type  Foundry .  78 

American  Evatype  Corporation .  72 

American  Numbering  Machine  Co .  71 

American  Roller  Co .  44 

American  Type  Founders . .—7,  17,  51 

American  Typesetting  Corporation .  34 

American  Wood  Type  Mfg.  Co .  98 

Anderson,  C.  F.,  &  Co . 104 

Armstrong  Machine  Works .  65 

Automatic  Saw  Sharpening  Co .  50 

Baltimore  Type  .  ^2 

Barnes-Crosby  Company  .  86 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  4 

Bingham’s,  Sam’l,  Son  Mfg.  Co . . .  19 

Blatchford,  E.  W.,  Co .  43 

Bolton,  John  W.,  &  Sons.  Inc .  62 

C.  &  J.  Printing  Service,  Inc .  30 

Central  Paper  Co.,  Inc .  40 

Challenge  Machinery  Co.,  The .  21 

Chalmers  Chemical  Co . - . - .  44 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  59 

Coes,  Coring,  Company .  48 

Compo  Rule  Co . ^8 

Consumers  Printing  &  Paper  I  o .  82 

Craftsman  Line-Up  Table  Corp . .  35 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  23 

Devere  Company  .  40 

Driscoll,  Martin,  &  Co .  46 

Economy  Printers  Products  Co .  y3 

Ever  Ready  Label  Corp .  34 

Franklin  Company,  The .  O.I 

Frye  Mfg.  Co .  44 

Gegenheimer,  William  . 66 

Goes  Lithographing  Company  .  80 

Gummed,  The,  Products  Company .  50 

Hamilton  Manufatcuring  Co .  25 

Hammermill  Paper  Co . . 29 

Hammond  Machinery  Builders . 33,  83 

Harris-Seybold-Potter  Company  .  47 

Hood-Falco  Corporation  . 105 

Hood,  Vance  R . 103 

Huber,  J.  M.,  Inc . 2,  3 

Independent  Pencil  Co .  50 

Jacques,  John,  &  Son .  84 

Johnston,  The,  Paper  Company .  89 

Kelly,  E.  J.,  Company .  44 

Kimble  Electric  Company . 5 

Lanston  Monotype  Machine  Co .  15 


. .  78  Lassco  Products,  Inc .  66 

. .  72  Leader  Engraving  Co . 34,  40,  68,  72 

.  71  Linotype  Maintenance  Co .  99 

. .  44  Ludlow  Typograph  Company  . 60,  61 

,  17,  51  Lustro,  The,  Company .  45 

.  34  Mid-States  Gummed  Paper  Co .  66 

. .  98  Milwaukee  Saw  Trimmer  Corp .  56 

. . 104  Monomelt  Company  .  31 

.  65  Montgomery  &  Bacon .  32 

. .  50  Morgan  Expansion  Roller  Truck  Co.. ...107 

.  92  Morgans  &  Wilcox  Mfg.  Co .  68 

.  86  Morrill,  Geo.  H.,  Co .  42 

k  Cover  National  Numbering  Machine  Co . in 

.  4  Nelson,  C.  B.,  &  Co .  73 

.  19  Nolan  Machinery  Corporation .  37 

.  43  Nygren-Dahly  Company  .  55 

.  62  Paper  Manufacturers  Company . Insert 

.  30  Plastic  Binding  Corp .  78 

.  40  Printing  Machinery  Company,  The .  70 

.  21  Rapid  Roller  Co .  39 

.  44  Redington,  F.  B.,  Company .  I7 

e .  13  Riegel  Paper  Corporation .  76 

.  59  Roberts  Numbering  Machine  Co .  63 

.  48  Rosback,  F.  P.,  Company .  67 

.  38  Rouse,  H.  B.,  &  Co .  H 

.  82  Rowe,  James,  Inc .  53 

.  35  Sampson  &  Ollier  Electrotype  Co .  94 

k  Cover  Scott  Linotyping  Co . Insert 

.  23  Seybold  Division .  1 

.  40  Shane-Beever  Co . Insert 

.  46  Signode  Steel  Strapping  Co .  77 

.  y3  Simonds-Worden-White  Company .  .16 

.  ^4  Sleight  Metallic  Ink  Companies,  Inc .  41 

.  63  Stereotype  Equipment  Co .  36 

.  44  Sugar  Beet  Products  Co .  81 

.  Tarrant,  Jack,  School  of  Estimating .  46 

.  80  Thompson  Cabinet  Co . 74,  75 

.  50  Type  &  Press  of  Illinois .  93 

.  25  United  American  Metals  Corp’n .  90 

.  29  United  States  Envelope  Company .  27 

...33,  83  Universal  Mono-Tabular  Corp .  30 

.  47  Vandercook  &  Sons,  Inc .  9 

. 105  Verner,  B.,  &  Company .  43 

. 103  Wells  &  Co . insert 

. 2,  3  Western  Brush  Co.,  Inc .  62 

.  50  Western  States  Envelope  Co. 

.  84  . . Inside  Front  Cover 

.  89  Wetter  Numbering  Machine  Co .  57 

44  Wiggins,  John  B.,  Company .  87 

e  Wild  &  Stevens . Insert 

.  ^  Wood,  Nathan  &  Virkus  Co.,  Inc .  79 

.  15  Zephyr  American  Corp .  52 
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WASH  UP  BOYS!  WE'RE  FINISHED  AHEAD 

OF  SCHEDULE!  CROMWELL TYMPAN 

HELPS  MAKE  IT  A  MERRY  CHRISTMAS 

IN  EVERY  PRESSROOM  - 


CROA\\VELI. 


CROMWELL 


PREPARED 

kPaper 


SPECIAL 

Tympan, 


S  JHcrrp  Cfjristmasi  anb 
^  JIappp  ilctD  ^ear 

To  Printers  Everywhere  from 

THE  CROMW  ELL  PAPER  CO. 

4801-39  South  ^  hippie  Street,  Chieago 


History  Is  Repeating  Itself 

We  are  worried  al>out  your  hiisiness  .  .  .  afraid  you  will  expect 
us  to  give  vou  instant  delivery  in  early  ’41. 

Worried  .  .  .  because  we  are  still  behind  on  delivery  ...  al¬ 
though  1940  production  doubled  all  previous  years. 

Do  you  reniend>er  world  war  conditions  two  decades  ago  .  .  . 
you  were  worried  .  .  .  not  about  getting  enough  work  .  .  .  but 
about  getting  it  out  on  time. 

History  Is  Repeating  Itself 

!New  history  was  made  in  1940  w  ith  the  New’  Baum  Automatics 
.  .  .  that  reduced  four  operations  to  one  operation  .  .  .  that 
multiplied  one  profit  into  four  profits. 


The  old.  slow 
and  eostly  wav 
...fold  a  book¬ 
let,  then  wire- 
stiteh  it.  then 
trim  it.  then 
fold  a^ain  for 
inailin;?. 


The  neir,  /a«t, 
4- profit  Baum 
n  ay  .  .  .  Fold 
.  .  .  paste  .  .  . 
trim  .  .  .  fold 
a^ain  for  mail¬ 
ing  ...  all  in  1 
operation. 


In  various  cities  tbrougbout  the  country,  more  New  Baum 
Automatic  Folders  were  installcMl  in  1940  than  had  been  in¬ 
stalled  the  previous  five  years,  of  all  makes  combined. 


History  Is  Repeating  Itself 

e  believe  you  won't  be  worried  about  getting  enough  busi¬ 
ness  .  .  .  but  will  !)€»  worrietl  about  getting  it  out  on  time  ...  in 
early ’41. 

If  we  are  to  make  good  in  quadrupling  your  bindery  net 
profit  .  .  .  we  beg  you  to  write  now  for  complete  information. 
Thanks  a  million  .  .  .  and  may  ’41  be  your  most  prosperous 
year. 


RUSSELL  ERNEST  BAUM 

615  Chestnut  St.,  Philadelphia 


